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Cranés..the Mark ofachievement in making fine papers 


The colophon was the inscription or 
device formerly placed at the end of a 
book which contained the printer's 
name, date, and place of printing. It 
was the finishing touch, the mark of 
achievement, the acknowledgment of 
responsibility for the accuracy of the 


text from “title page to colophon.” 


The watermark of Crane is the mark 
of achievement in making fine papers, 
for it means papers of cotton and 
linen fibres only—the choicest and 
most enduring materials from which 
paper can be made. No other paper 
maker has held to this one standard of 
quality so continuously and with such 
fidelity. The Crane watermark reveals 
itself when the sheet of paper is held 
against the light. We sug- 

gest you look for it when 

next you buy paper for 

your social, personal, 


or business needs. 
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CRANES 
FINE PAPERS 


MADE IN DALTON, MASSACHUSETTS 
SINCE 1801 
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From salt wells 1400 feet down, brine pours into these huge tanks. After testing, it flows to the 18-story Wyandotte plant | 


salt of the earth 





St: treasured by Man since time began, is the 
lifeblood of the alkali chemicals industry. 

As brine, it is pumped from vast salt deposits at 
Wyandotte. Then it is combined with the elements 
in limestone and coal to create Wyandotte chemi- 
cals basic to many industries... glass, soap, 
textiles, paper, rubber and others. 

At the hub of the world’s greatest inland water- 
way system, Wyandotte can use economical water 
transportation for its limestone and coal. These 
come from quarries at nearby Alpena and mines 


yandotte 
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in Pennsylvania, both Wyandotte-owned. This is an- 
other assurance of regular deliveries to customers. 

Location — resources — manufacturing skill: this 
combination has helped Wyandotte become one of 
the leading chemical suppliers to the nation. 

A site in the Great Lakes area offers similar ad- 
vantages to companies who require chemicals in 
quantity for their plants . . . and who can profit 
from enormous nearby markets for their products. 
Wyandotte will be glad to discuss your chemical 
requirements with you. 


ORGANIC AND INORGANIC CHEMICALS ¢ WYANDOTTE CHEMICALS CORPORATION ¢ Wyandotte, Michigan © Offices in Principal Cities 


Wyandotte Chemicals Corporation is one of the world's major producers of soda ash, caustic soda, bicarbonate of soda, chlorine, dry 
ice and calcium carbonate. Wyandotte produces glycols and related compounds, certain aromatic sulfonic acid derivatives and other 
organic intermediates. Wyandotte is also the world's largest manufacturer of specialized cleaning compounds for business and industry. 
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mumen A TYPICAL EXECUTIVE'S SALARY 
===" ATYPICAL CLERKS SALARY 


EAR after year, employers hear three pathetic phrases 


quoted with a kind of desperate determination . . . 


“T have had no increase in the past year.” 


The business is making money; you can afford to pay more.” 


“Living costs are high; I simply must make more money.” 


Rather than incur the expense and trouble of hiring a new 
man, small increases are sometimes given. But meanwhile, 


the large salaries in business go unasked to other men. 


Those who sought raises and received pittances, look and 
wonder and feel aggrieved. 

They do not realize this fundamental truth: Salaries are 
based on the individual’s ability to produce — not on economic 
conditions. 

A clerk who must remain a clerk will always get a clerk’s 
salary. His income may vary with changes in business con- 
ditions, but it will stay within narrow and restricted limits. 

On the other hand, the man whose training fits him to 
produce more will inevitably receive more. That applies to 
clerks and presidents ... to the $3,000 man and the 
$30,000 man. 

In a very practical sense, every man in business sets his 
own salary! Executive ability is a comparatively rare quality; 
if one concern fails to reward it at its full value, there are 
scores of others which will. 

Almost without exception, the large salaries paid to top 
executives are justified by ability — ability to produce, to 
cope with complex business problems, to direct the activities 


of others. 
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Send for “FORGING AHEAD IN BUSINESS” 


Since 1909, the Alexander Hamilton Institute has enabled thousands 
of men to earn bigger salaries by equipping them to handle more 
responsible jobs. 

The Institute works no miracles, offers no magic portals to quick and 
easy success, but it does provide an executive-training program so 
complete and scientific that each day carries subscribers closer to 
their goal. 

This program is summed up in a 64-page descrip- 
tive booklet titled “Forging Ahead in Business.” 

This little book, which has spurred so many men 
to greater achievement, is sent free and without 
obligation. There are, however, no copies for the 
merely curious. It is a serious book for serious- 
minded men. The Institute would like you to be 
the judge as to whether “Forging Ahead in Busi- 
ness” will benefit you. If you feel that it would, 
simply fill out and return the coupon below. 


ALEXANDER HAMILTON INSTITUTE 


Dept. 614, 71 West 23rd Street New York 10, N. Y. 
In Canada: 54 Wellington Street, West, Toronto 1, Ont. 


J] 

: ALEXANDER HAMILTON INSTITUTE 

s Dept. 614, 71 West 23rd Street, New York 10, N. Y. 

§ In Canada: 54 Wellington Street, West, Toronto 1, Ont. 

: Please mail me, without cost, a copy of the 64-page book— 

: “FORGING AHEAD IN BUSINESS.” 
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: i, Buffalo, on October 26, 1826, Governor De Witt Clinton with a party 
of notables stepped aboard the canal boat Seneca Chief and began a leisurely trip 
along the 362 miles of the newly completed Erie Canal. On November 4 the party 
disembarked at New York City. This passage across the State of New York on a 
thin ribbon of water linked to the Hudson River at Albany signalized one of the 
most important industrial advances of that era. Now freight moved at one-tenth the 
cost and in one-third the time previously required by overland hauling. Farm produce 
was shipped down State to New York City and manufactured products were carried 
on the return trip. 


Towns thrived along the route of the canal and to-day some are among the most 
important of New York State’s great cities—cities like Syracuse, Rochester, Utica, 
and Schenectady. 


From the beginning the Erie Canal was an overwhelming success. 
carried such heavy traffic—at two miles an hour—that its cost of around eight million 
dollars was absorbed in a little over ten years. The City of New York, as its southern 
terminus, expanded and grew with such vigor that other seaboard cities in desperate 
rivalry planned great canals to link them too, with the interior. Many fine canals 


Its waters | 


were built, but none ever achieved the glory or success of the Erie. Some were aban- | 


doned before completion, some never got beyond the drafting board but the death 
blow to the canal era was really delivered by the railroads, which were just then be- 
ginning to emerge from the experimental stage. 


To-day, with the ever increasing tempo of modern times the canal journey of 

g to 10 days from Buffalo to New York has been clipped to 8 hours—but now—over 
ribbons of steel. 

CLARENCE SWITZER 
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The Care of 


Securities 


In the care of your own invest- 
ment holdings or those under 
your supervision you can be 
freed of detail and obtain safe- 
keeping, investment, and other 
important services through 
the facilities afforded by this 
Company. 

A Custody Account provides 
safekeeping of holdings, col- 
lection of income and other 
services, and the important 
advantage of readily available 
facilities in the financial center 
for purchase, sale, receipt, and 
delivery of securities on owners’ 
instructions. An Investment 
Agency Account provides 
physical care of securities as 
in a Custody Account and in- 
vestment advice and service. 


We shall be pleased to furnish 
descriptive booklets and fee 
schedules on request. 


Guaranty 
Trust Company 
of New York 


Capital Funds, $360,000,000 


140 Broadway 
Fifth Avenue at 44th Street 
Madison Avenue at 60th Street 
40 Rockefeller Plaza 












Northwests Martin 2-0-2 
fly with Sperry Gyropilot: 


Northwest Airlines has joined the many eo 
leading airlines that bring to their — ty 
passengers the additional comfort and safety <a 
provided by automatic flight. The swift, 
luxurious Martin 2-0-2’s that fly Northwest's ; i 
“Overland Route” from coast-to-coast are 
now equipped with the Sperry A-12 Gyropilot 
to help the pilot do his job better. 





for smoother travel under 
ol fight conditions... 


The Sperry Gyropilot gives the human 
pilot complete automatically stabilized 
control of his aircraft at all times... 
enables him to keep his plane proceeding 
smoothly on course and on time regardless 
of weather .°. . lessens his tension and fatigue. 





more passenger comfort and 
greater schedule reliability 


Thus, the Sperry Gyropilot’s accurate 
control of the aircraft brings to 
passengers the comfort of smooth 
flight even in rough air . 
to the pilot relaxation and higher 
efficiency . . . to the airline operator 
greater schedule reliability. 






*TRADE-MARK REG. U.S. PAT. OFF. 


NORTHWEST Oxcea? AIRLINES 
SYSTEM MAP 
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DIVISION OF THE SPERRY tt 
NEW YORK: CLEVELAND NEW ORLEANS 
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CHOOSE THE LAND 


or § upply ann Demand 


UPPLIES for every industry—coal, 
oil, gas, iron and steel, plastics 
ingredients, and many other raw 
materials are abundant in the Erie 


Area. Parts and machine tools are 
close at hand from hundreds of manu- 


facturers throughout this region. 


DEMAND for every product is high 
in the six states of the Erie Area. 


Here 34% of America’s population 
lives—and buys. Here 40% of the 


nation’s retail sales—over 16 billion 
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dollars worth a year—are made. 


And All The Other Things needed 
by industry to prosper and grow are 
here—unlimited electric power, a 
concentration of skilled labor, and 
safe, dependable Erie transportation 
connecting with other railroads, and 
ships to every part of the world. 





WE CAN HELP YOU FIND YOUR NEW SITE 


The Erie Railroad has detailed infor- 
mation on the many factors which 
will help you choose the best location 
for your new plant. Write to A. B. 
Johnson, Vice President, Erie Rail- 
road, Room 505,Midland Building, 
Cleveland 15, Ohio. Your inquiry 


will be answered in confidence. 


Erie Railroad 


SERVING THE HEART OF INDUSTRIAL AMERICA 


APRIL 
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Has your packaging department discovered the 


“60=-SECOND”’ MINUTE? 


UPPOSE your packaging department could get... 
S in 60 seconds... the production they're now get- 
ting through filling machines in 63, 64 or 65 seconds. 
Would that be worthwhile? Figure out what it would 
mean per hour, per day, per week. 

Making high speed filling machines do more work 
per minute—through Precision-Engineering—is some- 
thing we’ve been specializing in for a long time, here 
at Gardner-Richardson. 


Some of the largest users of folding cartons in the 
country are well aware of this. They’ve seen what 
happened when Gardner-Richardson teamed up with 
their operating men to step up filling machine pro- 
duction. 


Sometimes, what looked like a trivial change has 
made a tremendous difference. In almost every case, 
Gardner-Richardson’s Precision-Engineered uniform- 
ity has been an important factor in better performance. 


We don’t promise miracles. But give us an oppor- 
tunity to study your specifications, your cartons and 
your operations. We believe we may be able to come 
up with recommendations that will have your filling 
machines “working more than the usual 60 seconds per 
minute.” Ask your purchasing or operating depart- 
ment to have a Gardner-Richardson representative call. 
It places your firm under no obligation. 







How to make more eyes 
reach for your product! 


You can do it with cartons of COATED 
LITHWITE!* It’s the revolutionary clay- 
coated board made in one straight-through 
operation with an exactingly level 
filmed-on coating. Whiter, Brighter. 
Holds up colors brilliantly. Rub and 
fade-resisting, Eye-catching on shelf or 
in display. 


The GARDNER-RICHARDSON Co. 


Manufacturers of Folding Cartons and Boxboard 
411 Charles Street, Middletown, Ohio 
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“Vision ts Indispensable to Progress” 





A radio runway in the sky 


that reaches out to bring you in—swiftly, surely 


Since the first U. S. airline was established 
in 1914, the aviation industry has made 
progress of which every American can 
be proud. 

From the birth of aviation, however, 
fliers have faced one baffling problem: 
how to land swiftly and surely in all 
kinds of weather. 

Today, in the laboratories and on the 
testing fields of the nation’s great avia- 
tion, instrument, and electronics com- 
panies, this problem is being solved. 

Increasingly, in days ahead, your plane 
will land promptly and with precision— 
in fog, rain, and snow. 

How? 

Unerring, automatic landing systems 
using ruler-straight, microwave radio 
beams build a ‘‘runway in the sky”... 
No matter what the weather, your plane 
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will bank gently and let down to a land- 
ing as neat and clean as though the air 
were crystal clear. 

These landing systems—incredibly 
complex but incredibly accurate—are now 
undergoing exhaustive tests. It may be 
five years before every plane can use the 
“runway in the sky,” but use it they will, 
as surely as the sun will rise tomorrow. 

Carried out by men who think ahead, 
industrial research is chalking up the an- 
swers to “impossible” problems. In this 
country, where companies are free to 
focus upon the future the unfettered in- 


BANKERS TRUST COMPANY 


NEW YORK 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


APRIL 


1948 


genuity of man, industrial progress is 
unequalled anywhere on earth. 


* * * 


An appreciation of the value of research 
is among the qualifications of a good 
commercial bank. The officers of Bankers 
Trust work to understand the aims, the 
operations, and the problems of their 
customers. Such understanding is a req- 
uisite for applying judgment, experience 
and resources creatively to the service 
of industry and the 
nation. 


















































CUSHING PHOTOGRAPH 


“ 








« A OOD HUMAN RELATIONS STEM FROM A DESIRE TO SEE PEOPLE IMPROVE 
THEMSELVES IN THEIR POSITIONS AND BE HAPPY IN THEIR WORK. . 
TIONS MUST GO HAND IN HAND WITH PROFITS, MASS PRODUCTION, AND LEADERSHIP.” 


. . HUMAN RELA- 
































7 ( VER three centuries ago, in 
"a | quaint old Spain, a very wise man 
wrote that a superior man is deter- 


‘ mined by these things: a gift of divine 
/, . generosity, a fertile mind, deep under- 
r. standing, and a cultivated taste. This 

} same philosopher was turned out of his 
ey ; church because he was deemed a “radi- 

~ cal” in his thinking. To-day he would 
e be called “almost a conservative.” 
k In free America we enjoy the privi- 

»4 lege of tagging people with such names 
9: as “Red,” “Pink,” “Communist,” “Re- 





actionary,” “Conservative,” or “Lib- 
eral.” Often we do not use the proper 
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CHARLES P. McCORMICK 


Chairman and President, McCormick & Company, Ine. 


designation for a person. If we believe 
a man disagrees with our thinking, 
frequently we just tag him with a name, 
depending upon the degree of disagree- 
ment, anger, or hatred we have for him. 

Only time has a way of determining 
which man was a sound thinker, and 
whether his own thoughts and expres- 
sions could be labeled with a “name.” 
It is interesting to watch how time can 
change a man’s tag from “Liberal” to 
“Conservative” or the reverse. Often 
the name “Socialist” is placed upon the 
head of a humanitarian; and more fre- 
quently, an advanced thinker is called 
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Wane makes a win- 


ning team? Whatever it is, it is 
what every executive wants for 
his own organization. Sixteen 
years ago, when. Mr. McCor- 
mick became president of his 
company he set out to get the 
answers. This is his story of 
what he found. 
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GENERATOR, WESTINGHOUSE ELECTRIC COMPANY—CUSHING PHOTOGRAPH 


“We were confident we could find some means to revitalize the waning interest o 
& 


the average working man in our plant. . 


. . In working out the challenges and obli- 


gations, we always came back to the same answer and solution—human relations.” 


a “meddler.” Regardless of the name, 
the man who thinks straight and has 
a fertile mind generally can take it. We 
need more understanding thinkers who 
cannot be silenced by the comments 
and criticisms of their own particular 
groups because their own groups may 
prefer to remain inflexible in flexible 
times. 

For several years prior to the death of 
the pioneer president of our company, 
our balance sheets had shown red fig- 
ures. In 1932 he died and the senior 
board of directors elected me to succeed 
him. 
that I was not sufficiently qualified to 
administer alone, as had our late presi- 


Being just thirty-six, I realized 


dent, a spice business that had slipped 
backward to a serious degree. It was 
most desirable to have many to help in 
the management of a growing business. 
My greatest asset besides knowing the 
business was the deep belief in people, 
particularly young people. I have never 
doubted the loyalty of the average 
American working man and his actual 
freedom from radical ideas. 

During the early thirties there were 
many business leaders who were labeled 
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“radicals,” and “dangerous,” who ac- 
tually were only blazing trails into the 
then unexplored and unexploited field 
of human relations. They talked pub- 
licly as they progressed and those who 
disagreed with them did them a dis- 
service by calling them by unwarranted 
names. However, true pioneers seldom 
turn back. They endure the gibes and 
jests and seem satisfied with the knowl- 
edge that they are performing a service 
to the next generation, helping it to in- 
vestigate further with more ease and 
fewer dangers. 


Our Challenge 


We at McCormick & Company de- 
sire no credit for trying to blaze a trail 
into this field of endeavor, for our pur- 
pose was to try to find answers to our 
own problems first. We had the im- 
pression that the working man, the 
foreman, the salesman, and the young 
executive were in the same business 
but on different teams. Our challenge 
in 1932 was to get these four groups on 
the same team. 

Another challenge, not to be over- 
looked, was the fact that too many busi- 
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nesses had gone bankrupt in their third 
generation—father to son and son to 
grandson. The father had built the 
business under private enterprise. The 
son carried on in the tradition of the 
father, but the grandson very often 
dissipated the business into bank- 
ruptcy. We were going into our second 
generation and we wished to find a 
system that could positively protect the 
investments of those who had faith in 
this enterprise. This was another factor 
which materially contributed to the 
birth of our new system of multiple 
management. 

We realized that presidents, chair- 
men of boards, senior directors, and key 
departmental men were enthusiastic 
over private enterprise in the dark days 
of the last depression. Remember their 
speeches on it; their descriptions of how 
it works; their arguments as to why it 
is the best system for all people; and 
what it has done for America? But 
when we asked the man in the factory 
what he had to say, the results indicated 
that he was somewhat neutral and had 
little enthusiasm for private enterprise. 

We were confident we could find 
some means to revitalize the waning 
interest of the average working man in 
our plant. We felt we must re-educate 
him to private enterprise and tell him 
the things that were good for him. We 
felt it was necessary for him to know 
costs, and how profits are made; and to 
feel that his production is the key to our 
combined success. 

In working out the challenges and 
obligations, we always came back to 
the same answer and solution—human 
relations. This term, little known but 
frequently discussed, seemed to many 
industrialists to be paternalism, social- 
ism, or emotionalism in another form. 
Others thought it might be a new 
wrinkle for increasing production or 
profits for management’s benefit alone. 
But human relations, as industrialists 
are beginning to apply the formula in 
1948, is what industry needed badly in 
1932. 

Human relations should not be con- 
fused with the duties of a personnel or 
public relations department. Human 
relations include the duties of these 
departments and can be deemed a tem- 
perature chart of labor relations and the 
degree of harmony and co-operation 
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secured and anticipated. Good human 
relations stem from a desire to see 
people improve themselves in their po- 
sitions, increase their production and 
earnings, and be happy in their work. 

As the new day of human relations 
dawns, you will hear more and more 
of the “dignity of man.” It will come 
as the result of good human relations. 
The dignity of man can be produced 
only by understanding leaders who sin- 
cerely have an interest in mankind 
equal to their interest in dollars. Hu- 
man relations must go hand in hand 
with profits, mass production, and 
leadership. 


What Does the Employee Want? 


As multiple management unfolded 
for us, we saw that the employee, as 
well as the executive, wanted freedom 
of expression; wanted to have a feeling 
of possession in his work and of security 
in it; and wanted to be enthusiastic 
about his job and to hope for some form 
of reward. He wanted to feel about his 
company as the average American feels. 
about his country. He wanted to be a 
part of it, and able to boast about it. 
Actually, an American has no stock, 
bonds, or certificates of any kind which 
he can show to his fellow Americans to 
prove he owns a share of the United 
States of America. However, he does 
have a deep feeling of ownership, a 
feeling of security and possession, a 
heritage which he would defend to 
death in spite of the fact that he loves 
te gripe about trivial things. 

The youth of to-day, battle-fatigued, 
travel-worn, and tempered by the long 
war, has become internationalistic at 
heart. As a group they are better 
trained than any previous generation. 
Generally, they are distrustful of any- 
thing that does not give the other fellow 
an even chance. They seem to under- 
stand human relations better than the 
older men do to-day. They search for 
the human element in their daily life, 
for they have been trained in different 
schools and are more deeply concerned 
about the problems of employer-em- 
ployee relations. 

Here in Baltimore, our human rela- 
tions department became more and 
more important, and we finally revised 
our organization and promoted our 
director of human relations to vice- 
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president in charge of human relations. 
This new position gave him the au- 
thority and opportunity to exercise his 
influence as would any other vice-presi- 
dent. It became his responsibility to 
interpret properly all of the human re- 
lation policies of the company. It was 
his responsibility to look after policies 
affecting wages, hours, bonuses, em- 
ployee dividends, pension trusts, vaca- 
tions, and so on; and to keep posted on 
competitive national and local person- 
nel situations in behalf of the firm and 
its employees. As a trustee to bo:h, it 
was up to him to see that every em- 
ployee was treated justly and judged 
fairly according to his talents, ambi- 
tions, and abilities. He must be a 
studen: of international labor practices 
and trends, and able to interpret them 
properly. He must be a keen observer, 
a sympathetic listener, and a real analyst 
of people. 

If management will accept the fact 
that there is a need for human en- 
gineers, such positions will bear fruit. 
Top management has proved itself the 
most capable on the face of the earth 
and has demonstrated its technique 


with mass production methods. It has 
failed, however, to eradicate the misun- 
derstandings between.it and many labor 
groups. It has been too busy con- 
solidating. Our great industrial leaders 
have adequately exhibited the fertility 
of their minds to the world, although a 
few have not had the deep understand- 
ing requisite for complete success. Both 
sides, labor and management, have con- 
tributed to the lack of harmony in the 
business world. 

Going back for just a moment, in 
1933 skeptics said that a plan such as 
ours could not work. Nevertheless, we 
pursued our objectives and organized 
a junior board of executives, comprised 
of ambitious and creative young men 
who were to meet together and discuss 
recommendations for improving the 
business. When a recommendation is 
passed unanimously by the junior 
board, it is submitted to the senior 
board for approval, and if approved is 
turned back to the junior board for ap- 
plication and integration into the daily 
work routine. Out of the first 2,109 
recommendations which the junior 

(Continued on page 80) 


“We disposed of time clocks and placed the responsibility for punctuality on the fore- 


schedule. 


WORKMAN PUNCHING TIME CLOCK——CORSON FROM DEVANEY 
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1 forty-hour week was put into effect, replacing the one-time fifty-six hour 
Surprisingly, production increased and dur unit cost decreased.” 
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LONDON’S BIG BENBRITISH COMBINE PHOTOGRAPH 


Gj. . — (fj 
Giving the Fach to Shareholders 
BRITAIN’S VERSION OF THE SEC 


4, 

A Zo American observers the 
British Companies Act of 1947 is in- 
teresting from several points of view. 
It represents for Britain the first major 
alteration in corporation law in 
eighteen years. The American Securi- 
ties Act of 1933 and the Securities 
Exchange Act of 1934 adopted, in a 
modified form, some of the provisions 
of Britain’s 1929 Act. The recent Brit- 
ish law has now borrowed some ideas 
from the American—and introduced 
other features of its own. 

It is noteworthy that a regulation 
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A. L. GOODHART, K.B.E., K.C. 


Professor, University College, Oxford 


which might have given rise to acute 
partisan feeling was treated as non- 
controversial by both political parties 
in Britain. The law itself is the result 
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PFHE AUTHOR When the British Government 
selected twelve outstanding authorities to prepare 
Britain's first major revision in corporation law 
since 192g, one American was named to the com- 
mittee. He was Arthur L. Goodhart, eminent 
teacher of jurisprudence of Oxford since 1931, 
and editor of the British journal, “The Law Quar- 
terly Review.”’ This year Professor Goodhart was 
made Knight of the British Empire, a rare honor 
for an American. He is also a King’s Counsel, 
which represents the highest order of practising 
lawyers in England. 


RE FT 4 3&3 


of four years of hard work in a pre- 
paratory committee and in Parliament. 
Appointed by the President of the 
Board of Trade, the committee repre- 
sented all interests. With Lord Justice 
Cohen as chairman, it included the 
deputy governor of the Bank of Eng- 
land, the vice-chairman of the London 
Stock Exchange, two members of 
Parliament, a leading accountant, a 
trade union representative, the chair- 
man of Unilevers, and four lawyers. 

In its report, which was unanimous, 
the Cohen committee found that the 
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“Walter Bagehot, the political economist, once said that in England public opinion could be relied 


on to achieve results which could only be achieved by statute in other countries.” 


This is the key to 


one ingenious feature of Britain’s new Companies Law, preventing the misuse of inside information. 


great majority of British companies 
were honestly and efficiently managed, 
but it reached the conclusion that more 
information should be disclosed both 
to the shareholders and to the public 
than was required by the existing law, 
and that means should be found to 
make it easier for shareholders to ex- 
ercise a more effective control over the 
directors and the management of the 
companies. It was also felt that more 
power should be given to the Board of 
Trade to investigate companies if there 
was a reasonable suspicion that they 
were being conducted in a dishonest 
manner. Most of the provisions of the 
1947 Act can be grouped under one of 
these three headings. 

Information concerning a company 
can best be found in its accounts, and 
therefore the Act provides that every 
public company (that is, a company 
which has offered its shares for sale 
to the public) and every private com- 
pany which is in part owned by a 
public company must issue both an 
annual balance sheet and a profit and 
loss account. 

A rigid form of accounts is not 
prescribed, but certain minimum pro- 
visions are required. Thus in the 
balance sheet fixed assets must be 
distinguished from current assets. 
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Stringent rules will prevent the accu- 
mulation in the future of hidden or 
secret reserves except in the case of 
banking or insurance companies. Dur- 
ing the Parliamentary debates it was 
argued that hidden assets ought not 
to be abolished as they gave stability 
to a company, but the Government 
refused to accept this view, holding 
that such assets might mislead the 
shareholders, the public, and especially 
the employees of the company. 


Profit and Loss Account 


In the past, the profit and loss ac- 
count has contained as little or as much 
as each company cared to put into it. 
Now it must contain at least ten items 
which, taken together, should give a 
fair picture of the corporate activity. 
Perhaps the most interesting one is the 
provision that the account must call 
attention to “transactions of a sort not 
usually undertaken by the company or 
otherwise by circumstances of an ex- 
ceptional or non-recurrent nature.” 
There is, however, no provision com- 
parable to that of SEC, which requires 
the account to show the gross sales 
and the cost of goods sold. It was 
felt that such items might in certain 
circumstances give too much informa- 
tion to rival concerns. 
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The Act also requires, in the case of 
a holding company, group accounts 
covering the subsidiaries. A company 
is a subsidiary of another if the parent 
(a) controls the composition of its 
board of directors, or (b) holds more 
than half in nominal value of its equity 
share capital. The Act establishes the 
principle that “the group accounts laid 
before a company shall give a true and 
fair view of the state of affairs and 
profit or loss of the company and the 
subsidiaries dealt with thereby as a 
whole, so far as concerns members of 
the company.” This provision is simi- 
lar to Article 4 of SEC regulation S-X. 

To insure that all accounts shall be 
honest ones, the Act provides that any 
director who fails to take all reasonable 
steps to secure compliance with the 
provisions in the accounts shall be liable 
to imprisonment for a term not exceed- 
ing six months or to a fine not exceed- 
ing £200, unless he shows that he had 
reasonable grounds to believe that a 
competent and reliable person was 
charged with the duty of seeing the 
provision was complied with and was 
in a position to discharge that duty. 

The Act also requires special notice 
of a resolution providing that an audi- 
tor shall not be reappointed, thereby 
permitting the auditor to make written 
representations to the members of the 
company. The purpose of this pro- 
vision is to protect the auditor against 
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pressure being brought against him by 
the officers of the company through a 
threat not to reappoint him. 

The relation between directors and 
shareholders is legally a difficult one 
to define because the director is the 
agent of the company and not of the 
shareholders who have elected him. 
Under modern English business prac- 
tice, the remuneration of many direc- 
tors may be large—from {£500 to 
£1,000, together with other benefits— 
while they may own only a small num- 
ber of shares. Thus a director who 
stands to lose large fees may oppose 
the sale of the company’s assets in an 
amalgamation even though this may 
be to the interest of the shareholders. 


Shareholders’ Rights 


The fact that there were so many 
small coal and electricity companies 
in England which were managed less 
efficiently than the much larger Ameri- 
can corporations, has been explained 
in part on this ground. The Act is 
directed at giving the shareholders a 
more active part in the choice and con- 
trol of the company’s directors. 

Although it is improbable that the 
large mass of shareholders will ever 
take an active interest in the control 
of their companies, the 1947 Act con- 
tains a number of provisions directed 
to giving them more information and 
also an opportunity to make any pro- 
tests heard. Perhaps the most novel 
provision from the English standpoint 
is the one entitling any number of 
members representing not less than 
one-twentieth of the total voting rights, 
or one hundred members holding 
shares of £100 each, to use, at their 
expense, the company’s machinery to 
circulate resolutions and statements. 

It is doubtful whether this machinery 
will be frequently used, but it does 
give a minority an opportunity of 
presenting their views to the other 
shareholders before the annual general 
meeting takes place. The English pro- 
vision, it will be noted, does not go 
as far as the American, which actually 
enables a single security holder to make 
a proposal free of charge. 

Under another section of the new 
law, it is required that the appointment 
of directors shall be voted on individu- 
ally unless the meeting unanimously 
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decides otherwise. This will make it 
easier for the opposition to concentrate 
their attack on a director to whom they 
take particular exception. In the past 
it has been impossible, except in ex- 
treme circumstances, to remove a direc- 
tor during his term of office, with the 
result that a majority of the share- 
holders might have no control of their 
company for months. The 1947 Act 
provides that a company may, by or- 
dinary resolution, remove a director 
before the expiration of his period of 
office. 

Perhaps the most controversial pro- 
vision in the Act is that requiring a 
director of a public company to vacate 
his office at the age of seventy, unless 
he has been appointed by the company 
at a general meeting after special notice 
or unless the articles of the company 
otherwise provide. The reason for this 
new rule is that some boards had be- 
come virtually self-perpetuating bodies, 
and had found it difficult to get rid 


gracefully of directors who had out- 
lived their usefulness. In the debate 
in Parliament it was argued that this 
provision might give rise to embarrass- 
ment in the case of lady directors, but 
it was decided to take the risk. 

Two minor but useful provisions 
make it unlawful for a company to pay 
a director remuneration free of income 
tax, or to lend to directors unless the 
ordinary business of the company in- 
cludes the lending of money. This will 
prevent a director from taking advan- 
tage of his office in obtaining unsecured 
loans. 

To what extent directors have taken 
advantage of inside information is a 
question that was hotly debated in the 
House of Lords. Some speakers 
thought that it was the usual practice, 
while others regarded it as exceptional. 
The Act has attempted to prevent 
directors from acting on such informa- 
tion by the ingenious method of mo- 

(Continued on page 70) 


“Every public company (that is, a company which has offered its shares to the public) and every pri- 
vate company which is in part owned by a public company must issue both an annual balance sheet and 
a profit and loss statement.... Stringent rules will prevent the accumulation of hidden or secret reserves.” 
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N 1898 the people of Manhattan, 
Brooklyn, Queens, Bronx, and Richmond pooled their 
destinies and consolidated to form the present great 
city of New York—home to almost eight million 
souls. To give you the “feeling” of the every-day 
scene of fifty short years ago we have arranged the 
next two pages for your study, enjoyment, and—some- 
times—amusement. 


Views more than three hundred years apart show New York's expan- 
ston from the tiny Dutch settlement huddled near the fort on Manhat- 
tan Island’s tip to the vast city of to-day, as seen from the air. The 
Hartgers print (above), from the Phelps Stokes Collection, New York 
Public Library, is the earliest known view of the island, dated about 
1626-1628 shortly after its settlement by the Dutch. Drawn in re- 
verse, the picture shows the houses and contour of the land which 
otherwise would be partly hidden by the fort. This makes it appear 
that the farthest point of land is on the island’s eastern side; actu- 
ally it is on the western. The air view is from Farichild Acrial Surveys. 














Broadway, looking north from Cedar St. 
building in the middle distance is the Dun 
Sull headquarters’ 


Shipping was largely under sail 1898. This view 


of South St. shows Brooklyn Bridge in the background. 
Opened on May 24, 1883, 
twelve people were trampled to death. 


six days later in a pani built in 1898 
BRADSTREET, 


Inc., publishers of Dun’s Review. 





When white horses were the pride of New York fire Routine stuff for a New York policeman. To-day a 
companies. 
Schlemmer, housewares and gift store, moved from 


13th St. and Fourth Ave. to East 57th St. 


Since this picture was taken Hammacher- force of carefully selected and trained men (19,875, 
equal to the population of Ithaca, N. Y., 
an area of 310 square miles. 


19,730) police 


Current | i 
Miterature 


The 
aa Buser 





New arrivals at Ellis Island, New York immigrant sta- 
tion. These new Americans found political freedom 
and self-expression in a country rich in opportunity for 
all who wanted to work. 


The magazine world has seen many changes since 1898. 
Gone are Munsey’s Magazine, McClure’s, and others 
shown here. Among those remaining are Harper's, 
The Cosmopolitan, and Popular Science. 








The gray 
Building, 
office of Dun & 


















Horsecars on 14th St. in 1898. 
Macy’s which moved to Herald Sq. in 1902 


further down 14th St. is still an important shopping 
center on this teeming street. 





A couple of stunning models do their stuff in 1898. 
Maybe this is where the term, “straightlaced,” came 
from. Anyway, it’s all coming back again. Ho-hum, 
the “new” look. 


REGULAR DINNER, 15 cts. 
CONSISTING OF 
Soup, Roast or Boiled Meats, Steak, Chops, Veal Cutlet, Fis, Two Vegetables, 
Pudding or Pie, Tea, Coffee, Milk, Ale or Beer. 





Soup of all kinds o > Coffee with Buns. RollsorCrullers 5 
Beef, Mutton or Veal Stew. 5 Coffee and Three Butter Cakes. ...5 
Pork and Beans........ oe 8 Coffee and Two Corn Cakes......, 5 
Haw and Beans.... - & Wheat or Buckwheat Cakes,. .... 5 

“ =“ Cabbage . 8 Pies or Puddings........ -.. -. 5 
Boiled Ham.... ... coe 8 Two ——- Ridie-asein 
Corned Beef and Cebbage ...... 8 Three “ 


Fried Sausages.... . wsccee © 
Hemburger Steak .... . 


Prankfurter and Sauerkraut ....30 
“ Potato Salad... 10 










ee Cranberry sad a Mutton or Pork Chops .8 
ee a 5s hae i eee oe 8 
Chicken Fricassee ....... aceon Prion osc “3 "15 
% Bot Pie... .ccccccccvcces 10 Bacon and Eggs 12 
Small Steak... . sow een Fried Liver . a 
Small Steak with Onions .:..... 8 Corned Beef Hash. 5 
Yankee Pot Koast.... «- - 4 Fish or Fish Cakes. - § 
All Roast Meate........- +2... Salt Mackerel to order.... ....- 8 
Large Veal Catlet | Breaded, Say Large Bone Sirloin Steak. with 
Toreato Sauce & 7 Prod Ooions & Fried Potatoes I 


Bread, ae Gane a Extra Vegetables served with all orders 


Eating was cheap but salaries low in the day of the 15- 
cent luncheon. This was typical of the menu served 
daily to thousands of New Yorkers. Some prices have 
since increased 1,000 per cent. 





At the far right is 
Hearns 
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It was exciting to visit Chinatown in 1898—even to- 
day it is a ““must”’ on sightseeing tours through New 
York. While Chinatown retains its Oriental savour, 
clothing has become “‘Westernized.” 


In this barbershop, one had their choice of a “crew cut” 
with clippers for a nickel or a more painstaking job 
with scissors for a dime. Fastidious customers had 
their own monogrammed shaving mugs-—what luxury! 


The Fifth Ave. stage, horse or motorized, has been an 
institution for generations. Most recently mourned ar« 
the open top buses. A few hansoms remain to tak« 
romantic couples through Central Park. 
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That ugly building in the center foreground, is the site 
Fifty years ago Times 
Sq. had none of the fascination which to-day draws 


of the present Times Building. 


visitors from all over the world. 





No, they weren’t thrown in with their clothes on— 
those baggy outfits are bathing suits, circa 1898. What 
grandma went through for a swim took courage. What 
grandpa looked like: see the next picture. 


What a thrill it was for boys and girls to insert a penny 
in the Indian’s gun and see him shoot the savage beast! 
Costing little then, some of these penny banks to-day 
bring high prices from collectors. 





Fulton St. at City Hall. Brooklyn, when steam locomo- 
Brook- 


tives on the elevated belched soot and cinders. 


lyn’s industrial output in the nineties ranked fourth 
in the nation, valued at $269,244,167. 


To-day junior peels down to trunks and exposes his 
bulging chest to the admiring beach crowd. If a mous- 
tache adorns his upper lip, it’s conservative, a restrained 
masculine accent not a bird’s nest. 





Charlie “Mile-a-Minute” Murphy behind a Long Island 
Railroad train in 1898. Don’t look so surprised—Long 
Island commuters. Wind-breaking enclosure permitted 
Charlie to do some fast and fancy peddling. 





Hundred-mile runs, even for ladies, were popular in the 


cycling era. In this sextette job the front or tillerman 
faced a difficult job in guiding the vehicle. Want to 
sell your car! 


From this humble beginning of nickelodeon motion 
pictures to Radio City’s Music Hall is a transition which 
New York made gradually. The movies still “pack *em 
in,” from Broadway to Bombay. 

































SEAL OF THE GOLDEN ANNIVERSARY 
1898 OF THE CITY OF NEW YORK 1948 


7 
Tie BUILDING of New York 
probably will never be finished. 

Approaching from the sea, as one enters 
the Lower Bay of New York and looks 
upon the majesty of the City’s towering 
spires, the view is like a wonderful page 
torn from the book of Fairyland. 

Looking back upon the changes of fifty 
years as “new wonders” crowded old “new 
wonders” into disuse, as newer and taller 
buildings reached ever higher to the sky, 
we wonder what a “finished” New York 
would look like, and be like. As this gen- 
eration looks with amusement upon the 
horsecar, rickety “Els,” silent films, and 
crystal radios of the past their vision rightly 
is focused straight ahead upon the promise 
of the future. 

The greatest city in the world is the prod- 
uct of the best thinking and most expert 
planning of the finest minds in the world. 
New York is Mecca to millions of dreamers 
the world over—the dreamers who are the 
builders of to-morrow. While the song- 
writers bang out moist tunes about the 
broken hearts on Broadway, New York 
is no less hospitable than Hometown—the 
competitive factor is perhaps more acute— 
but a great city, housing such important in- 
dustries and enterprises, art and cultural cen- 
ters, and planning which runs far into the 
years ahead cannot afford to have less than 
the most expert knowledge at its disposal. 

Timid thinking has no place in New 
York’s building, the daring, the imagina- 
tive, and to some degree, the reckless will 
carry into the future the plans of the archi- 
tects of to-day. 

The beauty and charm of the easy grace- 
ful living of the nineties is history, but past 
history; the challenge of the future is an 
adventure for the bold. 


PHOTOGRAPHIC SOURCES: 
IST ROW, LEFT TO RIGHT, BROWN BROTHERS, THE BETTMAN ARCHIVE, 
ETTMAN, BROWN, EROOKLYN MUSEUM 
IND ROW, LEFT TO RIGHT, CULVER SERVICE, CULVER, CULVER, 
*ROWN 
3RD ROW, LEFT TO RIGHY, CULVPFR, BETTMAN, CULVER, CULVER, BROWN 
4TH ROW, LEPT TO RIGHT, CULVER, BROWN, BROWN, BROWN, CULVER 


CULVER, 
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- FHROUGH controls 


over exports and loans and 
gifts abroad, the Government 
steadily widens its interest over 
all foreign trade. Every ship- 
ment to Europe now requires 
export license. What factors 
determine whether goods may 
be sold abroad? How can the 
exporter operate most effective- 
ly when Government action 
may now affect what he can 
ship, where, and to whom? 





DOING BUSINESS 


under New ( nufort 


BERNARD S. VAN RENSSELAER 


Id 

- Por the American exporter 
operating in world markets to-day, tra- 
ditional freedom of enterprise is far 
from a reality. Shortages of dollars 
abroad, limited exportable surpluses of 
essential goods, and import quotas of 
foreign countries have all affected the 
volume and area of trading. Now a 
broad extension of our own export con- 
trols tightens the formidable web of 

restrictions on overseas trade. 
Since March 1, shipments to Europe 
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Foreign Trade Consultant 


have been subject to export license. 
All goods are affected, the single ex- 
ception being shipments valued under 
$100. On certain categories of goods, 
the price asked is now one of the 
major factors determining the ap- 
proval of an item for export by the 
licensing authorities. Individual ship- 
ments of goods in free supply are to 
be judged with a view to preventing 
the excessive export of non-essential 
items to dollar-short countries, and on 
scarce commodities, recommendations 
of foreign embassies will also affect the 
approval of licenses. 
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Representing an extension of Govern- 
ment regulation unusual in peacetime, 
these new controls are significant not 
only for exporters but for business ex- 
ecutives generally. It will be useful, in 
understanding how they will operate 
and with what effect on exporters, to 
review first how they were brought 
about. 

Congress has been asked to appro- 
priate many billions of dollars to effect 
the economic recovery of Europe. This 
money, if appropriated, will be used 
to purchase food, fuel, fertilizer, raw 
materials, and industrial equipment. 
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Part of the aid given will be in the form 
of gifts and part in the form of loans, 
but all of it in the first instance will 
come out of the pockets of the Ameri- 
can taxpayer. All of the beneficiary na- 
tions are in the possession of a certain 
amount of dollar exchange. It seems 
not unreasonable to suppose that Con- 
gress in its desire to limit the burden 
upon our taxpayers should insist upon 
proof that these dollars are not being 
dissipated in the purchase of non-essen- 
tial or luxury goods, and that they 
should be used as far as possible in re- 
ducing the volume of our own com- 
mitments. 

It might be argued that this is a mat- 
ter that should be left to the import 
control authorities of the respective 
countries. Actually, the burden rests 
upon our own administering authori- 
ties to insure that all necessary steps 
are being taken to carry out the re- 
covery program as effectively and eco- 
nomically as possible and that the 
American taxpayer is receiving the 
maximum amount of protection. Any 
regulation calculated to contribute to 
this result will be popular with the gen- 
eral public even though it bears heavily 
upon the exporter. 

Authority granted by Congress in 
the so-called anti-inflation resolution 
adopted last December allows the Of- 
fice of Export Control to invoke price 
criteria in the licensing of exports of 
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scarce goods. Intervention in the mat- 
ter of export prices was designed pri- 
marily to prevent the activities of fly- 
by-night exporters and gray market 
operators in steel who have been ship- 
ping short supply goods abroad at ex- 
cessive mark-ups. These transactions 
have been prejudicial to our foreign 
trade and have constituted an unnec- 
essary drain on short dollar exchange. 
Established exporters interested in long 
range markets should be benefited by 
price restrictions that may be placed 
upon irresponsible or opportunistic 
competitors. 


Domestic Economy Protected 


Many foreign traders who have been 
shocked by the recent extension of ex- 
port controls and the substantial addi- 
tion of items to the positive list have 
reacted as though the entire matter 
were the result of a bureaucratic con- 
spiracy directed against them. The fact 
is that export controls have been ex- 
tended by Congress until February 28, 
1949, largely as a means of protecting 
the domestic economy of the United 
States and of limiting the exportable 
surpluses of scarce commodities. This 
approach is borne out by the report of 
the steel sub-committee of the Senate 
Small Business Committee on January 
16, 1948. Referring to export control 
of steel the report says: “The interest 
of the steel sub-committee in the exten- 
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sion of export controls is that the do- 
mestic economy and particularly the 
interests of small business be protected 
to the fullest extent. For this reason 
the sub-committee recommends the ex- 
tension of export controls on steel as 
long as the scarcity exists and as long 
as efforts to secure greater exports of 
critical steel products are being made.” 

What is true of steel is also true of 
other commodities. The American pub- 
lic is not yet prepared to defer the sat- 
isfaction of its own accumulated de- 
mands by permitting the unrestricted 
export of short supply goods. 

The primary fact for exporters to 
bear in mind is that the two recent or- 
ders of the Department of Commerce 
enlarging the area of trade controls 
were designed to achieve separate pur- 
poses and to regulate different types of 
transactions. The provisions of Bulle- 
tin 431 do not apply to sales affected 
by the second order, Bulletin 434, and 
the limitations imposed by 434 have no 
bearing upon exports covered by 431. 

Bulletin 431 was issued to control the 
exports of certain short-supply com- 
modities to all parts of the world. 
Deemed necessary to prevent further 
inflation in the United States and acute 


Seamen in ships such as this one helped to carry 
a record volume of American goods to foreign 
ports last year. In 1948 a greater part of our 
exports will move out only with the approval of 
licensing authorities. 
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shortages in this country of critically 
needed materials, it was also designed 
to provide an equitable method of dis- 
tributing a limited exportable surplus 
of scarce commodities among numer- 
ous claimant countries whose aggregate 
demands greatly exceed the available 


supply. 


of those license applications which are 
accompanied by evidence of the low- 
est price contracts for comparable ma- 
terial under comparable conditions of 
supply.” 

It is too early to predict how this 
policy will be applied in all its phases 
but it does appear that the licensing 





“The American public is not yet prepared to defer the satisfaction of its own accumu- 
lated demands by permitting the unrestricted export of short supply goods. ... 
| Bulletin 431| was designed to provide an equitable method of distributing a limited 
exportable surplus of scarce commodities among numerous claimant countries.” 


The main features of Bulletin 431 
may be briefly summarized: 

1. The policy of reserving for tradi- 
tional exporters the bulk of the limited 
quantity of scarce materials which can 
be authorized for export has been aban- 
doned. This change of policy is favor- 
able to the small business men and 
merchant exporters who were greatly 
handicapped in developing new busi- 
ness by an inability to establish an ade- 
quate historical record of sales in a 
given commodity or with a given coun- 
try. It seems evident that every effort 
will be made to effect an equitable dis- 
tribution among all foreign traders of 
the relatively small supplies of certain 
goods that are available for export. 

2. Price criteria will be used in the 
licensing of goods in 32 specified lines. 
Bulletin 431 indicates “the approval 
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authorities seem to have reached cer- 
tain general conclusions that are of 
interest. 

First it may be said that the applica- 
tion of price criteria on a competitive 
basis will not be the sole factor in is- 
suing an export license. Orzher factors 
such as grade, quality, terms of pay- 
ment, the end-use of the proposed ship- 
ment, the urgency of need, and the 
ability of the exporter to make early 
deliveries will all be taken into con- 
sideration and may outweigh the ele- 
ment of price which, however, must in 
all cases be reasonable in view of all the 
circumstances and the customs of the 
trade. 

From this it may be seen that there 
is no apparent disposition on the part 
of the Office of International Trade to 
operate a bargain counter and to select 
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for favorable action from among the 
mass of applications for any one com- 
modity only those that show the low- 
est price. Such a procedure would 
automatically eliminate small manufac- 
turers, merchant exporters, and other 
foreign traders. This is fully recog- 
nized by the licensing authorities who 
are anxious to protect the trading posi- 
tion of all classes of exporters. 
Accordingly, it appears that in prac- 
tice each group of exporters will be 
judged by differing price standards and 
that the final test will be the reasonable- 
ness of the price or mark-up in view of 
all the facts. This suggests that even- 
tually the quantity of any scarce ma- 
terial available for export may have to 
be allocated in equitable proportions 
among manufacturers, export man- 
agers, and commission houses. It should 
be borne in mind that the main pur- 
pose of introducing the element of price 
as a factor in the granting of export 
licenses was to guard against excessive 
export prices and the resultant drain on 


limited dollar exchange. 
Evaluating the Price Factor 


There is no doubt that the applica- 
tion of price criteria will raise many 
questions that have still to be answered. 
It is therefore important to the exporter 
that he include in his license applica- 
tion any special facts that may be of 
assistance to the licensing officer in 
evaluating the price factor. The appli- 
cation should show the FAS price, the 
mark-up, and any additional charges. 
If the mark-up is out of line with the 
custom of the trade or the traditional 
charges of the applicant, the exporter 
would do well to annex to the applica- 
tion a justification setting forth all of 
the facts relating to delivery and special 
services that would entitle him to in- 
crease his charges. 

The following illustrates the value of 
a full statement of particulars. A cer- 
tain merchant exporter made a recent 
sale to Latin America in competition 
with several manufacturers and export- 
ers. His price was considerably higher 
than that of his competitors but was 
satisfactory to the customer and to 
the exchange control of the importing 
country for the reason that the com- 
modity was of an essential character, 

(Continued on page 60) 
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Industrial Production 


Seasonally Adjusted Index: 1935-1939==100, Federal Reserve Board 









1945 1946 1947 1948 
January 234 160 189 192 
February 236 152 189 190® 
March 35 168 190 
Apri] 165 187 
May 159 185 
June 170 184 
July 21 176 
August 18) 
September 167 
October 162 
November 168 
December 163 


* Approximation; figure from quoted source not available. 


/ HE basic demand factors 
which supported the national economy 
at boom levels during 1947 remained 
strong during the first quarter of 1948. 
Order backlogs in the steel, automo- 
tive, farm machinery, paperboard, and 
electrical machinery industries, al- 
though slightly lower than in recent 
months, continued to be substantial. 
Industrial production rose in March as 
milder weather eased pressure on fuel 
supplies and permitted more extensive 
outdoor operations. Total industrial 
output was about equal to the peace- 
time peaks reached at the end of 1947. 

The demand for capital goods re- 
mained heavy. Modernization and ex- 
pansion of industrial plants and equip- 
ment, deferred during the war years, 
bolstered the demand for machinery, 
tools, and building materials. New or- 
ders for construction and road build- 
ing equipment rose slightly. 

Construction, held back during the 
Winter months by adverse weather, 
was expected to rise moderately in 
March and April. New construction 
put in place during February, the lat- 
est month for which figures are avail- 
able, totalled $959 million, 21 per cent 
more than a year ago. 

The high level of commercial and in- 
dustrial activity during March resulted 
in a sustained heavy demand for elec- 
tricity, petroleum, and other sources of 
heat and power. Electric power pro- 
duction in March was about 11 per cent 
above that of a year ago; daily average 
crude oil output exceeded that of March 
1947 by nearly 13 per cent. 


is y = Snow and extreme 
iff OYUO" cold caused indus- 
tries in some areas to curtail production 
during February. The slight drop in 
employment in manufacturing indus- 
tries and in construction was offset by 
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APPLE BLOSSOM TIME NEAR LEXINGTON, VIRGINIA—CORSON PHOTOGRAPH FROM DEVANEY 
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RODUCTION PRICES 


FINANCI 


There were moderate increases in production and trade dur- 
ing March; most measures of business activity were at or close 
to peacetime peaks. The general level of wholesale commodity 
prices rose slightly. Employment and income remained high. 


a seasonal rise in the number of agri- 
cultural workers. Total employment 
remained unchanged at the January 
level of 57.1 million persons. 
Unemployment increased in Febru- 
ary to 2.6 million persons from 2.1 mil- 
lion in the previous month. Total 
unemployment, however, represented 
less than 5 per cent of the entire civilian 
labor force of 59.7 million persons. 


Factory workers’ earn- 
ings per hour rose steadi- 
ly during the first quarter of 1948, but 
weekly income was down from the 
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record-breaking highs reached in De- 
cember because of a shorter work week. 
Average hourly earnings of factory 
workers are currently about 119 per 
cent above the 1939 level. The average 
factory worker receives over $18 per 
week more than in 1939 for a work 
week which is about 2.9 hours longer. 

Agricultural income remained high 
although not quite as high as was ex- 
pected at the beginning of the year. 
In a preliminary estimate for the first 
two months of 1948, the U. S. Bureau 
of Agricultural Economics placed total 
receipts to farmers for sales of farm 
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you can expect a lot of news... 


and get ut 





when you accept this invitation 


If you are not among the growing 
thousands of businessmen who use 
The New York Times, you are in- 
vited to try it the next 3 months. 

You'll be getting a complete news 
service unparalleled in coverage of 
national and world affairs... a serv- 
ice that brings you news of business 
and finance fast, enabling you 
quickly to take advantage of new 
opportunities. 

In reading The Times, you'll be 
following a daily habit that pays off 





handsomely! You'll always be on 
top of the news of: 


WHAT’S DOING IN WASHINGTON 


First-hand reports from the larg- 
est Washington bureau of any pub- 
lication. You'll have a ringside seat 
at the Congressional battles over 
ERP ... tax reduction proposals 
... the President’s civil rights pro- 
gram ... other controversial issues. 


THE STATE OF THE NATION 


From key cities, nearly 400 Times 
correspondents keep you in close 
touch with how the political winds 
blow ... how people react to new 
policies and proposed legislation. 


THE INTERNATIONAL SCENE 


From the world’s capitals and 
trouble zones, The Times foreign 
staff will keep you close to the tempo 
of events. In every spot where world 
peace and security are threatened 
by armed conflict or political chaos, 
there is a Times correspondent to 
give you the facts you need in eval- 
uating the wisdom of our govern- 
ment’s adventures in foreign policy. 


BUSINESS AND FINANCE 
You'll get complete news — 10 or 
more pages every day — of Wall 
Street and the Financial Markets 
plus a wide range of information on 
manufacturing, distribution, mer- 
chandising, foreign trade and other 
fields . . . all reported objectively 
and with no juggling of the facts. 





IN YOUR LIGHTER MOMENTS 


You'll enjoy The Times famous 
reviews of plays, music, art, movies, 
radio, and other major spheres of 
culture and recreation. Are you in- 
terested in science, education, avia- 
tion, automobiles, gardening, child- 
care, home-making, bridge or 
sports? The Times tells you what 
is new and worth knowing about. 


EXTRA ...IF YOU ACT AT ONCE 


By accepting our invitation with- 





out delay you will have the early 


installments of Volume I of Win- 
ston Churchill's War Memoirs to be 
published serially in The New York 
Times every weekday for five weeks 
beginning April 16. Written with 
the same zest and pungent phrasing 
that hold Churchill audiences spell- 
bound, this thrilling historical doc- 
ument will bring you many hitherto 
unrevealed facts and help you bet- 
ter understand the present alarming 
state of international affairs. 

To enjoy the exciting Churchill 
Memoirs plus all the other advan- 
tages offered only by The Times, 
you will want to make prompt use 


of the form below in ordering an 
inexpensive 3 months trial subscrip- 
tion. The earlier you do it, the 
sooner will you experience the ul- 
timate in reading satisfaction! 








The New York Times 
New York 18, N. Y. 


Yes ...I want to try your service for the 


NEXT THREE MONTHS. Please send: 


The weekday & Sunday editions — 3 
months for $5.50 


The weekday edition only—3 months 
for $3.00 


Check [] Money Order [ enclosed. 


The New York Gimes 


“ALI, THE NEWS THAT’S FIT TO PRINT” 


Ee Re TROL EAL Or ok Sec urns UE Aas 
UP LT eon te re eee eM yee. ere eae. 
SRE Ayes Oe at te Zone State 
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products at about $4.5 billion, approxi- 
mately 10 per cent above the similar 
period a year ago. Following the de- 
cline in the prices of many farm prod- 
ucts, receipts of grain and livestock at 
markets fell considerably. As a result 
there was a more than seasonal drop 
in cash receipts from January to Feb- 
ruary. By the beginning of March most 
farm prices were again rising and farm 
income for the first quarter remained 


at boom levels. 
GY : The break in wholesale 
wces commodity prices which 
occurred in February was confined al- 
most entirely to agricultural products. 
Many observers pointed out that food 
prices were more out of line than those 
of other commodities and that the de- 
cline was a necessary and to be expected 
adjustment. In March, prices of most 
products fluctuated mildly within a 
fairly narrow range. 

Some food retailers, especially the 
large chain stores, reduced prices on 
several food items following the de- 
clines in wholesale markets. The re- 
sults of a U. S. Bureau of Labor Sta- 
tistics survey indicated that average 


New Business INCORPORATIONS 


Jan. Dec. Jan. Jan. 
1948 1947 1947 1946 

















Alabama ........-.06- 06 64 145 40 
ALIZONA . wocccccccccce 71 84 72 72 
PPMRUOAE 6 5.552 5000 5e0s 85 33 57 54 
COMPCIRS 2c cccccusions 840 692 832 575 
Colorado ......dcseeee 84 74 80 88 
Connecticut ......... 141 177 198 242 
ENING siconersvncna 264 259 289 336 
PORUNEE o Secccsiesceve 351 393 287 329 
WN inns de hcwinonse 159 133 184 77 
BOARD: saccnccccscseces 39 46 35 23 
WO aides cote 629 598 730 829 
ere 181 195 206 178 
TOMER aco v0.00 eewe 75 99 96 70 
Kansas .... 98 74 65 
Kentucky . 100 113 95 85 
Louisiana . se 93 69 110 138 
MINE 66 snes va 40 47 64 57 
Maryland 194 202 221 209 
Massachusetts ......... 353 522 458 560 
eer 410 261 451 429 
ee 120 180 152 150 
Mis cerdcacvnse 51 65 79 66 
OPO roe 199 246 170 232 
POURED. Sines coups eee 26 54 53 24 
PROINOGES: 60 68e05000:5.056 58 52 61 54 
WOGURE obo dice rene ners 65 55 45 37 
New Hampshire....... 43 43 49 28 
New JC csensiccces 615 507 648 896 
New Mexico.....cccees 29 25 27 22 
a, eee 2,747 2,235 3,113 4,289 
North Carolina........ 170 227 260 201 
North Dakota........0. 37 19 13 19 
GONG a irus eonniodesces 504 360 732 543 
CRIMBOGED, cos visnscece 127 80 82 54 
ERO Sie sciessisesmeews 100 105 117 88 
Pennsylvania ......... 324 448 491 277 
Rhode Island.......... 91 92 120 146 
South Carolina........ 105 107 92 100 
South Dakota. ..cccccce 22 31 22 24 
TERRES <seccccsscce 125 100 115 169 
TERS sv caccdccesesoes 387 245 201 213 
Utah sesccececvessesces 54 44 58 37 
WOOE Féssocscc ewes 21 36 26 24 
WIG Gtcincipe os icacss os 185 161 183 144 
Washington .......... 174 157 182 176 
West Virginia......... 124 80 113 133 
WISCONSIN «6.22. ccccce 185 1g! 204 182 
Wyoming ....-.ccccoce 41 22 20 22 
Total 48 States......+. 11,000 10,126 12,112 13,006 




















Styles in finishes keep pace with the 
times. Paint, lacquer and enamel finishes 
for metal and wood products, as well as 
walls, have steadily improved—all with 
an eye to easier application and smooth- 
er surfaces. 

Smooth finishes depend largely on 
even application of the coating, more 
thorough coverage of the microscopic 
peaks and valleys of the surface. 





To advance the skill of the workman 
by giving him better tools for spray 
painting, has been the goal of the Kellogg 
Division of American Brake Shoe. Re- 
cently announced is the new Kellogg 
Micro-Spray Gun. 

It offers finer atomization of the lac- 
quer, enamel, or paint, smoother finish, 
faster spraying speed. It is easier to use 
with a finely balanced feel and fingertip 


10 Divisions of American Brake Shoe Co. produce wear-resisting parts in 60 American and Canadian plants. 


AMERICAN BRAKEBLOK DIVISION 
BRAKE SHOE AND CASTINGS DIVISION 


KELLOGG DIVISION + NATIONAL BEARING DIVISION - 


AMERICAN FORGE DIVISION 
ELECTRO-ALLOYS DIVISION 
RAMAPO AJAX DIVISION - 


Dun’s REVIEW 


* 
AMERICAN MANGANESE STEEL DIVISION 
ENGINEERED CASTINGS DIVISION 
SOUTHERN WHEEL DIVISION 
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New Look IN FINISHES, TOO! 


air control. Leading paint manufac- 
turers who have tested it report it to be 
the finest spray gun yet developed. 

If you use paint spray equipment to 
finish metal or wood products, or other 
surfaces, be sure to get the details about 
this new Micro-Spray Gun. Write to: 

KELLOGG DIVISION 
OF 


"Brake Shoe 


230 PARK AVENUE, NEW YORK 17, N. Y. 
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You Can 


nenTz ORIV-UR-SELF STATIONS 
Over Extended Periods 


“an feast New bals From 








ONE CAR 


For Your Executives, Field Men, Salesmen, Etc. 





0 a Noy J 


“OR A FLEET 





It will pay you to investigate the Hertz Automobile Leasing Plan. 
Hertz, world’s largest car rental system, with 24 years’ experi- 
ence serving the public, will provide your business with efficient 
automobile transportation anywhere at reasonable cost. You can 
lease one car or an entire fleet. You will be relieved of numerous 
“headaches” of car ownership and maintenance... you have no 
capital tied up ... your cars will be a credit to your represen- 
tatives, and to your business. 








Hundreds of Concerns Now 
Enjoy These Great Advantages 
A “Tailored” Plan 
The Hertz plan is made elastic 
to meet your specific automo- 

bile problems and needs. 


Adequate Insurance Protection 
Hertz furnishes reliable insur- 
ance protecting both Hertz 
and your company .. . Public 
Liability and Property Dam- 
age, Fire, Theft Insurance, also 
Collision protection. 

No Bookkeeping Headaches 
Your administrative costs are 
reduced virtually to nil, and 
you have no accounting de- 
tails of checking and paying 
for licenses, insurance, tires, 
repairs, etc. You make only a 
monthly rental payment. 

No Capital Tied Up 
You invest no capital, and cars 
are replaced approximately 
every 12 months. 

Better Satisfied Personnel 
Salesmen are happier driving 
current model, clean, smart 
cars they can depend on and 
be proud of. The Hertz plan 
also eliminates any chance of 
confusion over salesmen car 
allowances. Such cars also are 
good-will builders for your 
company. 


No Capital Investment 


Hundreds of businesses throughout the U. S. 
profitably use this modern answer to their 
automobile transportation problems. They 
find it far easier, more convenient, to lease 
cars from Hertz under this nation-wide plan 
for their executives, field men, salesmen, etc. 


Get Full Details 


Write, without the slightest obligation, for 
full information about the Hertz Auto Leas- 
ing Plan... learn all the advantages you 
can enjoy under this plan. Please address 
your inquiry personally to Mr. J. J. Stedem, 
Vice President, Hertz Driv-Ur-Self Stations, 
Dept. D, 218 South Wabash Avenue, Chi- 
cago 4, Illinois. 


HERTZ 


Driv-Ur-Self 


STATIONS 
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food costs for the United States dropped 
3% per cent from January 13 to Feb- 
ruary 17. 

Since food costs currently absorb 
about 4o per cent of the middle-income 
urban family’s budget, the cost-of-liv- 
ing figure probably dipped slightly in 
February and then recovered in March 
to about the record January level. 


a Retail dollar volume in 
*UME = March was moderately 
above that of a year ago but reports 
from retailers in many sections of the 
country indicate that most of this in- 
crease was due to high prices. Unit 
volume in many lines was slightly be- 
low that of a year ago. A combina- 
tion of unfavorable shopping weather 
and consumer resistance to high prices 
were largely responsible for the drop 
in unit sales from the March 1947 level. 
Decreases in unit volume were particu- 
larly evident in many non-essential and 
luxury lines such as jewelry, furs, liquor, 
and entertainment. 

Despite an early Easter, the demand 
for Spring apparel was light during the 
month of March. Consumer attention 
was focused on items in the lower price 


Wholesale Commodity Prices 


Index: 1926==100; U. S$. Bureau of Labor Statistics 













1945 1946 1947 1948 
January 104.9 107.1 14L5 165.6 
February 105.2 107.7 160.8* 
March 105.3 108.9 
April 105.7 110.2 7 
May 106.0 111.0 A 
June 106.1 148.0 
July 105.9 124. 150.6 
August 105.7 12 153.6 
September 105.2 157-4 
October 105.9 1 158.5 
November 106.8 9.7 159-7 
December 140.9 163.2 


* Approximation; figure from quoted source not available. 


ranges. Clearance sales of furniture 
were moderately successful and food 
volume remained high. 

A marked increase in buyer cautious- 
ness characterized the nation’s whole- 
sale trading centers during March. 
Few items were in short supply and 
deliveries, except whether weather con- 
ditions interfered, were prompt. Both 
wholesale and retail inventories re- 
mained steady at a level which, al- 
though high in comparison with pre- 
war years, was commensurate with 
current sales volume in most lines. 


&, The national debt at the 
PUMANCE end of February was 
$254.7 billion. Government securities 





totalling $5.7 billion matured in March; 
| one billion dollars worth of these were 
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HORSEPOWER WITH A PEDIGREE 





ON FAR 





IN FORESTS—IN OIL FIELDS—IN INDUSTRY AND ON THE HIGHWAYS! 


Throughout America—the world, in fact 
—powered equipment is the cutting tool of 
progress. And in every place where gasoline 
engines are depended upon for flexible, un- 
failing power, you'll find Chrysler Industrial 
Engines—Horsepower With a Pedigree. De- 
signed and engineered to meet the particular 
needs of equipment manufacturers and users, 
Chrysler Industrial Engines are winning new 
fame—day in, day out—because they are 
built For A Better Day’s Work! 


CHRYSLER 


INDUSTRIAL ENGINES 


INDUSTRIAL ENGINE DIVISION, CHRYSLER CORP., 12200 E. JEFFERSON, DETROIT 31, MICH. 
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Wi (A DE; FY. any sucore 


to smear, splatter, write or even walk on 


beautiful Stainproof VARLAR... and try to mutilate the 


durable beauty of this amazing new wall covering! 


You can wash enduring Varlar every week for 20 years 
and it still looks new! Fantastic, yet true! Proved by 
impartial testing laboratories and actual usage tests. 
Proved, too, that oil, ink, grease, mercurochrome, jam, 
crayon, syrup, candy, vinegar, pencil, lipstick, hot kitchen 
grease, dirt accumulation—SsTAINS OF ALL KINDS—easily, 
quickly wash off Varlar with ordinary soap and water. 


Here’s the reason: beautiful Varlar is made an entirely 
new way, has no coatings to crack, peel, or discolor. Its 
rich new coloring and resistance to stain go clear through, 
last for life. 

Varlar cuts maintenance costs of every room or pas- 
sageway ... public or private, domestic or commercial. 
92 stunning styles... florals, plaids, weaves, pictorials, 
stripes and tones... go up easily as wallpaper. Beautiful, 
durable Varlar resists water, fire, bacteria and vermin, 
too! 

Test Varlar yourself! Smear, splatter, write, even walk 
on it...and watch it come up smiling-fresh with ordi- 
nary soap and water. Mail the coupon for your Varlar 
sample. 


3 BS 


A scientific triumph after 9 
years’ research! Now ready 
to begin a new era of low- 
cost wall beauty and main- 
tenance in homes, schools, 
theaters, hotels, hospitals, 
restaurants, buildings of all 
kinds 


\\ 


World-famed artists and 
wallpaper designers styled 
Varlar. New use of plastics 
achieves dramatic, full-di- 
mensional designs ... true- 
to-life colors never before 
possible. 


m=== MAKE THIS AMAZING TEST NOW! “""" 


Tevet Syfete Such Enduring Sealy 


VARLAR 


Stainproof Wall Covering 


Name 


VARLAR, Inc., Dept. M-48 

Merchandise Mart, Chicago 54, Illinois 
I’m skeptical, but willing to be shown. 

So send my sample of Varlar and I'll make 

my own tests. I enclose 10c to cover han- 

dling and mailing. 





VARLAR, Inc. Address 





DIVISION OF UNITED WALLPAPER CHICAGO 





City 
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| New England 
| Middle Atlantic. 


Retail Sales 
Seasonally Adjusted Index: 1935-1939—=100; U. $. Department of Commerce 
1945 1946 1947 1948 
January 187 231 326 
February 189 238 325° 
March 193 24 
April 184 246 
May 25 
June 
July 
August 
September 
October 
November 
December 


* Approximation; figure from quoted source not available. 


paid off in cash, reducing the national 
debt by that amount. Much of the cash 
went to the Federal Reserve System 
which, continuing its co-operation with 
the Treasury Department in the fight 
against inflationary pressures, withheld 
the money from circulation. 

Seturity values climbed slowly but 
steadily during the last half of Febru- 
ary and the first half of March. Trad- 
ing on the New York Exchange was 
very slow in contrast with the tremen- 
dous number of shares bought and sold 
at the time of the sharp drop in stock 


prices in early February. 
Business failures in Feb- 


Salures 
ruary rose to 417, the 


highest total in any month in five years. 
While concerns failing were some 75 
per cent above the 238 in the preceding 
February and were over four times as 
numerous as in the same month of 
1946, they were considerably less than 


_in February 1940 when 1,042 failures 


WHOLESALE Foop Price INDEX 


The index is the sum total of the price per pound of 
31 commodities in general use. It is not a cost-of-living 


| index: 


1948 1947 1948 
Mar. 16..$6.70 Mar. 18.. High Jan. 13 $7.28 
Mar. 9.. 6.61 Mar. 32s; Low Feb. 24 6.61 
Mar. 2.. 6.70 Mar. 4.. 
Feb. 24.. 6.61 Feb. 25.. 
Feb. 17.. 6.76 Feb. 18.. 


aw 
onnek 


kaQI43 
NNAIO O 


; 1947 
High Dec. 30 $7.24 
Low May 20 5.95 


Dairy WHOLESALE Price INDEX 


The index is prepared from spot closing prices of 30 
basic commodities (1930-1932=100). 


Week 

Ending Mon. Tues. 
Mar. .. 280.28 281.22 
Mar. 13 275-49 
Mar. 6.. 5 282.35 282.53 
Feb. 28.. Holiday 276.81 - 277.89 
r » 276.63 277.2 773 4 c 275.76 


279.09 


Buitpinc Permit VALuEs—215 CITIES 


Geographical February, P.. Ct. 
Divisions: 1948 1947 Change 
$8,141,187 $7,677,405 + 6.0 
253,277,733 37,606,654 +573.5 
22,631,690 22,113,507 + 2.3 

27,196,019 + 43.3 
23,766,404 + 75.6 
6,620,688 + 24.6 
3,952,837 + 65.6 
38,166,058 + 47.8 
$435,978,809 $167,099,572 +-160.9 


$237,895,315 $20,922,017 +6095.1 
$198,083,494 $137,177,555 + 44.4 


South Atlantic 
East Central. . 
South Central 
West Central... 
Mountain 
Pacific . 


Total U. S 
New York City 
Outside N. Y. C. 
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the dial? 


You can’t tell a book by its 
cover and you can’t tell 
a safe by its surface! 


anes dossiers 


It’s the part you can’t see that 
makes a safe good .. . or bad. Do 
you know your safe has the 
structural strength to withstand 

a drop of twenty or thirty feet? It 
might, you know, in an actual fire. 
Paper starts to char at 350 

How do you know that the 
interior of your safe will stay 
cooler than that in a fire? 


there is a way you can be sure about your safe 


Since 1917, the independent Underwriters’ Laboratories, Inc., 
has been testing safes. To be approved for their ‘A’’ label, 

a safe must pass their severe ‘4 hour’’ trial by fire,-impact 

and explosion. That’s why when you invest in a new Mosler “‘A”’ 
label safe— you're investing in a lifetime of safety. 

There’s a Mosler “A” label safe to meet your particular 
requirements exactly—and you'll be amazed at how little 

it costs to trade in your old safe for this really reliable 
protection. Find out about it now— before fire strikes! 


Why take chances? See Mosler now and be safe! Write for the booklet, 
“What You Should Know About Safes.’’. Please address Dept. R. 




















aa 
S Q | 
ae } osler 
The convenience of a Bill ate G, 





file with the safety of 





a safe. Mosler insu Promo a : : : 
; 5 320 Fifth Ave., New York 1, N. Y. 
lated Record Containers : Mose: “Av Label :Safesaia burgiaes Builders of the U.S. Gold Storage as eS : 
carry the label of the osler « abel Sé en eee 5 
Underwriters’ Labora resistive chest for dual protection | Vault Doors at Fort Knox, Ky i eons ay Bisirip peeitas . 
tories, Inc. Complete against fire and burglary paca r f ia a a ap eiierirs 23h 
| actories: amuiton, . 


record protection! : 
F Largest Builders of Safes and Vaults in the World 








Another company discovers 


How to Get More Operating Cash 
Quickly at Low Cost 


i MORE operating cash would 
help your business make more 
progress ... expand more rapidly 
... increase profits... you’ll want 
to know more about our liberal, 
low-cost Commercial Financing 
Plan. Manufacturers and whole- 
salers throughout the country 
are discovering the advantages of 


our plan...not available under 
commercial time loans. Learn 
how little money costs, how much 
more you can get, how long you 
may use it... in our 32-page 
book, “‘A Better Way to Finance 
Your Business.”? Phone or write 
the nearest Commercial Credit 
Corporation office listed below. 


COMMERCIAL FINANCING DIVISIONS: Baltimore 2 * New York 


17 = Chicago 6 
5;Ore. . 
States and Canada. 


* Los Angeles 14 = San Francisco 6 = Portland 
and other offices in more than 300 cities of the United 


COMMERCIAL CREDIT 
ey Ne 


Capital and Surplus $ 
BALTI MORE 
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Industrial Stock Prices 


Monthly Average of Daily Index: Dow-Jones 






1945 1946 1947 1948 
January 153.95 176.61 
February 157-13 . 168.47 
March 157.22 \ 
April 160.47 2 
May 165.5 . 
June x ; f 
July . . 193.64 
August g \ 180.08 
September z x 176.82 
October 185.07 169.48 181.92 
November 190.22 168.94 181.42 
December 192.74 174.38 179-18 


were reported. Failures normally reach 
a peak in the second month of each 
year, but even the Failure Index, which 
is adjusted for this seasonal variation, 
reached its highest point since early 
1943. According to the index, con- 
cerns failed at the rate of 19.5 per 10,000 
concerns in operation, as compared with 
11.8 in the previous February and 5.3 
in the same month of 1946; in 1940, 
58.0 concerns failed per 10,000 concerns 
in business. 

One in five of the failures was in its 
first year of operation; one in four was 
a business started during the war. Al- 
though the wartime businesses still ex- 
ceeded the new first-year businesses, 
they are accounting for a diminishing 
percentage of total mortality. 

February liabilities totalled $25,619,- 
ooo a figure not exceeded, with the ex- 
ception of July 1947, since 1938. Not 
since 1933 have liabilities reached a 
higher total in February. 

About 10 per cent of the failures had 
liabilities of $100,000 or more; little over 
1 per cent of 1940’s failures incurred 


BaNK CLEARINGS 
(Thousands of dollars) 


-—————-February-———_ 





1948 1947 Change 
Total 23 cities.... 24,035,214 21,733,693 +10. 
New York. ...... 27,546,815 27,041,259 + 1.9 
Total 24 cities.... 51,582,029 48,774,952 t+ 5.5 
Average Daily.... 2,344,035 2,217,043 + 5.9 


Tue Farture Recorp 


Feb. Jan. Feb. Per Cent 
Dun’s Faiture INDEXx* 1947 1948 1947 Changet 
Unadjusted ........ 23.0 16.7 13.8 + 67 
Adjusted, seasonally... 19.5 15.3 11.8 -+ 65 
NUMBER OF FAILURES... 417 356 238 + 75 
NuMBER BY S1zE OF Dest 
UNDER $5,000......... 61 57 35 + 74 
$5 ,000-$25,000. ... 215 185 108 + 99 
$25 ,000-$100,000 ....4+ 100 84 65 + 354 
$100,000 and over... « 41 30 30 + 37 
NuMBER BY INDUSTRY GROUPS 
Manufacturing ........ 151 108 g2 + 64 
Wholesale Trade...... 35 43 34 + 3 
Retail Trade. ..cccceve 165 153 70 +136 
Construction . ....ee06 22 23 20 + Kk 
Commerciai Service... 44 29 22 +100 


(Liabilities in thousands) 


+ o7 


$25 ,619$12,965$12,976 
26,338 13,010 12,976 +103 


CurReNT LIABILITIES. ...- 
ToTaL LIABILITIES. .....-. 





* Apparent annual failures per 10,000 enterprises, former- 
ly called Dun’s INso_vency INDEX. 


+ Per cent change of February 1948 from February 1947. 
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Chulomatic Sprinkler 


FOR INVESTMENT PROTECTION 


They’re Protection ... They’re Savings... 
They Should Be A Part Of Every Business! 


industrial and commercial fire safety has been and 

must continue to be an important function of business, 

not only in New England, but everywhere. With modern 
methods of protection, loss of life or cessation of manu- 
facturing and selling operations because of fire is inexcusable. 





Mii whic Systems have past proved their fire 
combalahdlies. They stand ready at all times to give 
instant, effective action at the first indication of flame. 
Because of this speed of detection, fires in sprinklered 
properties are usually extinguished in their infancy with 
but few sprinklers in actual operation, hence, little 
or no water damage. 

While the element of protection must always 
be considered of primary importance, approved 
Milomidlée Sprvinkley installations realize at once 
a savings of upward to 90% in insurance pre- 
miums. .. concrete evidence that continues to make 
lees. an tmportant investment today ... 

perhaps welcomed protection tomorrow. 


liom 


SPRINKLER CORPORATION OF- AMERICA 
NGS 10W N { OH I O: 


RTH 






‘AUTOMATIC’ 


TY 0:9 
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liabilities of this volume. In all size 
groups, more businesses failed than in 
either the previous month or the corre- 
sponding month a year ago. 

Retailers suffered the heaviest mor- 
tality since the early part of 1943. One- 
fourth of the retail failures occurred 
among food stores. 

Except for May 1947, manufacturing 
failures were the heaviest since 1942. 
The machinery and lumber industries 
claimed a large part of the total. 

One-half the February failures were 
concentrated in two geographic regions, 
the Middle Atlantic States and the Pa- 
cific States. Among individual States, 
California had the largest number of 
failures and New York was second. 
Several States in which failures were 
fewer than in California and New York 
had sharper gains over the 1947 level. 
Failures in the twenty-five largest cities 
were not as numerous as in the balance 
of the country. Liabilities were con- 
siderably heavier in the non-metropoli- 
tan districts than in the large cities. 

















Faitures BY Divisions or INDUSTRY 
Number Liabilities 

(Current liabilities in 7~Jan.-Feb.— -—Jan.-Feb.-— 
thousands of dollars) 1948 1947 1948 1947 
MINING, MANUFACTURING... 259 159 24,789 18,674 
Mining—Coal, Oil, Misc.... 3 2 138 42 
Food and Kindred Products 25 7 1,054 2,104 
Textile, Products, Apparel.. 22 11 728 772 
Lumber, Lumber Products.. 41 24 2,063 1,278 
Paper, Printing, Publishing. 9 6 515 215 
Chemicals, Allied Products. 8 10 126 1,686 
Leather, Leather Products... 9 416 320 
Stone, Clay, Glass Products. 6 5 108 364 
Iron, Steel, and Products... 17 12 Site 1,641 
MEACRINOTY) 6.0: pn avs ¢smance 50 27 11,728 4,930 
Transportation Equipment.. 11 7 656 2,870 
Miscellaneous ..........e0. 58 41 3,828 2,452 
WHOLESALE TRADE. ........ 78 61 3,051 3,851 
Food and Farm Products... 21 II 1,075 1,657 
RET oo gis spins vxsimne nies 3 4 160 125 
Dry; GODS. 5 550000055 I 4s 12 os 
Lumber, Bldg. Mats., Hdwr. 6 4 361 67 
Chemicals and Drugs. .... 3 2 81 44 
Motor Vehicles, E quipment. 3 3 73 al 
Miscellaneous .......e-cecece 42 37 239 1,917 
ETE TRADES x cisins vice sos 318 146 6,247 3,070 
Food and Liquor.......... 74 27 808 475 
General Merchandise....... 13 192 119 
Apparel and Accessories.... 54 29 1,217 414 
Furniture, Furnishings..... 33 17 658 342 
Lumber, Bldg. Mats., Hdwr. 21 4 457 55 
Automotive Group.......+6 29 10 635 232 
Eating, Drinking Places.... 54 1,354 1,033 
Drug Stores.....--++seseee 3 2 148 25 
Miscellaneous ......-esccee 37 20 658 375 
| CONSTRUCTION ..... te 45 35 2,807 1,341 
| General Bldg. Contractors. 18 9 2,223 649 
Euilding Sub-contractors. 25 23 532 354 
Other Contractors. ...-+++. 2 3 52 338 
COMMERCIAL SERVICE... «+. 73 39«=—s«1,690~—Ss:11,,233 
Highway Transportation... 29 17 950 744 
Misc. Public Services....... 3 I 132 8 
Hotels oc ccccccsesiiccceses I es 26 i 
Cleaning, Dyeing, Repairs.. 5 5 104 285 
| Laundries Fer cestmnee ye oe 4 2 52 30 
| Undertakers .....cccccceces A { 13 
Other Personal Services. ... 8 3 52 32 
Business, Repair Service.... 23 10 374 121 


More detailed figures for bank clearings, 
building permits, failures, new business 
incorporations, wholesale food prices, and 
wholesale commodity prices appear in 
Dun’s Statistica Review. 








A bad storm spells danger to 
building walls and contents. Now 
it's a simple process to 
protect and to beautify a ‘‘weather 
beaten’ building with a 
Waterfoil raincoat. Waterfoil 
consists of-irreversible inorganic 
gels. Scrubbed into the masonry, 
Waterfoil bonds not only 
physically. but chemically 
as well. By impeding 


water penetration 


but allowing the 
masonry to breathe, 
Waterfoil prevents rusting of 
reinforcing bars, spalling or 
disintegration of masonry. Save the 
buildings you have. Write for literature of 
great importance to'building owners. 


«* ®@ WATERFOIL 


THE UNIQUE TREATMENT FOR EXTERIOR MASONRY SURFACES 


\ 


A. C. HORN COMPANY, INC. 


manufacturers of materials for building maintenance and construction 


10th STREET & 44th AVENUE, LONG ISLAND CITY 1, NEW YORK 
HOUSTON + CHICAGO * SAN FRANCISCO * TORONTO 
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are 
you 
sure 


that you need 
plant 
expansion? 

















Many a manufacturer has dis- 
covered, to his surprise and 
profit, that his present plant 
needs re-design not expensive 
expansion. Efficient use of 
space can sometimes double 
production potential 





BE SURE—BEFORE YOU BUILD 


Ask yourself these questions: 


4) Do'l really need expansion? 
2) Is my present production sys 


tem the most efficient? 


3) Will my new layout permit 


further expansion? 


4) Ge Geeotercsemolectiemmcpvelericms mlerectn- 


elsewhere? 


EBASCO can provide 
the answers 


In EBAsco you have a single 
organization equipped with 
the specialists and experience 
tc answer these questions...to 
re-design your present plant, 
or build a new one if you 
need it. We can equip it and 
put it into production. What’s 
more, we'll do any part —or 
the whole job even stay on 
to assist in training your help 
to run your plant. 

For details about this team 
of several hundred engineers 
and business consultants, 
write for our booklet THE IN- 
SIDE STORY OF OUTSIDE HELP. 
We'll send it to you promptly. 


EBASCO 


SERVICES 


Two Rector Street 


New York 6, N. Y. Bp 
/ Vg ut 
consv 


Appraisal - Budget - Business Studies - Consulting Engineering 
Design & Construction - Financial - Industrial Relations 
Inspection & Expediting - Insurance & Pensions 
Purchasing - Rates & Pricing - Research - Sales & Marketing 
Systems & Methods - Taxes - Traffic 
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(OonsUMER buying became brisk in 


March as the snow and cold that had 
harassed shoppers during February dis- 
appeared. Mild weather in some sec- 
tions encouraged a favorable response 
to many Spring promotions and retail 
volume increased considerably. Total 
dollar volume was moderately above 
that of a year ago although much of 
the gain was the result of higher prices. 

The Dwun’s Review preliminary Re- 
gional Trade Barometer, reflecting the 
consumer purchases of commodities, 
rose 0.4 per cent in February to 283.9 
(1935-1939=100). This was 8.5 per 
cent above the 261.7 of a year ago. The 
barometer is adjusted for seasonal vari- 
ations and for the number of business 
days in the month. It is not adjusted 
for changes in prices. 

The January barometers in all regions 
were above those of a year ago; in all 
but nine regions they were above the 
very high levels reached in December. 
The sharpest increases above a month 
ago and a year ago occurred in regions 
located in the Middle West. 

Fifteen of the regional barometers ex- 
ceeded 300.0 in January; four barome- 
The lowest 
barometer was 206.2 in the Northern 
New Jersey Region (5); the highest 
was 355-9 in the Florida Region (21). 


(Regional reports begin on page 36) 


ters were below 250.0. 
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1948 


RicitonaL Trapve BaroMeETERs 
Seasonally Adjusted 1935-1939==100 


*% Change from 


REGION i. gsi mo 
1948 1947 1947 
Waited States... <a 282.9 +10.2 + 2. 

1. New England....... 206.5 + 2.7 — 4.3 
2. New York City. .... 235.9 + 6.5 + 8.4 
3. Albany, Utica, Syracuse 272.4 + 5.6 — 2.9 
4. Buffalo, Rochester... 267.9 +-10.9 — 0.4 
5. Northern New Jersey. 206.2 + 2.6 — 7.1 
6. Philadelphia 261.2 + 8.1 + 4.3 
F, APACS ig oss Sx Sos 244.3 11.2 — 1.4 
8. Cleveland ......... 282.0 +11.9 + 1.4 
g. Cincinnati, Columbus. 304.2 +15.5 + 4.3 
10. Indianapolis, Louisville 321.5 + 9.9 + 3.9 
br. Chicage’%.5 46 sche 274.5 +14.1 + 4.6 
12. Detroit. 2%... oe 301.4 +20.6 + 8.8 
13. Milwaukee veces 320.0 $19.9 +10.3 
14. Minneapolis, St. Paul. 312.6 +15.6 + 8.5 
15. Iowa, Nebraska .. 333-7 +20.9 +14.0 
TOS] ag ic . 282.8 +11.8 + 0.6 
17. Kansas City. . 322.5 +16.7 +12.4 
18. Maryland, Virginia 264.4 + 4.6 — 2.5 
19. North, South Carolina 298.8 + 2.4 + 0.6 
20. Atlanta, Birmingham. 352.8 + 6.9 + 1.9 
21. Florida 355-9 +11.4 + 0.9 
22. Memphis 322.2 + 6.4 + 0.1 
23. New Orleans 323.2 +13.2 — 0.4 
24. Texas 350.4 +12.2 — 2.2 
25. Denver oe 290.8 + 3.6 — 6.7 
26. Salt Lake City 333-3 + 7-4 + 5.7 
27. Portland, Seattle..... 342.0 + 7.1 + 3.7 
28. San Francisce sé: 294.5 + 7.7 + 0.8 
29. Los Angeles. ....... 305.5 + 6.7 + 3.9 


Regional trade information (pages 36, 38) is 
based upon opinions and comments of business 
men gathered and weighed by local Dun & Brap- 
STREET offices. Payroll and employment data 
are from Government sources. Department store 
sales are from the Federal Reserve Board and are 
for the four weeks ended February 28, 1948. 








More complete barometer figures and more de- 
tailed regional information are published month- 
ly in Dun’s Statistica, REVIEW. 

















how... ine-for- Ne... photocopies 





New photographic emulsion gives dense 
blacks . . . Whatever the original—printing, typing, 
or handwriting—copies made on Kodagraph Contact 
Paper all come through with dense blacks—line for 
line, sharper, clearer than 

before. That’s because of 

the emulsion of this new 

contact paper—developed 

by Kodak especially 

for photocopying. 


can be sharper, clearer 





Pure high quality paper base assures 

clear, crisp whites — Kodak-made in 

Kodak’s own mill, the base used for Kodagraph 

Contact Paper is chemically and physically 
pure—fit background for 
the dense blacks of the 
photographic images. 
Furthermore, it’s long- 
lasting, tough, durable— 
and lies flat. 


Kodag raph Contact Paper 





Wide latitude makes 
exposure, processing 

simple, sure —Kodagraph Contact 
Paper is easy to handle from start to 
finish. Thanks to wide latitude, good 
results do not depend upon split-second 
timing. What’s more, because of its 
uniformity, exposure and processing 
times remain the same—from sheet 

to sheet, package to package. 


EASTMAN KODAK COMPANY 
Industrial Photographic Division 
Rochester 4, N. Y. 


ES 20 Se cere ne Ga ED tee S-Cae Site SEI Gene Om CD ED OED OD OR EP OF 


Mail Coupow for FREE Cook 


See for yourself... Try it on your own 
equipment—Try Kodagraph Contact Paper in your own 
office ... let your own operators show you just what 
results they can get with it. You'll 

find it saves time and money, 

gives you better results. 







Eastman Kodak Company 
Industrial Photographic Division 
Rochester 4, N. Y. 

Please send me a free copy of 
“The Big New Plus’”— your book- 
let about Kodagraph Contact 
Paper and the other papers in this 
great new Kodak line. I have (J contact 
printer () direct process blueprint equipment. 

















Name 

Department nat _f 
Company Wy . 

Street wl ie 

State La. @\ 











What every truck operator 
should know 


VAILABLE to you today, for the trucks you operate, is the 
Hoobler self-steering Undercarriage—an entirely new con- 
cept in motor transportation. 


The Hoobler Undercarriage steers itself; it follows the tractor 
automatically; flows smoothly around corners; takes tight turns 
in a radius less than its length. Tire life is stretched for thousands 
of extra miles. 


It is capable of increased payloads, and there’s no load shift- 
ing on rough roads or curves. Frangible loads ride safer, because 
flexible, multiple support absorbs practically all road bumps. 
Easy to drive, forward or backward. Simple in design and con- 
struction. Easy to service. Designed for all over-the-highway 
trailers 28 feet in length and up. 


For more details, write on your company letterhead. The 
Union Metal Manufacturing Company, Canton 5, Ohio. 


ow METAL 




















© * Tapered steel street lighting standards 
* Tapered steel poles for power transmissions, trolley 


<8 
THIS: f UY span wires and floodlighting 


* Materials handling equipment 
* Tapered steel foundation piles 





UNION METAL 


Craftsmen in Steel Fabrication 
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HIGHLIGHTS OF TRADE 
ACTIVITY 












































1. New England Region 
Barometer among the lowest, 27% below U. S.; 
moderate monthly decline, slightly above a year 
ago. Employment down 1%. Wholesale irade 
steady to slightly below high 1947 levels. 


2. New York City Region 
Third lowest barometer of all regions, 17% be- ¢ 
low U. S.; sharp monthly rise, moderately above 
a year ago. Wholesale trade slightly above a 
year ago. Employment steady at high level. 


3. Albany, Utica, and Syracuse Region 
Barometer declined slightly, moderately above 
a year ago; 4% below U. S. Albany wholesale 
trade 10% above a year ago, Syracuse down 5%. 
Employment and payrolls very high. 


4. Buffalo and Rochester Region 
Barometer down fractionally, well above a year 
ago; 5% below U. S. Wholesale trade steady 
with high levels of a year ago. Rochester em- 

ployment down 1%, 2% below a year ago. 


5. Northern New Jersey Region 
Lowest barometer of all regions, 27°% below 
U. S.; sharpest monthly decline, slightly above 
a year ago. Newark wholesale trade 15% above 
a year ago; employment down 3%. 


6. Philadelphia Region 
3arometer moderately above a month and a 
year ago; 8% below U.S. Wholesale trade 5 to 
10% above a year ago. Philadelphia department 
store sales 10% above a year ago. Employment 
slightly below a month and a year ago. 


7. Pittsburgh Region 
Barometer declined slightly, well above a year 
ago; 14% below U. S. Wholesale trade appre- 
ciably above a year ago. Pittsburgh department 
store sales 13° above a year ago. Pittsburgh 
index of trade up 8%, 2% above a year ago. 


8. Cleveland Region 
Barometer rose slightly, well above a year ago; 
even with U. S. Wholesale trade 5 to 10% above 
a year ago; department store sales up about 10%. 
Employment and payroils very high. 


9. Cincinnati and Columbus Region 

Barometer up moderately, considerably above a 
year ago; 8% above U.S. Wholesale trade slight- 
ly above a year ago. Dayton industrial employ- 
ment at all-time high, 7% above 1947. 


10. Indianapolis and Louisville Region 

Barometer rose moderately, well above a year 
ago; 14% above U. S. Wholesale trade steady 
with 1947 high levels. Indiana employment de- 
clined 1%, payrolls were down 3%. 


11. Chicago Region 
Barometer considerably above a year ago, mod- 
erate monthly rise; 394 below U. S. Chicago 
wholesale trade 8% below a year ago; department 
store sales 4% above a year ago. Chicago steel 
production at 92.5% of capacity. 


12. Detroit Region 

Barometer increase above a year ago second y 

highest of all regions, sharp monthly gain; 7% tha 

above U. S. Wholesale trade well above a year 
ago. Employment down fractionally. 


13. Milwaukee Region 
Barometer increase above a month ago and a 
year ago among the highest; 13% above U. S. 
Milwaukee wholesale trade 4% above a year ago; 
department store sales up 10%. 


14. Minneapolis and St. Paul Region 

Barometer well above a month and a year ago; 
11% above U. S. Wholesale trade 4 to 89% above 
a year ago. Montana farm prices down 16%. 
Slight decline in employment. Minneapolis flour 
production 15°% below a year ago. 











73 the Life lxpe 
vane of these wood hairs and desks 


you want to buy 
for my 








Gene: Forty-five, fifty years—more than you'll 
ever use them. 


V-Pres. in Chg. of Actuaries: Humph .. . 
now look here, Gene, I don’t want to tell you 
how to be a purchasing agent . . . but are you 
sure wood is durable enough? 


Gene: Do you know how long you’ve had the 
wood office furniture that’s in there now? 


V-Pres.: Oh, ten, eleven years. 


Gene: Recalculate, A. J., you dropped a decimal 
somewhere. That museum group was purchased 
in 1921. It’s been well over ten years since it 
was written off the books. And it will last another 
twenty years.... 


V-Pres.: Not in my department, it won't. It’s 
obsolete. Take it away. Get rid of it. Wastes too 
much room. 
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bod OFFICE FURNITURE Jaséitute 


CTAICY 






Gene: That’s what I’m trying to do. But I want 
to replace it with the best, most modern, most 
efficient furniture on the market. That’s wood, 
I’m convinced . .. and you give me this “durable 
enough” talk. Seems to me, last time Lois and | 
came out to your home, you were showing me 
a fine old Chippendale table. 


V-Pres.: Sure was. Beauty, isn’t it? 

Gene: Oh, definitely. How old would you say 
it is? 

V-Pres.: Around 180 years. 

Gene: Wood, isn’t it? 

V-Pres.: Oh, oh... 1 think I see what you mean. 


Okay, Gene, where’s my new wood office fur- 
niture? 


See your office equipment dealer for handsome, 
efficient, durable wood office furniture. 


America’s progressive manufacturers of commercial / 
desks and chairs . . . cooperating in product im- 
provement ... in the interest of greater office comfort, 
beauty, morale. 


Their symbol is your guarantee of satisfaction! 


Aprit + 1948 





15. Iowa and Nebraska Region 
Barometer increases above a month ago and a 
year ago sharpest of all regions; 18% above U. S. 
Wholesale trade 7 to 12% above a year ago. 
Iowa employment well above 1947. 


UNION 
PACIFIC 


16. St. Louis Region 
Barometer up fractionally, well above a year 
ago; even with U.S. St. Louis wholesale trade 
3% above 1947; department store sales up 7%. 
Steel operations at 80% of capacity. 





17. Kansas City Region 
Barometer considerably above a month ago and 
a year ago; 14°% above U.S. Wholesale trade, de- 
partment store sales moderately above a year ago. 
Oklahoma employment down 1%. 


18. Maryland and Virginia Region 

Barometer down slightly, moderately above a 
year ago; 7% below U.S. Wholesale trade 3 to 
8°% above a year ago; department store sales up 
10%. Virginia employment down 1%. 








19. North and South Carolina Region 

— Barometer slightly above a month ago, smallest 

rge F. Ashby gain above a year ago of all regions; 6% above 
U. S. Wholesale trade steady to slightly below 


f f @ 
& 
; 
Y 1947 level. Employment high. 


i 20. Atlanta and Birmingham Region 
Second highest barometer, 25°% above U. S.: 


lerate increase above a month ago and a year 
PANY moder : " a yes 
ROAD coM ago. Wholesale trade compared favorably with 
1947; Atlanta department store sales up 7%. 





ve 


Geo 








Fic RAIL 


OMAHA 2- NEBRASKA 


UNION PAC! 
21. Florida Region 


3arometer up slightly, well above a year ago; 
G. F. ASHBY: ’ 26% above U. S., highest of all regions. Whole- 
© N o/ 
nent sale trade 10°% below a year ago. Department 
store sales close to 1947 high level 





To American Industry: 
industry 22. Memphis Region 
: . ffers in 

Union Pacific West 0 Barometer unchanged, moderately above a year 
sine nch mine and ago; 14°%4 above U. S.. Memphis wholesale trad 
. to products of ra ’ ait | 5°% below a year ago, Little Rock up 10%; de- 

scald fuel water.- -nealth partment store sales steady with a year ago. 

uel, 


' ample power ’ 


ations in S$ 


forest.-.- - recreational 23. New Orleans Region 
ce : Barometer down fractionally, well above a ycar 








Living cond high-type labor. | ago; 14% above U. S. Wholesale trade 5% 
sons and native-born ' —" } — a ee ago. New Orleans department store 
regions.--: of this | sales 7% above a year ago. 
in the future | 
ha our current 200- | 24. Texas Region 
; is confirmed by Third highest barometer, 24% above U. S.; 
territory + program for new | slight monthly decline, well above a year ago. 
: ; dollar investmen -14t1eS Wholesale trade 4 to 10% above a year ago. 
million da and expanded facili Manufacturing employment 5% above a year ago. 
t smproved 4 
equipment, imp eavelers with me 25. Denver Region 
vide shippers and trav 3arometer down appreciably, slightly above a 
to pro tation. year ago; 3% above U.S. Wholesale trade frac- 
ae a rail transpor tionally above a year ago. Denver department 
utmos store sales 5°% above a year ago. 
service. 
We are at your a very tmuly- 26. Salt Lake City Region 
Yours Barometer well above a month ago and a year 
ago; 18% above U. S. Wholesale trade sharply 
* below a year ago. Manufacturing employment 
One of a series of advertise- slightly below a month ago and a year ago. 
ments based on industrial jdent, . 4 ad 
opportunities in the states Sarg Pacific Railro 27. Portland and Seattle Region 
| Barometer moderately above a month ago and 





hal al ———— | a year ago; 21% above U. S. Wholesale trade 
Railroad. fractionally below a year ago. Flour production 
sharply below a year ago. Washington employ- 
ment down 2%, 3% above high 1947 level. 
Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, 
Idaho, Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


28. San Francisco Region 
Barometer up fractionally, moderately above a 
‘ : : tae. year ago; 4% above U.S. Wholesale trade 12 to 
*Address Industrial Department, Union Pacific Railroad - pred a year ago. Manufacturing employ- 


Omaha 2, Nebraska | ment down 3%, 1% below a year ago. 
3arometer moderately above a month ago and 


a year ago; 8% above U.S. Los Angeles whole- 
Peel of Woe Liacly SI WTF ol Sa | sale trade 10% above a vear ago. Employment at 


| very high level. Arizona livestock value at peak. 


29. Los Angeles Region 
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PRINTING CALCULATOR — 
gives you se 
PRINTED FIGURE FACTS 






Management needs proved figure facts on which to base important decisions. 
Inventory reports, profit percentages, cost estimates and the multitude of figure 
information riecessary to run a business must be computed accurately. That’s why 
Remington Rand’s Printing Calculator serves every size business by eliminating 
incorrect cornputations and misleading reports . . . by saving valuable time 


ordinarily lost copying figures and re-calculating problems. 


Your facts are right the first time when the Printing Calculator produces 


. it automatically prints 


your figures. This machine never relies on assumptions . . 
on the tape each factor and answer of every calculation. You never have to 


repeat a problem . .. the printed tape is your first-time proof of accuracy and a 


permanent record to which you can refer weeks or months later. Compact and 
simple to operate, the 10-key Printing Calculator gives you complete, rapid 
figuring service. It multiplies and divides automatically, adds and subtracts— 


and prints each factor. 


Ask your Remington Rand representative for a demonstration, or write for 


63454 j@ Adds : 
246 9 — f@ SUBTRACTS further information to Remington Rand Inc., Adding-Bookkeeping-Calculating 
8356 2 j@ Adds 


Machines Division, Department DR-4, 315 Fourth Avenue, New York 10, N. Y. 


Reminglon Rand 
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... displaces the old-fashioned, unsanitary, 
adhesive stamp, and stamp sticking . . . provides 
any amount of postage needed, as needed, for 
any kind of office mail, including parcel post... 
protects postage from loss or damage . . . keeps 
its own records of postage used... 


Why be without one? 


.-. a great convenience in any office . . . speeds 
up your mailing, saves time—and overtime .. . 
Metered Mail, already cancelled and postmarked, 
spends less time in the postoffice, gets on its way 
faster .. . And there’s a postage meter for every 
office, large or small! 


PB office! 


...and find out how a postage meter can more 
than pay its way in your office... Or write direct 
to Stamford for an illustrated booklet! 








Call any 


PITNEY-BOWES, Inc. 1541 Pacific St., Stamford, Conn. 


Originators of the Postage meter . . . world’s largest manufacturer of mailing 
machines . . . 08 offices in the United States and Canada, 
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HERE 
and 
THERE 


Public Relations—A course by mail 
in public relations is one company’s 
answer to the problem of instructing 
employees who, because of unusual 
working hours or varying working 
conditions, find it impossible to attend 
classes. The course, given by the New 
York Central Railroad, is available also 
for employees who have graduated 
from the classroom courses. 

Employees enroll. through their in- 
dividual supervisors and the course is 
conducted directly between the em- 
ployees and the personnel department. 

The instruction is divided into four 
short units, each of which ends with 
a list of questions for the enrollee to 
answer and send in. The units are en- 
titled “How Good Will and Money 
Work on the Central,” “How to Win 
More Friends,” “Your Part in Molding 
Public Opinion,” and “Getting Ready 
for That Promotion.” 

All employees who achieve an aver- 
age of 75 per cent or better for the 
course are awarded certificates. 


Plywood—Merchants’ activity in 
“window dressing” not only their show- 
cases but their entire establishments has 
resulted in increased use of plywood for 
department store interiors, points out 
Vernon Sears, architect for the United 
States Plywood Corporation. 

The large amount of department 
store modernization is due in part to 
the availability of a wider choice of 
plywoods than before the war, he de- 
clares. Plywoods manufactured by his 
company include domestic hardwoods 
such as oak, birch, maple, walnut, and 
gum as well as imported woods, in- 
cluding mahogany, primavera, zebra- 
wood, avodire, de Oro, and rosewood. 


Training Inspectors—Modern sta- 
tistical methods for controlling the 
quality of manufactured parts and in- 
specting purchased parts will be taught 
in a weekly series of free two-day train- 
ing courses opening early next month 
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What does this mean to YOU? 


Hundreds of America’s foremost corpo- 
rations have qualified, under Federal 
laws and the regulations of the New 
York Stock Exchange, for listing of 
their securities on the Exchange. They 
do so, primarily, because of the benefits 
to their stockholders, and to investors 


generally. 


Listing on the Exchange provides a 
national market place for the security. 
Bids to buy and offers to sell from all 
over the country can meet in one place. 
Through his representative on the Ex- 
change floor, the investor who wishes 
to purchase the security meets the 
greatest possible number of sellers —the 
investor who wishes to sell meets the 
greatest possible number of purchasers. 


Dun’s 


Listing assures buyer and seller alike 
of the best available price. On the Ex- 
change, prices are determined openly, 
by competitive bidding — and the rise 
or fall of prices represents the will of 
the majority trading at that time. 


Listing means prompt publication of 
prices. As soon as a transaction is com- 
pleted, price and volume are broadcast 
across the nation by means of the ticker 
tape. 

Listing means regular disclosure of 
essential facts about the company. Be- 
fore any company lists its securities on 
the New York Stock Exchange, it agrees 
to publish regularly essential informa- 
tion about its operations and financial 


condition—information which is funda- 
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mental to a sound investment decision. 


These are not the only advantages of 
a listed security, by any means. They 
are, however, sufficient to indicate why, 
for 155 years, the New York Stock Ex- 
change has performed a necessary 
service for the investors of America. 


New York 


Stock EXCHANGE 








«. Why do I prefer SoundScriber?” 


“I’m glad you asked, because 
for years I've resisted Machine 
Dictation! 

“But with SOUNDSCRIBER?... 
why it’s as easy and natural as 
listening to the Boss’s voice 7 
person. SOUNDSCRIBER records 
with such life-like clarity that 
‘listening strain,’ so common in 
conventional dictation machines, 
just doesn’t exist. It’s so simple 
to operate; the discs are so easy 
to handle that it saves hours of 
time and trouble for me! 

“Of course the Boss is keen 
about SOUNDSCRIBER, too... gets 
twice the work done, with half 


PT ae ee 








INDSCRIBER CORPORATION 
New Haven 4, Conn, 


ad me intormation. 
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the effort. He never needs to in- 
terrupt #zy important work. His 
letters, telegrams, memos... yes, 
even his tele phone conversations 
are recorded by SOUNDSCRIBER. 
And... he says that SOUND- 
ScCRIBER has made me a better 
secretar) . more valuable to 
him. Now we're a perfect team. 
“Best of all . . . with SOUND- 
SCRIBER 7777 business day ends at 
quitting time. If the Boss has 
after-hours work SOUND- 
SCRIBER does it. 
Take a tip from a girl who 
knows; have that SoUNDSCRIBER 
man see your Boss!” 





SoundScriber discs hold up 
to 30 minutes of dictation— 
are easily indexed, routed, 
filed or mailed. Radio-cleat 
quality insures accurate 
transcription. Low first cost, 
lower operating cost. 


_JRUND/CRIBER 


ELECTRONIC DICTATING. “AND RECORDING EQUIPMENT 






creer 


I 





To find out how SoundScriber applies 
to your business, phone the nearest 
distributor, listed under 

“SoundScriber” in your classified telephone 
directory. Or mail the coupon. 
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at Hunter Pressed Steel Company, 
Lansdale, Pa. 

While the course is planned espe- 
cially for inspection personnel of com- 
ponent buying industries, attendance is 
welcomed of purchasing agents and 
product designers. Numerous applica- 
tions already have been received for 
enrollment and the course will be con- 
tinued until all qualified enrollees are 
handled. 

Ten men can be enrolled at a time. 
Exclusive courses will be arranged for 
companies of sufficient size that eight 
men or more are to be trained. 

The two-day course at Hunter in- 
cludes seven lectures by specialists, one 
forum-type discussion, a complete plant 
tour to demonstrate Hunter’s own in- 
spection program, and a full afternoon 
of actual testing and calculating prac- 
tice using the principles learned. 


Foot Ease—A boon to workers who 
must stand for long hours, particularly 
in a confined space, is a sponge rubber 
standing mat designed to relieve fa- 
tigue, foot discomfort, and aching leg 
and back muscles. The mat, produced 
by the B. F. Goodrich Company, is ¥% 
of an inch thick, 20 inches long; and 


18 inches wide. It weighs 314 pounds. 


Ventilator—An electric motor 


| driven ventilator with a capacity of 


425 cubic feet per minute, suitable either 
as a blower or exhauster, yet which 
weighs only 50 pounds and can be 
easily carried by one man, has been 
marketed by the United Electric Motor 
Company, New York. 

The “Saf-T-Air” ventilator, built to 
provide fresh air for men working in 
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EQUITABI 


than ever before ? 


ECURITY for our families and for ourselves 
is a goal all of us are striving to attain. 


If these were normal times, this one fact might 
fully account for the record volume of Equitable life 
insurance purchased last year. 


But the conditions under which we now live pro- 
vide additional reasons why so many thinking Amer- 
icans are investing more of their dollars in life insur- 
ance. Think for a moment in terms of yourself: 


You are living in a period of inflation—of high 
prices and high taxes. Never has the purchasing 
power of your dollar been less for most of the things 
you buy. What would happen if you put more of your 
spendable dollars in life insurance? 

With your very first premium you receive immedi- 
ate protection—a guarantee of security that can’t be 
obtained in any other way. It would take years of self- 
denial and saving to accumulate the amount of security 
that is provided at once through a life insurance policy. 


Moreover, the benefits which you or your family 
will receive from your policy will come, in all likeli- 
hood, at a time when the dollar has regained a more 
normal purchasing power. In this respect, life insur- 
ance paid for today is bargain protection for the future. 


EQUITABLE FAMILY GROWS 


The Equitable Life Assurance Society of the United 
States—a non-profit institution operated solely in the 
interests of its policyholders and their beneficiaries— 
has been helping families build security since 1859. 


More people purchased more protection through Equit- 
able policies last year than ever before. New insurance 
issued amounted to $1,170,000,000. A total of 
$11,944,000,000 of insurance in force now safe- 
guards the Equitable family of policyholders. 

In line with this increase in protection, the re- 
sources of The Equitable Society increased $322,- 
400,000 to $4,505,000,000, a new high. 





The Equitable Life Assurance Society of the United States is a 
mutual company incorporated under the laws of New York State. 
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} POLICIES 


Benefit payments last year from policies that were 
called upon to fulfill the purposes for which they were 
purchased, amounted to $280,685,000. 


FIGHTING INFLATION 


Money used to purchase life insurance is non-infla- 
tionary, since premium payments represent funds di- 
verted from consumption into channels of investment, 
where they help to increase the nation’s industrial 
productivity. 

Inflation is the enemy of everyone. 

The primary source of inflation in this country is 
the excessive supply of money and credit in our com- 
mercial banking system, reflecting unsound national 
monetary policies. 

If we are to solve the inflation problem, we must 
first of all deal with this excessive supply of money 
in our banking system. 

It is useless to try to control prices through ration- 
ing, or through increased production, when the crea- 
tion of money in the form of bank credit goes on 
uncontrolled. It is like fighting fire with one hand while 
the other hand pours on additional fuel. 

Inflation can be restrained at its primary source if 
enough of our citizens, motivated by self-interest and 
recognition of the need for preserving the economic 
strength of the nation, make their demand for sound 
monetary policies known to those who represent 
them in Congress. 


THOMAS I. PARKINSON, President 


[——— SEND FOR THIS FREE BROCHURE! ——— 


This is The Equitable Society’s annual 
report for 1947. If you are interested in 
receiving a copy, address your request to 
393 Seventh Avenue, New York 1, N.Y. 


Name:. 
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YOU CAN GO HIGHER FOR LESS IN 
McCLOSKEY RIGIDSTEEL BUILDINGS 








RIGIDSTEEL 





The extra headroom provided by the 
unique design of McCloskey RicipsTEEL 
Buildings permits you to install ma- 
chinery and auxiliary equipment well 
above the eaves—you can go higher 
without interference of trusses. This 
means that for any type of building we 
will build you a lower structure with 
initial savings in covering—a permanent 
savings in heating, painting and other 
maintenance costs. 





508 THIRD AVENUE 


McCLOSKEY COMPANY 





You will want to know more about this 
new RicipsTEEL design and how the 
McCloskey Company will furnish plans 
to your specifications, provide founda- 
tions and all material, erect the building 
and turn it over to you ready for occu- 
pancy ina carats short time. Write 
or wire us today and we will tell you 
how McCloskey RicipsTEEL construc- 
tion will save you time and money on 
your next project. 





+ PITTSBURGH 19, PA. 











On Hand 


when you want them for 


STORAGE BOXES | 





Liberty Storage Boxes come flat so 
they’re always in stock whenever you 
need them. They make up in a jiffy 
and standard labels are _ included. 
86.000 customers have used them since 
1917—23 sizes, for every business form. 

You can transfer files anytime with 
Libertys . . . and there’s no simpler 
way than with these low cost boxes 
that protect records from dirt, moisture 
and spillage. Made of strong, finest 
quality jute corrugateti fibre-board, 
they close instantly and stack ceiling 
high. Sold by leading stationers every- 
where. Write us for free booklet — 
“Manual of Record Storage Practice.” 


Special Offer: 


This ad, $1 and your letterhead will 
bring you a sample letter-size Liberty 
Storage Box, postpaid. 


BANKERS BOX COMPANY 


Dept. 412 720 S$. Dearborn St. Chicago 5 


Dun's REVIEW 44 








LAWN FOOD £42 
WEED CONTROL 





Now in just one easy application of 
Scotts LAWN FOOD plus WEED CONTROL 
any lawn can quickly achieve that “new 
look”. In just 14 days weeds vanish and the 
grass is thicker and greener. Try it, a small 
package treats 2,500 square feet. The 
results will amaze you! Available at your 
dealer along with Scotts 
Seed and other Scotts 
Lawn Care Producis. 


OM Sea & SONS CO. 
Marysville, Ohio 






pEsTROYS wetps As IT 
EES THE GRASS 


e 


ROVEN Scola LAWN CARE PRODUCT 
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confined places, is made of non-cor- 
rosive, spark-proof aluminum, and can 
be connected with the nearest lighting 
or power source without danger of 
overloading. Due to its compact size 
it can be passed through small hatch- 
ways and into hard to get to places. 

It is suitable for eliminating danger- 
ous gases, fumes, vapors, dust, and foul 
air from drums, vats, tanks, tank cars, 
boilers, sewers, manholes, shipholds, 
and other places. 


Fuel Oil—Proper adjustment of 
burners in heating systems will permit 
the saving annually of thousands of 
gallons of scarce fuel oil in business 
buildings, institutions, and homes in 
the Northeastern United States, a con- 
tinuing survey by the Socony-Vacuum 
Oil Company, Inc., discloses. 

Such adjustments, requiring only an 
hour’s work by experienced burner- 
maintenance men, in extreme cases may 
save fuel oil users as much as 25 per 
cent on their annual bills, according to 
the survey. The savings would more 
than offset the cost of adjustment in 
practically all cases. 


Rubber—Tires made from a new 
synthetic rubber which compares fav- 
orably with the natural will be on the 
market soon. Known as “Ultipara,” 
the rubber is made by the Copolymer 
Corporation, Baton Rouge. 

The manufacturing corporation is 
a privately owned and Government 
sponsored producing, research, and de- 
velopment group consisting of the 
following independent rubber manu- 
facturers: Dayton Rubber Company, 
Dayton; Gates Rubber Company, Den- 
ver; The Armstrong Rubber Company, 
West Haven, Conn.; Inland Rubber 
Company, Chicago; Lake Shore Tire 
& Rubber Company, Des Moines; Lee 
Tire & Rubber Company, Consho- 
hocken, Pa.; Mansfield Tire & Rubber 
Company, Mansfield, Ohio; and Arm- 
strong Tire Company, Natchez. 

Ultipara, which can be produced at 
about the same price as other synthetic 
rubber, will go into large scale produc- 
tion only after extensive tests on the 
proving grounds of the Copolymer 
Corporation which operates a big tire 


| test fleet of trucks and passenger cars. 
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Research on this new rubber followed 
visits by American experts to German 
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Skyrocketing upkeep costs were throwing 
Mr. Higby’s budget out of kilter. Floor _ 
care alone took $60,000 in wax and work 
each year. Yet floors looked poorly . . . and 

were always slick. Accidents, and their 

costs, added to his mounting troubles. 
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Is there an ‘‘out’’? Mr. Higby found the answer in How to save $19,000 It was easy once out-dated 

the interesting Legge book. It told of “sacred cows” in ideas were routed out. A Legge expert developed a 

floor upkeep...and how they ran up costs. His was scientific floor program that gave bright-looking, Non- 

there, too—old-fashioned maintenance methods. Slip floors. Costly accidents stopped. And costs per year 
tumbled $19,000. 


FREE! THIS BOOK MAY ANSWER YOUR 
$64 QUESTION 


Maintaining floors often costs more than you suspect. If you're 
spending too much, out-dated “sacred cows” and “hidden” items 
are probably to blame. How to spot them and avoid them is the 
theme of our booklet, “Mr. Higby Learned about Floor Safety 
the Hard Way.” 

This revealing book also tells how a Legge floor technician 
tailors a modern program to your 
needs that gives bright-looking, 
Non-Slip floors at savings up to 





New York © Boston © St.Louis + Chicago «+ Ft.Worth ¢ Seattle 


Los Angeles * Washington, D.C + Denver . Rochester «+ Pittsburgh * Detroit freee 
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BX 9 OF MON-SUPHIGOR MAINTENANCE | 
WALTER G. LEGGE COMPANY, 


A 10-minute reading 
of this book may show 
you how to save much. 
So send for it, without 
obligation. Clip the 
coupon to your letter- 
head and mail. 


BLsweiasers 
WALTER G. LEGGE CO., INC. 
11 West 42nd St., New York 18, N.Y. I 
360 N. Michigan Ave., Chicago 1, Ill. H 
Gentlemen: i 
Please send me your free book, “Mr. 
Higby Learned About Floor Safety the ! 
Hard Way.” ] 
I 
I 
I 
I 


Signed 





Title ete: 





INC, 


° Cleveland 
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Your catalog is 


mighty important 


e People use it to find out what to buy and how to buy 
from you. 


e When people study your catalog, it is because they want 
to buy —- and often because they have to buy, either from 


you or a competitor. 


e So when you plan a new catalog, plan also to get it 


studied by as many buyers as possible. 


There is where Sweet’s might help you. Are your products 
bought in the construction, power or manufacturing fields? 
Then you should ask Sweet’s to show you how hundreds 
of well known companies use this service to get their 


catalogs under the eyes of more buyers. 


Sweet’s puts your catalog in the hands of people who make 
up the bulk of buying power in your market. More than 
that, Sweet’s keeps your catalog accessible in their offices 
at all times. Whenever a prospect needs your catalog, he 


finds it right away. 


Would you like to see if this service meets your particular 
needs? You can call in Sweet’s for preliminary discussion 


without obligating yourself in any way. 


Sweet's Catalog Service 
Division of F. W. Dodge Corporation 


119 West 40th Street, New York 18, N. Y. 
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synthetic rubber production centers. 
These experts felt that the German 
techniques, with new reaction agents 
and low temperatures, were worth re- 
search and development. The research 
was carried on under Government 
grants by the Universities of Minne- 
sota and Illinois and brought to the 
small pilot plant stage by the Phillips 
Petroleum Company before the Copo- 
lymer Corporation took over co-ordina- 
tion of the project in larger pilot plant 
stages. 


Carrousel—Resembling a gold fish 
bowl in design and revolving like a 
merry-go-round as automobiles are dis- 
played on turntables on two levels, is 
an innovation introduced by Henry 
J. Kaiser for merchandising his Kaiser 
and Frazer cars. The “Kaiser Car- 
rousel” was created to put small auto 
retail showrooms into some of the 
busiest intersections of the United 
States. It likewise serves as a moving 
outdoor display. 

The first of these novel stores was 
erected in only 20 days at the Andrew 
Williams Stores, Inc., Oakland, Cal., 
where counts indicate a quarter of a 
million persons pass a day. The lower 
level constitutes a giant show case as 
it is nine-sided and built of glass win- 
dows and steel. Floodlights at night 
are played on the two revolving cars. 

This is believed to be the first display 
structure of its kind which functions 
as a neighborhood showroom and an 
animated display at the same time. 
While the development cost of this 
initial “Carrousel” was $20,000, Mr. 
Kaiser expects that the cost will be low- 
ered as other units are constructed at 
strategic spots throughout the country. 


Fiberglas—To demonstrate the var- 
ied uses of Fiberglas as acoustical and 
decorative materials, the architects of 
the recently completed Owens-Corn- 
ing Fiberglas Corporation’s Building in 
New York City were instructed to use 
such materials wherever practical re- 
gardless of whether or not thay had 
ever been used for similar purposes in 
an office building or in any other appli- 
cation. 

On large wall areas Fiberglas board 
or batts are installed behind furring 


| strips, then faced with porous Fiberglas 


mat. Over this there are placed as 





=a 













.. You can 
record letters 
for a fraction 
of a cent apiece 


@ See what you can do through the magic of 
Recordak microfilming! 


For a fraction of a cent, you can “file” a 
business-size letter on microfilm . . . ““de-bulk” 
1000 at a film cost of little more than $1. 


You can put 3000 on a roll of film no larger 
than the palm of your hand. Yet you can view 
each filmed letter .. . clearly and full size... 
on the screen of a Recordak Film Reader. 


You can record these letters with photographic 
accuracy and completeness. 


... record them as fast as you can feed 
them into the Recordak Microfilmer—60 or 
more a minute. 

w . » 

As a result of such “magic,”” Recordak 
microfilming has enabled methods men in many 
fields to evolve revolutionary changes in basic 
business systems. To check on its usefulness to 
your business, write for “50 Billion Records 
Can't Be Wrong.” It’s free. Recordak Corporation 
(Subsidiary of Eastman Kodak Company), 
350 Madison Avenue, New York 17, N. Y; 


S=RECORDPK 


(Subsidiary of Eastman Kodak Company) 


originator of modern microfilming 
—and its application to business systems 


Through the magic of 
Recordak microfilming 
































As a help to executives who are con- 
cerned by the serious rise in occupa- 
tional dermatoses, some of the prin- 
cipal causes and control measures are 
shown below. 


FREQUENT EXPOS 


to certain oils, minerals, 
chemicals, gases, etc., 
lays the groundwork for 
skin diseases by block- 
ing the pores, robbing 
the skin of its natural 
oils, and creating other 
skin hazards. 


POOR WASHROOM 


| 
\ gravate the situation 
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ae | because hands and fore- 
IN 
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Sat arms cannot be _thor- 
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facilities greatly ag- 


dried. The skin often 
L 4 becomes cracked, open- 
ing the way for bacteria and fungi. Frequently 
infection results — meaning weeks lost from 
work, plus compensation and medica! bills. 


HEALTH 
AUTHORITIES AGREE 


that cleanliness is by far the most important 
factor in the control of industrial dermatoses, 
and recommend as the first step: 1) Basins 
large enough to permit washing the hands and 
arms under running water. 2) Faucets or sprays 
in which hot and cold water is mixed. 3) Easily 
accessible dispensers with safe, mild soap. 4) 
Adequate supply of efficient individual paper 
towels. 











Onliwon Towels are ideal 
for industrial washrooms — 
the most economical and 
efficient towel service avail- 
able. Let them help you 
control occupational der- 
matoses in your plant. 


ONLIWON 


WASHROOM SERVICE 
TOWELS « TISSUE + SEAT COVERS 


g Industrial Division, Room 4. 
A.P.W. Products Company, Inc. l 
Albany 1, New York 














Please send information concerning 
Onliwon Washroom Service and name 
of nearest Onliwon distributor. 

NE I aon css occas fovanstcest Sasectdsicencsecasects 
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finishes perforated plastic sheets, per- 
forated aluminum sheets, or metal grill. 

The majority of ceilings are of Fiber- 
glas acoustical tile or acoustical board. 
Still another ceiling treatment is sound 
absorbing batts faced with thin, porous 
matt installed behind perforated metal. 

Various new Fiberglas upholstery 
materials and draperies, some of which 
are not on the market as yet, are used 
or demonstrated. The flame and rot 
resistant fabrics include cloth woven of 
plastic-film covered Fiberglas yarn, 
sheer curtains, and weaves combining 
Fiberglas, cotton, and asbestos, and 
Fiberglas and wool. 


Functional Uniforms—A new line 
of work clothes designed to appeal 
to users because of smart design and 
easy maintenance has been produced by 
Helen Cookman, well-known designer. 
Reeves Brothers, Inc., cotton fabric 
manufacturers, are sponsoring the new 
designs for uniforms such as those of 
milkmen, bus drivers, mechanics, female 
assembly line workers, waitresses, sur- 
geons, airline employees, and various 
other occupations requiring uniforms 
for daily work. 

Recognizing Mrs. Cookman’s func- 
tional approach toward occupational 
apparel, Reeves Brothers, interested in 
research for the best possible use of their 
products, invited Mrs. Cookman to ex- 
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“Know-How” BROLETS* 


to increase productivity, control quality 


Now you can crystallize your time studies, 
freeze operations just as they are stand- 
ardized, permanently record each step 
so it is easily understood. Our engineers 
put your methods on paper, pictorially. 
The immediate profitable use to you in- 
cludes (1) Quick training for upgrading 
or for new help (2) Accurate control of 
quality, methods, processes (3) Store- 
house of “know-how” for seasonal or in- 
terrupted manufacture (4) Transportable 
“know-how” for subsidiaries, domestic or 
foreign. You get the whole job (one 
operation or an entire plant) done well 
and economically. Write for details. 
Graphiological Engineering Division 

VAN VALKENBURGH, NOOGER 
*Trade Mark & NEVILLE, INC. 
15 Maiden Lane, New York 7, N. Y. 


New tools for industrial management 


PENVELOPES 


Ask for 36 page Illustrated 
Envelope Price-List or phone 
WaArtkins 9-9073 for salesman 


DIRECT MAIL ENVELOPE C8., INC. 
15 W. 20th ST., NEW YORK 11, N.Y 



































Identify your plant with this perma- 
nent, low-cost, day and night advertis- 


ing! Write for copy of our “Case 
History No. 416,” showing how we 
can solve your sign problem just as 
we have helped many of the nation’s 
industries . large and small. 


Unite Sounn & Stenat Co. 


INCORPORATED 
Outdoor Advertising Division 


COLUMBIA 2 PENNSYLVANIA 








Are Past-Due Accounts 
Eating into 
Your Earned Profits? 


_ Investigate our 7-Point Collec- 
tion plan for— 


—Stimulating slow-paying cus- 
tomers to remit promptly; 


—Cutting collection costs ma- 
terially. 


Full details on request 


Mercantile Claims Division 


DUN & BRADSTREET, Inc. 


Offices in Principal Cities 























Watch Houston! In fifty years this thriving Texas city has grown to be 
the third largest ocean port in the United States. And as Houston reached 
out into the world, it also reached up. Even its skyline has become famous. 
And skylines are the business of OTIS. In Houston, for example, OTIS 
has 893 elevators. That's more than three times the number of all other 
makes combined! 

wy 


CONFIDENCE IN SAFETY. 
In 1852, Elisha Otis applied the first 
‘safety’ to a freight elevator. It was intended to prevent 
the elevator car from falling if the hoisting ropes should break. 
To convince a doubting public he actually cut the ¢ — id 
ropes to prove its dependability. Qija€ 3 





By » 5 






HOW DO PEOPLE TRAVEL? 

Mostly on elevators. Surprising? Last year, 

elevators handled eleven times more passenger traffic than all 
domestic airlines, inter-city bus lines and railroads combined. 





TRY THIS FOR SIZE. * 
The newest look in an Escalator is the © 
OTIS “32”. It's 32” wide 5” below the handrails. 
That’s exactly where width is needed to permit mother and 
daughter to ride side-by-side in comfortable safety. 
And the price of the OTIS 32” permits it to 
fit comfortably into any store’s budget. 


With 257 offices located in every state of the a, 

Union, OTIS is ready to help you plan, erect f 

and maintain freight and passenger elevators ' aff art ELEVATOR COM PA NY 
\ 


and Escalators for use anywhere. 
Home Office: 260 11th Ave., New York 1, N.Y. 






“Escalator’’ is a U. S. Patent Office-registered trademark 
of the Oris Elevator Company. Only Otis makes Escalators. 
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“LOOK-UP TIME CUT IN HALF 
BY PENDAFLEX!” ..). Notional Credit Office 


1125 filing drawers 
with PENDAFLEX in 
every drawer 


It takes half the time, now that they have installed Penda- 
flex, for National Credit to look up information on 60,000 
concerns! Yes, filing time has been cut in half—and mis- 
filing is virtually eliminated! So efficient is their Pendaflex 
filing system, that 6 phone clerks actually relay information 


while the customer waits! 


O 


be PAT. OFF, 


{ fla.) 
\ ee 


| “i 


No new cabinets: sim- 
ple frame fits in your 


letter or legal filing 
drawers; folders hang 


on frame! 





ford Pendaflex’ 


hanging folders 


*Trade Mark Reg. U.S, Pat. Off. 

Your office, too, can cut filing time in 
half and eliminate misfiling with 
Pendaflex — whether in one drawer or 
hundreds! Y our dealer will install one 
trial drawer of Pendaflex hanging 
folders on a "guaranteed to perform” 
basis, or money back! Call him today, 


or send coupon for full details! 


















T OxFORD FILING SUPPLY Co. i 
| 347 Morgan Avenue, Brooklyn 6, N. Y. | 
1 Please send your catalog on Pendaflex \ 
! Filing, and name of nearby dealer. 
IG, ss ccaiinseiiasvechcednsaineoesaaaeanatatbstciceie-avncesediiecinaboedsil 
betes | 
1 IR 5 conscsrvectacencnccn ae | 
! POE. chs csnsistecevsseissacsscassceestotahaeteadesiihdeMediaiaisialeiaqvese 
nora dba TT ROS FO TE Ne 
EMAL AE IEIE EE ) 
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pand her ideas in a number of leading 
industries. 

Before designing the milkman’s uni- 
form, Mrs. Cookman consulted officials 
of large dairies, visited the bottling 
rooms, loading platforms, and travelled 
the milk routes with the delivery men. 
Such study enabled her to design a uni- 
form for the specia) convenience and 
efficiency of this type of employee, with 
fabrics and construction details speci- 
fied so as to give rugged wear. Similar 
study has gone into the other types of 
garments designed. 


Production Bonus—A plant-wide 
incentive plan which in two months’ 
time enabled a company to raise its pro- 
duction from 8.72 per cent below nor- 
mal to 38 per cent above normal, or a 
gain of 46.72 per cent of normal, is in 
operation at the Hi-Shear Rivet Tool 
Company, Hermosa Beach, Cal. The 
firm manufactures special rivets and 
rivet tools. 

The wage incentive plan was adopted 
as the result of a gradual slowdown in 
production despite good management- 
labor relations. All office and shop 
workers among the 70 employees share 
in the bonus except company officials, 
sales management, salesmen, inspection 
supervisory personnel, and inspectors. 

The bonus is paid on the 15th of each 
month on the employees’ gross earn- 
ings for the previous month, excluding 
paid vacations and payments for sick 
leave, holidays, and so on. 

The bonus equals the percentage of 
the total hours saved over the total 
“allowable” hours, that is, between the 
hours taken in production and the time 
allowed for such production. 

Based on time study, standard or 
measured hours are set up for each indi- 
vidual productive shop operation. The 
production operations for an equitable 
production period are then extended by 
the standard hours to establish the total 
standard hours. 


Rope—Practical suggestions for the 
most effective use of rope are contained 
in a pamphlet, How to Put Rope to 
Work in Industry (30 pages, 5 by 7 
inches), issued by the Plymouth Cord- 
age Company. 

How spoilage can be prevented by 
keeping the rope “in balance,” how to 


(Continued on page 54) 























Shere will ALWAYS b2 « Somber to Challenge the Smeriean Pioncor 


ea 


A Modern Toal.... 
far madern men of business 








Doctor, lawyer, merchant, chief face the problems of business with ease of mind across the 
top of a Starline desk. See for yourself how Gunn has custom-fitted the burden to the back 
through any one of a number of important advances. 





MODERN TOOLS for 
MODERN NEEDS 


The Palomar Telescope 
This mammoth new instrument was de- 
signed to pioneer beyond today’s frontiers 
of knowledge. The American mind, chal- 
lenged by new difficulties, has always 
pioneered new fools with which to meet 
them. The Starline is an answer to such a 
challenge. 


Spe Ee a 





The natura) fine-grained oak successfully deals with the question of eye 
fatigue resulting from excessive light glare. Its exclusive adjustable 
height feature and interchangeable drawers combine to further per- 
sonalize this desk to the particular needs of the individual as a modern 


tool for modern men of business . . . and yet the Starline is sensibly 
priced to permit sharing its beauty, comfort and convenience with the 


entire office staff. 









The Starline idea is available in a variety of executive 
desks, typewriter desks, and office tables. There's 
a model for every office worker. Drop us a line 
TODAY for the Starline catalog! Gunn Furniture 
Company, Department D, Grand Rapids, Michigan. 


This emblem marks the finest of 
office furniture~made of warm, 
friendly, attractive WOOD. 


MODERM DIONEERS IM 


GRAND RADIOS, MICMIGAN 
























The following Canadian firms seek 
direct contacts in the U.S.A. They can: e Manu- 
facture your products in Canada... ¢ Exchange 
manufacturing rights... ¢ Purchase parts to 
complete production ...¢ Import and distribute 
your goods... e Act as factory representatives... 4 

Sell Canadian products to U. S. buyers . . . or sag 
. + @ Render professional services. 








D, 











NOTE: Inquiries as to rates for listings on this page should be addressed to Charles E. Darby, Canadian Advertising Representative, Dun’s Review, 159 Bay St., | oronto, 
p 


Ontario, Canada; or any office of Dun & Bradstreet of Canada, Ltd 


Box Numbers indicated by (B xxx) 





Advertising 
MCKIM ADVERTISING LIMITED. Complete advertising agency service. 


Offices: MONTREAL, Toronto, Winnipeg, Vancouver, London, England. 
Address: james Baxter, President, 320 Bay Street, Toronto 1. 


Automotive, Aircraft, Transportation Equipment 
CHASSIS AUTOMOTIVE PRODUCTS, MONTREAL 3. Spring shackles, 
steering and chassis parts. World-wide distribution. Agents wanted. 


C. A. MUNRO LTD. SAINT JOHN, N. B. Manufacturers agents and dis- 
tributors. Covering automotive and allied trades in the Maritime Provinces. 


Custom House Brokers and Forwarders 


BLAIKLOCK BROS. LIMITED, 307 Common St., MONTREAL.  Estab- 
lished 1876. Customs-brokers, warehousemen and forwarding agents. 


SEABOARD BROKERS, HALIFAX, NOVA SCOTIA. Customs brokers. 


Specializing in forwarding imports, exports and in-transit shipments. 


THOMPSON AHERN & CO., 40 Yonge St., TORONTO, ONT. Custom 


house brokers and forwarders. Suppliers of import and export invoice forms. 


Food Brokers, Importers and Manufacturers Agents 


MANITOBA 

W. H. ESCOTT CO. LIMITED, WINNIPEG, CANADA. Merchandise 
brokers. Grocery, hardware, drugs, etc. Cover all Canada. 

NEW BRUNSWICK 

JACK FROST SALES LTD. (B. 10) SAINT JOHN, N. B. Grocery brokers 
and mfrs. agents. Importers. Distribution N. B. and P. E. I. 

NOVA SCOTIA 

BRIGGS & CO., LTD., HALIFAX. Branch Sydney, Nova Scotia. Complete 
sales coverage wholesale and retail grocery trade in Nova Scotia 
VINCENT BROKERAGE CO. HALIFAX, N.S. Br. Saint John and Monc- 
ton, N.B. Active sales coverage, food and allied lines, Maritime Provinces. 
QUEBEC 

A. FRS. TURCOTTE REG'D., QUEBEC CITY, CAN. Specializing in food 
distribution throughout eastern Quebec 

WATT & SCOTT (Montreal) LTD., MONTREAL, P. Q. 
distributors of food products throughout eastern Canada. 


Importers and 


General Merchandise Distribution 
PARR & CO., H. J. (B. 694), LONDON. Whol. dist. gen! hdwe., house- 
hold appl., plubg. fixtures, oil htg. and elec., gas and liquid gas ranges. 
TAF DISTRIBUTING INCORPORATED, 455 Craig St., W., MONTREAL. 
Specializing in general merchandise distribution throughout Canada. 
Appliances, furniture, hardware, smallwares, textiles, etc. 


Hardware, Sporting Goods, Radio, Electrical and 
Household Appliances 


T. P. CALKIN LTD., KENTVILLE, NOVA SCOTIA. Wholesale jobbers, 
hardware, sporting goods, plumbing, heating supplies and specialties. 

ELECTRICAL WHOLESALERS LTD. CALGARY. Desire radio, major 
appliances, commercial refrigeration, Exclusive Alberta distribution. 
HICKMAN TYE HARDWARE CO. LTD., VICTORIA, B. C. Complete 
B. C. coverage. Whol., hardware G& electrical goods. Br. Whse., Vancouver 
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KYDD BROS. LTD., 120 W. Hastings St., VANCOUVER. Need builders’ 
hardware, cutlery, mechanics’ and power tools, major electrical and house- 
hold appliances, sheet metal, plumbing and heating supplies. 

METALS LTD., CALGARY, EDMONTON, ALTA. and VANCOUVER, B. C. 
Wholesale hardware, plumbing, heating, radio and major elec. appliances. 
Complete coverage Alberta and B. C. Clean effective distribution. 
FRED C. MYERS LTD., VANCOUVER, B. C. Wholesale hardware, elec- 
trical appliances. Ten travellers. Full coverage British Columbia. 
RONBE EXPORTING CO., WINNIPEG. Desire Canadian representation, 
electrical goods, sporting goods, promotional merchandise 

SHEFFIELD BRONZE POWDER CO., LTD., TORONTO. Household paint 
and hardware specialties. Complete Canadian detail distribution. 

WM. STAIRS, SON G MORROW, LTD., at HALIFAX, N.S. Since 1810, 
with branches Sydney, Nova Scotia, Saint John, New Brunswick, invite 
submission new lines suitable for hardware and general store outlets, con- 
tractors, plumbing and heating trade, shipbuilding and manufacturing in- 
dustries. 25 salesmen insure you complete coverage of the Maritime 
Provinces markets 

W. H. THORNE & CO., SAINT JOHN, NEW BRUNSWICK. Wholesale 
jobbers, hardware, tools, sporting goods, silverware, cutlery, kitchenware. 
THE W. H. THORNHILL CO., LTD., 433 St. Helen St., MONTREAL. 
Manufacturers’ representatives, importers and distributors hardware, small 
tools, cutlery, household goods and wheel goods. 

WOODS WESTERN LTD. CALGARY. Business established 15 years. 
Interested in any line sold to general trade, chiefly hard lines. 


Industrial Chemicals, Oils, Waxes 


CHEMICALS LIMITED, 384 St. Paul, W., MONTREAL. Importers and 
distributors; industrial chemicals, raw materials for industry throughout 
Canada. Interested in representations and offers. 


SHANAHANS, LTD., VANCOUVER. Also Calgary and Winnipeg. West- 
ern Canada distributors, industrial chemicals and raw materials. 


CHARLES ALBERT SMITH LIMITED, 123 Liberty St., TORONTO. Rep- 
resenting manufacturers for selling in Canada bulk chemicals, chemical 
specialties to industry and pharmaceutical manufacturers. 


Investment Dealers 


RENE-T. LECLERC, INC., 240 St. James St, MONTREAL. Corporate 
financing of U. S. branch plants in Province of Quebec. 


Leathers, Shoe Findings, Work Clothing 


C. PARSONS & SON LTD , LEATHERS, TORONTO. Want agencies vici 
kid, suedes, calfskins, shoe findings, repair machinery and equipment. 


Lumber, Building Materials, Plumbing and Heating, Paints 


BELL & MORRIS, LTD., CALGARY, Alberta. Plumbing and heating ma- 
terials, building supplies, windmills and pumps. 

VICTORIA TILE & BRICK SUPPLY CO., LTD., VANCOUVER, B. C. 
Want exclusive building supply lines—Agency, Purchase or Mfg. rights. 


Machinery, Metal Products, Farm Equipment 
COUTTS MACH. CO. LTD., EDMONTON, Alta. Mfrs. sawmills, truck 


grain loaders. Distributors farm and industrial machinery. Seek tractor 
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CROSSMAN MACHINERY CO. LTD., VANCOUVER. Distributors of 
transmission, construction and mechanical equip. B.C. and Alta. coverage. 
HEAPS ENGINEERING (1940) LIMITED, NEW WESTMINSTER, B. C. 
Designers G Mfrs. Sawmill Equipment; gangsaws, planers, portable 
sawmills, Heaps edgers, movable or stationary for all types of operations. 
VANCOUVER IRON WORKS LTD. VANCOUVER, B.C. Mfrs. of boilers, 
pressure vessels, steel pipe, welded plate work, general engineering. 
Desire to obtain manufacturing rights on any of above lines. 
WESTMINSTER IRON WORKS CO. LTD., NEW WESTMINSTER, B. C. 
Mfrs. logging machinery. Exchange mfg. rights general machinery. 
WILLARD EQUIPMENT, 860 Beach Ave., VANCOUVER, B. C. Ma- 
chinery dealers, building supplies, importers, exporters. (Estab. 1919.) 


Manufacturers Agents (General) 
BARNEY ADLER & SONS, INC., 1260 University St., MONTREAL. Have 
established Canada-wide connections jewelry and giftware trades. Seek, 
from manufacturers only, exclusive representation in silverware, pewter- 
ware, fancy china, plastics. Original designs. 
CANADIAN BELTING MFRS. LTD., MONTREAL. Seek new lines indus- 
trial, mechanical, railway supplies for Canada-wide distribution. WE 6701. 
DODDS, STEWART & CO., Holden Bldg, VANCOUVER. Mfrs. Agents. 
Established connections jobbers, department stores, retailers. Seek lines 
toys, sportnig goods, hardware, general merchandise. 
DURO-LITE PRODUCTS OF CANADA LIMITED, CALGARY, Alberta. 
Seek Canada-wide distribution, electrical, automotive and hardware lines. 
H. HACKING CO. LTD. VANCOUVER. Nation wide distribution. Seek 
kitchenware, pottery, mechanics’ tools agencies. Ten branches. 
MacKELVIES LIMITED, WINNIPEG. Seek agencies grocery, drug, light 
hardware, novelty, toy lines. Covering Western Canada. 
HAROLD F. RITCHIE & CO. LTD., TORONTO. 45 salesmen cover 
drug & grocery trade all Canada. Services, storage, billing, collecting. 


W. CLAIRE SHAW CO., 407 McGill St. MONTREAL. Seek direct agen- 
cies from mfrs. hdwe., auto and household tools. Commission basis only. 


Novelties, Leather Goods, Advertising 


J. C. S. VARCOE, 45 Yonge St., TORONTO. Can provide Canada-wide 
distribution, advertising novelties of all kinds; gifts, premiums for every 
occasion. Sales promotion by means of merchandise. 


PROFESSIONAL SERVICES 
Appraisers 


THE INDUSTRIAL VALUATION CO., LTD., MONTREAL. An authority 
on Physical Values. Industries, Public Utilities, Etc. Inquiries invited. 


Architects 
CREEN-BLANKSTEIN-RUSSELL AND ASSOCIATES. Architects, Engi- 
neers, Time Building, WINNIPEG, Manitoba. Telephone 92288 
McCARTER & NAIRNE. Architects & Structural Engineers, 1930 Marine 
Building. VANCOUVER, B. C. Building Investment Counsel 


Chartered Accountants 


MARITIME PROVINCES 

NIGHTINGALE, HAYMAN & COMPANY. Chartered Accountants. Board 
of Trade Building, HALIFAX, Nova Scotia, also Sydney and Yarmouth, N. S. 
ONTARIO 


-CLARKSON, GORDON & CO., Chartered Accountants, 15 Wellington 
Street, West, TORONTO 1, Montreal, Hamilton, Winnipeg & Vancouver. 
WILTON C. EDDIS & SONS, Chartered Accountants, (Established 1895), 
85 Richmond Street West, TORONTO 1, Ontario 
EDWARDS, MORGAN AND COMPANY, 10 Adelaide St.. TORONTO 
Offices also at Montreal, Winnipeg, Vancouver, Timmins and Calgery. 
ROBERTSON, ROBINSON, McCANNELL & DICK. Chartered Account- 
ants. Sterling Tower Bldg, TORONTO, Tyshler Bldg., Chatham, Ont., 
THORNE, MULHOLLAND, HOWSON, & McPHERSON. TORONTO, 
Kitchener & Galt, Ontario. Rep. throughout Canada & - United States. 
WILLIAMSON, SHIACH, SALES, GIBSON & MIDDLETON, Chartered 
Accountants, 66 King St., West, TORONTO 1, Ontario. Ad. 7385. 
QUEBEC 


ANDERSON & VALIQUETTE, Chartered Accountants, 84 Notre Dame 
St. W., MONTREAL 1, Quebec. Telephone Plateau 9709 
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P. S. ROSS & SONS, Chartered Accountants, MONTREAL 1, QUE., 
Toronto, Winnipeg, Calgary, Vancouver and Saint John, N. B. 


WESTERN CANADA 


GRIFFITHS G GRIFFITHS. Chartered Accountants. The Royal Bank 
Building, VANCOUVER, B. C. Phones Tatlow 1161 and 1162. 
ISMAY, BOISTON, DUNN & CO. VICTORIA, B. C. Chartered Ac- 
countants. 305-7 Pemberton Building. Telephone Garden 3732. 
MILLAR, MACDONALD & CO. Chartered Accountants, 395 Main Street 
WINNIPEG, MAN., 304 Bay St. Toronto and in Owen Sound, Ontario 
NASH & NASH, Chartered Accountants, 603 Tegler Building, EDMON- 
TON, Alta. and Grande Prairie, Alta. 
RICHARDSON & GRAVES, Chartered Accountants, Lancaster Building, 
CALGARY, Alta., also Medicine Hat, Alta 
RONALD, GRIGGS & CO. Chartered Accountants. 
Trust & Loan Building, WINNIPEG, Manitoba. 
Grain Building, SASKATOON, Saskatchewan. 


Legal 


MARITIME PROVINCES 
DAVISON & GODWIN. Barristers and Solicitors, 436 Barrington Street, 
HALIFAX, Nova Scotia. Telephone 3-720}. 


INCHES & HAZEN. Barristers and Solicitors, 23 Royal Securities 
Building, SAINT JOHN, New Brunswick. Phone 3-2516. 
ONTARIO 


FASKEN, ROBERTSON, AITCHISON, PICKUP & CALVIN, Barristers, 
Solicitors, Notaries, Excelsior Life Building, TORONTO 1. Tel. El. 2476. 
COWLING, MacTAVISH, WATT, OSBORNE & HENDERSON, Barristers 
and Solicitors, 56 Sparks St. OTTAWA, Ontario, Canada. Tel. 2-178] 
McMASTER, MONTGOMERY & CO., Barristers, Solicitors, Notaries Pub- 
lic. 902 Temple Building, TORONTO 1, ONTARIO 

PEAT, McBRIDE, HICKEY & GREEN, Barristers and Solicitors, Canadian 
Bank of Commerce Bldg., HAMILTON, Ontario. Phone 7-3677. 


QUEBEC 
LACOSTE & LACOSTE, Lawyers, Barristers, Solicitors, Etc., 221 St. Jame 
St. West, Provincial Bank Bldg, MONTREAL, Que., La. 7277. 


MONTGOMERY, McMICHAEL, COMMON, HOWARD, FORSYTH & 
KER. Barristers and Solicitors, Royal Bank Building, MONTREAL 1, Que 


WESTERN CANADA 

CAMPBELL, MURRAY & CO., Barristers and Solicitors, Hall Building, 
VANCOUVER, B. C., Tel. Marine 5331. 

DILTS, BAKER, LAIDLAW & SHEPARD, Barristers, solicitors, etc 
Huron & Erie Bldg., WINNIPEG, Manitoba. Telephone 93-416 
FENERTY, FENERTY & MCGILLIVRAY, 203 Insurance Exchange Bldg., 
CALGARY, Alberta. General Practice and Corporation Law 
THOMSON, DAVIDSON & CRUICKSHANK, Barristers, Solicitors, 
Notaries, McCallum-Hill Building, REGINA, Saskatchewan, Canada. 





Textiles, House Furnishings, Apparel 
BUCKWOLD'S LTD. SASKATOON, CANADA. Importers, distributors, 


textiles, work clothing, ladies’, men’s, children wear, floor covering 


MISCELLANEOUS 


Insurance 


CARDINAL & MELOCHE, 233 Notre Dame Street, West, MONTREAL 
Desire General Agency for Casualty or Fire Insurance Companies 


Smallwares, Lamps, House Furnishings 


GENERAL SALES CORP., LONDON. Ontario 
appliances, specialty hardware and wheel goods 


dist. household electrical 
Warehousing facilities 


Specialty Metals, Plastics 


PECKOVER’S LTD., TORONTO. Warehouses across Canada 
ested in agencies plastics, stainless accessories, specialty metals 


Inter 
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ARABOL 
ICETITE and 


SEMI-ICETITE 
ADHESIVES 


hold these famous 
labels tight 
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THE ARABOL MANUFACTURING CO. 


Executive Offices: 

110 EAST 42nd STREET, NEW YORK 17, N. Y. 
CHICAGO — 54th Avenue & 18th Street 
SAN FRANCISCO — 1950 16th Street 
ST. LOUIS — 2500 Texas Avenue 


Branches in Principa Cities 


Factories in Brooklyn, Cicero, 
San Francisco, St. Louis 


“.. ARABOL! 
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determine rope size, suitable working 
loads for blocks, how to reeve (pass 
the rope through a block) properly, 
and the technique of slings and lash- 
ings, of whipping (binding) a rope, of 
splicing, and of knot tying are verbally 
and pictorially described. 

Also included are 15 tips on how to 
make rope last longer, a table on rope 
sizes, weights, and strengths, and a 
glossary of terms. 


Protecting Metal—A protective 
coating to do for exposed metal what 
its “Dum Dum Masonac” has achieved 
for the preservation of concrete, stucco, 
and other masonry surfaces has been 
developed by the Arco Company, 
Cleveland and Los Angeles. 

The new coating, it is said, forms 
a tough but elastic and pliable weather- 
resistant, water-repellant covering for 
use on both new and older uncoated 
metal structures and over previously 
coated surfaces that excludes measur- 
able moisture, vapor, and chemical 
gases and fumes. 

Spray-applied in a thick coating, the 
“Dum Dum for Metal” attaches itself 
to metal surfaces regardless of contour. 
Many paint films breathe, permitting 
moisture vapor to pass through. The 
“Dum Dum,” however, does not per- 
mit any measurable moisture vapor to 
penetrate the film. 

In case the “Dum Dum’s” hard outer 
surface should become bruised or brok- 
en, the pliable under surface hardens 
where exposed, healing itself and pre- 
venting the entry of moisture and other 
agents contributing to metal deterior- 
ation. 


Prints in Color—A new color print- 
ing process having particular applica- 
tion for the simultaneous release of ad- 
vertising copy in several markets as well 
as for sales presentations, display work, 
and calendars is offered by Thomas B. 
Noble Associates, New York. 

This gelatin relief photographic print- 
ing process, known as “Redex,” was re- 
cently perfected after long research by 


Lester Kahn and Sidney Farnsworth. | 


It makes possible multiple matched 
prints from color transparencies, or- 
iginal art work, or directly from objects. 

A hand process, three and a half days 
are consumed in the meticulous chem- 


istry and mathematics needed to pro- 
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NATIONAL 
AWARDS 


IN THE LAST FOUR YEARS 


TO THE CLIENTS OF 


D. H. AHREND CO, | 


333 E. 44th STREET, NEW YORK 17 


MUrry Hill 4-3411 va 





BUILD YOUR BODY 
AS YOU SIT 
Custom-fitted DO/MORE 
chairs are designed for 
restful relaxation without 
slumping. They encourage 
good posture, which helps 
retard fatigue, improves 
personal appearance. Thou- 
sands of business and pro- 
fessional men are enthusi- 
astic users of DO/MORE 
nes ant Personal chairs which provide all- 

Appearance.” day working comfort. 
DO/JMORE CHAIR COMPANY, INC. 
DepT. 415, ELKHART, INDIANA 


RE SEATING 
DO/MO SERVICE 


for the FREE book- 
let, “Physical Fit- 














Which to use? 


{ One of the most important \ 
\ decisions in your business 


These two sheets of paper look alike...“feel” 
alike...and can be used alike. 


But there is this important difference: 


One sheet is opaque. The other is trans- 
lucent—see how the light shines through! 


When you type, draw or write on trans- 
lucent papers or cards...an almost unbeliev- 
able change takes place in your office. Re- 
ports and records become “alive”...can now 
be reproduced without photography...when- 
ever needed...in a fast, economical blue- 

















25 seconds is all it takes to reproduce a 
translucent record or report in new Ozalid 
Streamliner. Ultraviolet light shines 
through the translucent original, exposing 
Ozalid sensitized paper underneath. The 
print is then dry-developed automatically. 


“Everyone should see this!’ Sales reports 
prepared on translucent paper can be du- 
plicated immediately...copies sent out in 
next mail. Information on translucent pa- 
per always gets around faster, more eco- 
nomically—without error. 


THESE NEW SAVINGS EVERY DAY 


e A cent and a half is all it costs to Oza- 
print (reproduce) an 8'2 x 11-inch trans- 





lucent report file card or other original. 

e Translucent files are “live” files— only 
25 seconds to copy any record. 

e Each Ozaprint is a positive (not nega- 
tive) copy of your original. Same size, as 
easy to read. 

e “Color coding” is now possible. You can 
reproduce any original in black, blue, red, 
or sepia colors on white or tinted back- 
ground. 

e Translucent originals up to 42 inches 
wide, any length can be Ozaprinted in 
routine manner. 

© 8 out of 10 letters, invoices, etc., you 
now receive are sufficiently translucent to 
produce legible file or “pass on” Ozaprints. 
Mail coupon today for free booklet. 


~ 
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print, whiteprint or Ozalid machine. 
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Instead of writing it again, simply Oza- 
print it. You can even transpose columns 
of figures from separate translucent reports 
to a composite Ozalid print—without lift- 
ing a pen, without one error in transcrip- 
tion. Proofreading is also eliminated. 


Division of 
General Aniline & Film Corp. 
Johnson City, New York 






Gentlemen: Please send free copy of 
“The Simplest Business System”... 
listing job-by-job savings possible with 
translucent papers and Ozalid. 
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Position 


Company ener. 
Address 
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Ozalid in Canada 
—Hughes Owens Co., Ltd., Montreal 









No rule of thumb 
for today’s 
investors... 


Should I buy? Should I sell? 

They’re tough decisions to make 
anytime—but especially tough in 
these days of rapidly changing 
markets. 

There’s just no good rule of 
thumb when it comes to sound in- 
vesting. That’s when you need facts 
—soundly evaluated . . . soundly 
applied to your investment goal. 

This sounds like a complicated 
job. It is. But only up to a point 
—for you. Here at Merrill Lynch, 
we see to it that investors get the 
material they need in a form 
that’s easy to read, easy to use. 

We feel that this is perhaps our 
most important job. We’ve put a 
lot of time, effort, and money into 
it. And it works. 

So if you are an investor—large 
or smal’—we’d like you to come 
in and see us or write us about 
your investment problems or just 
about your investments. Our Re- 
search Department will provide 
you with a thorough review of 
your holdings—no matter what 
the size. Naturally, the more com- 
plete information you give us 
about your holdings—number of 
shares, cost, etc.—the more ade- 
quate will be our analysis. It 
won't cost you a cent. And if you 
want specific advice—you can have 
that, too, just for the asking. 

Address Department U-2 


MERRILL LYNCH, 
PieRCE, FENNER & BEANE 


Underwriters and Distributors of 
Investment Securities 


Brokers in Securities and Commodities 
70 Pine Street, New York 5, N. Y. 
Offices in 94 Cities 
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duce the formula for the first print. 
Subsequent prints can be turned out in 
short intervals. 

Prints made by this method are sharp 
in detail and are characterized by rich 
color without the sacrifice of detail in 
the extreme highlights, according to 
Mr. Noble. The Redex image is com- 
posed of intermixed dyes which are 
transparent, differing from the over- 
lapped layers of relatively opaque pig- 
ment employed in the other printing 
processes. 

Because of its color separation fea- 
tures a Redex print is said to plate well 
and to be economical of time and money 
in hand correction. The plating pro- 
cess becomes a fairly simple one of re- 
production from flat copy already color 
corrected and retouched if needed. 


Night Driving—Reducing the haz- 
ards of night commercial or pleasure 
driving is a glare filter manufactured 
by the Edro Corporation, New Britain, 
Conn. The “Saf-T-Aid” is said to ab- 
sorb go per cent of the glare of approach- 
ing headlights while permitting a clear 
view of the road. It swings aside for 
city or daytime driving. 


Prevent That Fire—“Get employee 
co-operation; your employees don’t 
want a fire any more than you do,” 
recommends the New York Commerce 
and Industry Association. 

“Sit down with your employees and 
discuss this problem,” the association 
advises. “They likely can tell you lots 
of fire hazards. Probably careless prac- 
tices have grown up during the rush of 
war years.” Among its other sugges- 
tions are: 

“Train permanent fire prevention 
and fire fighting crews. Carry through 
with weekly inspection and written re- 
ports and have frequent fire drills. 

“No smoking. Don’t forget that the 
greatest cause of fire is the carelessly 
tossed match or cigarette. Enforce your 
no smoking rules. 

“The second greatest cause of fire is 
misuse of electricity. Have your elec- 
trician inspect and replace all worn 
switches, temporary wartime installa- 
tions, motors, and spark-producing 
equipment, and wiring. 

“Have all exits plainly marked. Make 
sure that your employees know where 
they are. Don’t clutter up aisles with 
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PUTS A 
TO TRESPASSING! 


A sturdy Anchor Chain Link Fence gives 
you day and night protection against tres- 
passers, snoopers, agitators and trouble- 
makers of every kind. Makes your outdoor 
space safe for storing materials and supplies. 
Efficiently controls traffic in and out of your 
plant. Write today for our illustrated cata- 
log, describing exclusive features like Deep- 
Driven Anchors which hold fence erect and 
in line. Address: ANCHOR POST FENCE 
DIVISION, Anchor Post Products, Inc., 
6616 Eastern Ave., Baltimore 24, Md. 


N nchor Fence 


Nationwide Sales and Erecting Service 











BUSINESS DEMANDS 


FASTER COPYING! 





Every business copies letters, blue- 
prints and hundreds of other papers. 
Here is the fast and easy way — you 
save time and money too! The 
MAYHAL PHOTOCOPY MACHINE 
makes legally accepted TRUE copies 
of anything written, typed, printed or 
drawn — even if printed on both sides. 

Now YOU can make error-less 
(proof-reading eliminated) photo- 
copies in your own office! Full 15” x 
20” working space is provided. This 
machine is not a mimeograph ... NO 
camera or darkroom required. Yet, 
any clerk can easily learn to average 
one copy per minute... cost per copy 
only a few pennies. 

WRITE FOR BROCHURE TODAY! 


$65 


F.O.B., 
New York 


Trays and 
Dryer Extra 








MAYHAL PHOTOCOPY CORP. 
of AMERICA 


Dept. G, 37 West 19th St., N. Y. 11, N. Y. 








Are present high profits justified ? 


HOES pe wR a 08 Sa UR ee RY 





1. During 1947 Union Oil Company made 
the highest net profit in its history— 
$18, 910,000. That’s what the books show. 
And according’ to accepted accounting 
practices that’s what happened. But curi- 
ously enough, Union Oil actually spent 
$675,000 more during 1947 than it took in. 





4. if 1947 costs and prices had been the 
same as 1937’s—or if we were selling out 
the business—this method of accounting 
would give us a true picture of our “prof- 
its.”” But neither of these is the case. That 
piece of refining equipment had to be re- 
placed at 1947 prices. And since we plan 
to stay in business that barrel of 1937 
crude had to be replaced with a barrel of 
crude we found last year at 1947 costs. 


UNION OIL COMPANY 


OF CALIFORNIA 


INCORPORATED IN CALIFORNIA, OCTOBER 17, 1890 
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2. The facts behind those figures prove 
rather dramatically that inflation affects 
acorporation just as much as it does the 
average housewife. Here’s why. Accord- 
ing to accepted accounting practices a 
corporation depreciates its equipment 
and charges off its inventories on the 
basis of what they cost when they were 
acquired. 


3. For example, if a piece of refining 
equipment cost us $1,000,000 in 1937 and 
the estimated life of that equipment was 
10 years, we set aside $100,000 a year for 
10 years. Then theoretically the money 
would be available to replace that equip- 
mentin 1947. If the crude oilina given well 
cost us $1 per barrel to acquire in 1937 and 
we were able to sell it for $2 in 1947, then 
theoretically we made $1 profit on each 
barrel of that oil we sold last year. 





COST OF STAYING IN BUSINESS 


EXPLORATION FOR OIL . . $10,337,000 
RESEAGGIHE: coche cit) 0s 1,761,000 
DRILLING & DEVELOPMENT 

OF PROVED FIELDS... 16,354,000 
REPLACEMENT OF OLD 

EQUIPMENT & ADDITION 

CROWN ons. o, S ec 6 8 en 12,746,000 
RURUGMI NS 6 6 see eS oe 1,154,000 
DIVIDENDS TO STOCK- 

HOLDER-OWNERS..... 6,537,000 


$48,889,000 





1947 


COST OF DOING BUSINESS 
RAW MATERIALS ...... $49,793,000 


WAGES & SALARIES .... 31,775,000 
TRANSPORTATION. .... 12,845,000 
VRS to's de ¥ Shee 8 7,749,000 


RENT, POWER, SUPPLIES, ETC. 21,412,000 
$123,574,000 


WE PAID OUT...... $172,463,000 
WETOOGEIN:... 1... 171,788,000 


BOX SCORE FOR 1947 .. —$675,000 








5. Everyone knows that you can’t buy 
things today for what you did before the 
war. Refining equipment that cost $400 
per barrel of daily capacity pre-war cost 
$1,000 per barrel in 1947. Our cost of drill- 
ing for oil in 1947 was 134 times what it 
was pre-war. And the cost of everything 
we bought from pipe lines to service sta- 
tions was up proportionately. 


6. Since those higher costs of ‘‘staying 
in business’’ couldn’t be included in the 
sums we’d set aside for depreciation and 
reserves, we had to dip into our “profits.” 
So when we got all through, not only did 
our shareholders receive an inadequate 
return—only 3% of the year’s revenue— 
but our so-called ‘‘high profits’’ weren’t 
high enough by $675,000 to keep Union 
Oil Company a going concern. 


This series, sponsored by the people of Union Oil Company, is 
dedicated to a discussion of how and why American business 
functions. We hope you'll feel free to send in any suggestions 


or criticisms you have to offer. Write: The President, Union Oil 
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Company, Union Oil Building, Los Angeles 14, California. 








OFFICES, INDUSTRIALS, 
ALL BUSINESSES CAN 
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Talk Instantly! ie, sey 


a Get Action! 
No Waiting for Operators... 


No Dials or Buzzers! 
Modern, Functionally Designed Six, 
Ten, and Twenty Station Units! 
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free folders show you how 
FLEXIFONE gives you wings for your words, 


__ OPERADIo 
FLEAIF ONE 


INTERCOM SS ¥'s T EMS 


OPERADIO MFG. CO., Dept. DR-48, St. Charles, Ill. 
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Please send me free literature as checked: 


(DD FLEXIFONE Intercom Systems (J Plant Broadcasting 
() Make appointment to discuss our needs 





Address 





City State 
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merchandise, waste, or other materials. 
Make a real point of this. Prohibit 
blocking up fire exits with packing 
cases, stock, and so on. 

“Clean up. Clean, orderly, and tidy 
stores have less fires and, when they do, 
they are more readily controlled. Re- 
move oily rags and waste daily. Limit 
excelsior and other wrapping materials 
to a one-day supply. Keep the rest in 
the storehouse. Remove empty crates 
and cartons daily.” 


Employee Relations—Haven't you 


| at one time or another asked what so- 


and-so does in your organization? 


| Then, while you have been told that 


he or she is in such-and-such depart- 
ment, you seldom have found out what 
duties that person performs, what re- 
sponsibilities they shoulder, and how 
important that particular job is to the 
functioning of the company. 

To correct that deficiency in its own 
agency, Marschalk and Pratt Company 
recently introduced a new idea in em- 
ployee relations. Each week one mem- 
ber of the copy department describes 
the work done by some other member 
of the staff, centering emphasis on jobs 
rather than on personalities. The art 
department helps make the write- 
ups more interesting by contributing 
thumbnail illustrations. 

With each story consisting of a dup- 
licated page or less, every job in the 
agency, from top management down, 
is being described. The copywriters 
in alphabetical order each take a turn 
in portraying a job. The members of 
the staff likewise are written up in 
alphabetical order. No writer has his 
choice of subject and no subject may 
choose a writer. Each writer submits 
his story to the person written up as 
well as to that person’s department 


head. 


Concentrates—Under a new process 
for concentrating fruit juices now be- 
ing prepared for licensing by the Com- 


monwealth Engineering Company, 


Dayton, the sugar content is raised to 
more than 60 per cent which permits 
the juice to be self-preserving, requir- 
ing the addition of no preservatives. 
With vitamins and minerals retained, 
the concentrate requires only the addi- 
tion of water to restore it to the natural 


state. This method involves the freez- 








THE 
SCREW 
JACK 
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Men in our day have moved their little worlds 
* 

With greater ease than muscled Atlas dared 

Before he fell with all the ancient myths 

And never knew he held a vast delusion, 

But the burden on the pneumatic tubes is real 

And a world will pause because a tire sags 

Under the weight of gravel, lime, and stone. 

A lesser Hercules who borrows brawn 

Out of an iron screw can sit and whistle 

While the hunching metal lifts the punished 
wheel 

Clear of the pavement, like a sudden hand 

Pushed out of earth breaking the evil grip 


Of gravity upon the tilted load. 


I saw an old man with arthritic veins 
Nudge out a two-ton boulder from’ the ditch 
Grinding the rachet with such lordly ease 
That Sisyphus might beat his breast in envy. 
Mind conquers matter with mechanic ruse 
Lifting a house, a truck, or any burden 

By gathering strength in spirals of slow gain 
And man’s victor with a finger twist 

That lifts a ton by easy ounce and pound 


And no man asks whereof he takes the power. 
>P>PP>PPP PDD DDD DDK 444444444 KKK 
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oh icenlers .-- 37,000 manu ufos 
21, 000 sales agents eee | 000 § 


s are all contained in the new 1948 © 
AINDEX. This 1100 page sales ite: is 
al contacts between Dun & Bradstreet reporters ati” 
dents and 160,000 concerns from Mexico City to 


outlets and 
areas that 

va detbilities 
ers. or sales 
p sales organi- 
st*active mar- 


aa prospective 
ealrepresentattyes 

sales inquiries | 
e,purchasing le 

nquiring abg 
Sires 


. BRADSTREET, INC. 
: st les Division 
Bbtidimay, New York, N. Y. 
Gentlemen: 
0 I am interested in knowing more about how the LATIN AMERICA 
SALES INDEX can help me expand my 1948 export sales. 


(J Without obligation, I would like to see an actual copy of the new 
1948 LATIN AMERICA SALES INDEX. 
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DUAL DUPLICATORS 
and PAPER MASTERS 


DUPLICATORS + PAPER MASTERS - OFFICE FOLDING MACHINES - SUPPLIES 
A GENERATION OF EXPERIENCE IN THE MANUFACTURE OF OFFICE EQUIPMENT 









What... 
no printed 






office 


forms? 


That’s right . . . you can handle your office systems 
writing on blank paper. . . get better results... a dozen 
copies or a thousand .. . faster . . . at lower cost. 


How? Use Davidson Pre-printed Paper Masters. They’re 
paper-like reproducing Masters . . . pre-printed with 
any of your standard forms. Your typist merely fills in 
the variable matter just as she would type on a printed 
form. Easy to erase and correct ... and no carbon paper 
interleaving to bother with. 


Then ... from this typed master, your Davidson Dual 
Duplicator will reproduce, on blank paper, both the 
form and the typed matter simultaneously and in per- 
fect register. 


« 


And... here’s the payoff. Every copy is an exact dupli- 
cate of the original ... sharp... distinct... black. No 
fuzzy, faded characters . . . no broken lines . . . no 
smudged copies. There’s little chance of error with 
every copy so perfectly readable. 


It’s economical, too. You have no investment in huge 
stocks of printed forms... no loss through obsolescence. 
A small supply of these low cost Masters is all you need. 
We’d like to tell you more about this modern method. 
Write today ... no obligation. 


DAVIDSON MANUFACTURING CORPORATION 
1038-60 West Adams Street, Chicago 7, Illinois 


Davidson Sales and Service Agencies are 
located in principal cities of the U. S., Canada, 
Mexico and abroad. 


Davidson 
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ing of fresh fruit juices, reduction of 
the ice mass into crystals, and the ap- 
plication of pressure to the frozen crys- 
tal particles. 

With the application of pressure the 
freezing point of the mass is lowered 
in such a way as to permit removing 
the concentrate in liquid form, with 
virtually all water being left as ice. 





ESPOoLRT 


(Continued from page 22) 


and was urgently needed, and the seller 
had been able to guarantee delivery 
within six weeks as against the five to 
six months offered by his competitors. 
The exporter has been informed by 
officials of the Office of International 
Trade that the services involved in lo- 
cating and effecting prompt shipment 
of the commodity in question entitle 
him to special price consideration. 
However, in cases of this sort, all of 
the pertinent information should be 
clearly stated as an annex to the appli- 
cation. This is not compulsory but is 
to the advantage of the applicant for 
a license. 

3. Recommendations of foreign em- 
bassies will be considered on specific 
license applications. 

Here again there is some confusion 
of thought in the minds of traders. 
Some have believed that this provision 
is the first step toward re-establishing 
the foreign purchasing missions and 
will allow the embassies to play fav- 
orites and channel sales through pre- 
ferred exporters. This is not the case. 
The main purpose of the provision is 
merely to give weight to the recom- 
mendations of an embassy in support 
of proposed shipments to the importing 
country which the embassy deems of 
particular importance. The embassy 
will act on behalf of the importer and 
not the exporter. Furthermore the 
recommendation of a foreign mission 
will not be binding upon the licensing 
authorities but will merely serve as an 
additional factor in weighing the merits 
of a license application. 

In practice the embassies have always 
appeared before the Office of Export 


Every time 

you. change == 

the cutting tool. 

you have another machine! 


DeWar 
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You can save this girl 






AND HELP YOUR BUSINESS, TOO! 


There’s a barrel of trouble await- 
ing your payroll staff if they lack 
a Todd Payroll System.They can 
waste hours posting from one 
form to another...errors slip in 
... figures don’t balance and 
correct records aren’t readily 
available for inspection by gov- 
ernment agencies. 

Todd Payroll Systems prepare 
payrolls in one fast operation, 
cut posting time by more than 
61%, supply all required infor- 
mation without extra effort. How 
is it done? Simply by completing 
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payroll sheet, individual earnings 
record and employee’s check or 
statement simultaneously! 

No trained operators or costly 
equipmentare required with Todd 
Payroll Systems. They’re easy to 
operate and they save time and 
money whether you have 10 
employees or 10,000. 

Find out more about Todd 
Payroll Systems. For complete 
information— without cost or 
obligation to you— merely clip 
and mail the coupon below. Do 
it now, while it’s handy. 


™ MAILTHIS COUPON TODAY! 
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l THE TODD COMPANY, Inc., Rochester 3, N.Y. 
: Please give me further facts about 

' (0 Todd Payroll Systems 
: MPA (0 Todd Insured ABC System Checks 
Joe a feve(s| sont ee ee ee ee) ee 
| ROCHESTER NEW YORK Address. a to SE ee 
| SALES OFFICES IN PRINCIPAL CITIES ; 

ity Zone State 

| pistriBUTORS THROUGHOUT THE WORLD 
| By_ 
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Control in support of license applica- 
tions in which the government of the 
importing country had an interest based 
upon the need for the scarce commodity 
in question. It is not believed by the 
licensing officers that the new provi- 
sions of 431 in respect of embassy recom- 
mendations should in any way affect 
adversely the normal competition for 
foreign business by American exporters. 


Provisions of 434 


Bulletin 434, which puts controls on 
all shipments to Europe, Iceland, the 
Azores, and Russia, should be carefully 
distinguished and completely disasso- 
ciated from Bulletin 431. It does not 
cover scarce commodities on the posi- 
tive list and refers only to goods in free 
supply. It does not involve a price yard- 
stick. It does require a special license 
for all exports to “Group R” countries 
after March 1, thus sharply increasing 


| the number of items subject to controls. 


The principal objective of the regulation 
is to prevent the excessive shipment of 
non-essential goods to countries which 
should use as much as possible of their 
available dollars for food and rehabili- 
tation and thereby reduce the cost to the 
American taxpayers of the European 
Recovery Program. 

The main test of applications under 
434 appears to be whether too many 
non-essential goods are being exported 
to a country short of dollars. There is 
no apparent intent to prevent or stop 
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“Boots and Saddles?” 














... with 


unicrwood's AM LIAHIC typewriter 


Your every typing whim is satisfied . . . when your boss 
gets you an Underwood All Electric. 


You feel like a Queen when you lightly touch the 
keys... your Underwood does the work! Electric key- 
board, electric shifting, electric spacing, electric tabulat- 
ing, electric back-spacing. Even the carriage returns 
electrically, and sets itself ready for the next line. 


It’s the easiest operating typewriter you can possibly 
imagine. And the most beautiful. Best of all, it turns out 
work as perfect as your employer can picture it. 


WDadernoo coo TYPEWRITER 
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Do this: Ask your local Underwood representative for 
a demonstration of the All Electric. Then type a 
letter on it. When your boss sees the quality of work, 
you'll have no trouble getting an Underwood All 
Electric... “the machine that’s fit for a Queen.” 





Underwood Corporation 
Typewriters .. . Adding Machines ... Accounting Machines... 
Carbon Paper . . . Ribbons and other Supplies 


One Park Avenue New York 16, N. Y. 
Underwood Limited, 135 Victoria St., Toronto 1, Canada 


Sales and Service Everywhere 


THE 


© 1948 


LEADER OF WORLD 
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Che Only 100% (Mercury 
Switch Equipped Controls 


Max? 


UITOMAT G@lN ah @) aoe 2) an 


HOME AND INDUSTRY AT LAR( 


GIVE YOU: 
The best in dependable 
performance 


HAVE: 
The longest control life 


REQUIRE: 
rvice attention 


THAT IS WHY: 
They are a favorite in essential 
war production plants 
THEY REGULATE: 
>raled ¢ quipment 
h changes in 


iF YOU: 
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THE MERCOID CORPORATION 


4203 BELMONT AVE. © CHICAGO, ILL 
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normal trade but there does appear to 
be a desire to give preferences to the ex- 
port of essential goods in free supply 
over non-essential goods where the dol- 
lar shortage is acute. 

What constitutes an essential com- 
modity is often a question of fact. Some 
items are clearly essential in all coun- 
tries. Others may be essential in one 
country and not in another. Certain 
commodities may have seasonal essen- 
tiality. In any case the exporter who 
relies upon essentiality as the basis of 
his application would be well advised 
to include as much information as pos- 
sible relative to end use and essential 
need. This is not compulsory, but will 
be helpful both to the exporter and 
licensing officer. 


License Applications 


As a practical matter, indications are 
that license applications for Europe un- 
der 434 are being allowed freely for the 
first 60 days, after which restrictions 
may be expected in certain categories 
of commodities if it appears that ship- 
ments to any particular area seem ex- 
cessive or that the dollars of the im- 
porting country are needed for other 
purposes. Certainly the impression 
gained from conversations with officials 
of the Office of Export Control is that 
there is no desire to take an obstructive 
or negative attitude toward the conduct 
of such normal export business with 
Europe as can be supported by the 
available exchange. 

Export licenses under 431 and 434 
will be good for go days unless an ex- 
ceptional case is made out. Apparently 
it will be necessary to show that the 
goods are to be tailor-made, thus re- 
quiring long production time, or are of 
specialized material, in order to obtain 
an exception to the rule and an exten- 
sion of the go-day period. 

These are only a few of the basic 
questions raised by the new regulations. 
One thing seems clear. The application 
of Bulletins 431 and 434 will create 
many unforeseen problems which will 
have to be dealt with in the light of ex- 
perience. It seems probable that changes 
may be made in the regulations from 
time to time to meet existing situations 
and to correct procedural shortcomings. 
The exporter should keep himself fully 
informed of developments and famili- 
arize himself with the methods used 
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WESTERN EUROPE 


Advertisements in the Special U. S. A. Page 
will bring you the best Results. Advertise in 


SCHWEIZERISCHE HANDELSZEITUNG 
SWISS JOURNAL OF COMMERCE 
Joe Mileger, 1186 Broadway, New York 1 
MU: 7-6870 








SOMMERFELD ASSOCIATES (SOUTH AFRICA) 
manufacturers’ representatives 


349 C. T. C. Bldg., Cape Town, South Africa 


textiles — softs — hardware 
building materials — timber 
foundry products — novelties 


Prompt reply to all correspondence. 








Braemar South African Agencies 
P. O. Box 2898 
JOHANNESBURG, SOUTH AFRICA 


Interested in Textiles, desire direct 
factory representation. 








Uncommon Items 
Yield Uncommon 
Profits 
We invite your inquiries. 


KHAN KHALIL 


32 Av. FOUAD ler 
ALEXANDRIA, EGYPT 
Specialists in ORIENTAL CURIO 














GUARANTEED 
PICTURES 


de la Argentina 


The largest independent 
film distributor in Latin 


America, with direct 
branches in the capital 
cities 
= 


Lavalle 1943, Buenos Aires 
Argentina Republic 
Cables: Caboulifilms, Baires 
cs 


Represented in New York by: 


STAR FILM CORPORATION 


55 West 42nd Street, 
New York, N. Y. 
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SQUTH AFRICA CALLING 


THE UNDERMENTIONED TRADE REPRESENTATIVES AND TRADERS IN SOUTH AFRICA ARE INTERESTED IN 
DISTRIBUTING YOUR PRODUCTS 


To communicate with these firms address them care of the box number (B xxx) indicated in the cities under which they are 
listed. ... This is a paid advertisement. 


CAPE TOWN, S. A. 
STANDARD BANK OF SOUTH AFRICA LTD. All bank- 
ing facilities throughout (‘‘ Registered as a Commercial Bank’’) 
South, Southwest & East Africa, also Rhodesia. Market research 
& trading contacts handled by Commercial Service Dept., Cape 
Town (B 40) through bank’s New York Agency, 67 Wall Street. 
Monthly Review available free on application. 
BANE’S CONSOLIDATED MOTORS LTD. Capital $2,000- 
000. Is a Public Co. listed on Johannesburg Stock Exchange. 
Stockist Distributors of American & British Automobiles & 
Household Appliances ; Office Equipment ; Motor Accessories & 
Parts; ete. Owns Total Shareholding in Lloyds & Co. (S.A.) 
Ltd. (Est. 1892.) Stockist Distributors of Farm Implements, 
Windmills, Tractors, Roadmaking Machinery, ete. Branches 
throughout South Africa, both Wholesale & Retail. Head 
Offices, Cape Town. 


J. BOCK & SON (B 2038). Manufacturers’ representatives. 
nesburg, Durban, Port Elizabeth, Bulawayo. Textiles, soft goods every descrip- 
tion. Leather & findings for footwear industry, plastics, electrical. 
CHUTE, ROWLAND & CO. LTD. (B 1193). Require factory agencies. Steel 
mills, fencing wire, standards, nails, farming implements, timber, catering equip- 
ment, baths & fittings, etc. . ¥ 
DENT & GOODWIN CAPE (PTY.) LTD. (B 1446). Customs clearing & ship- 
ping agents. 

DE VILLIERS A. I. & CO. (B 2933). Branch office Johannes- 
burg with active agents all large towns in South Africa. Direct 
importers & agents: Agricultural insecticides, machinery, im- 
plements, orchard equipment, industrial chemicals, stock dips 
& remedies, fertilizers & packing material. Seed potatoes & 
apples. Established connections throughout entire South & 
Central Africa. Exporter of Seed & Table Potatoes, Onions & 
all varieties fruit. 

INDUSTRIAL SUPPLY CO. (PTY.) LTD. (B 279). Chemicals & Sundries for 
bakers, butchers, confectioners, dairies, wineries, etc. 


INTERCOM AGENCIES (PTY.) LTD. (B 3448). Manufacturers’ rep- 
resentatives branch offices Johannesburg, Port Elizabeth, Durban. 
Interested direct factory representative exclusive basis Exporters of 
South African Products. 

KAYE’S AGENCIES, 55 Hout St. Manufacturers’ representatives cotton piece 
goods all descriptions, other textiles & fancy goods. 

KEENE & COMPANY (S. A.) (PTY.) LTD. Head Office: P. 0. BOX 
2305, Cape Town. Branch offices: Johannesburg, Durban and Port 
Elizabeth, also at Rhodesia & Lourenco Marques. Interested in direct 
factory representation on basis exclusive agency of all commodities 
suitable for the wholesale & retail distributive trade. Specialized de- 
partmental representation. 

PRESTON AGENCY CO. (PTY.) LTD. (B 2247). 
Foodstuffs, electrical accessories, textiles. 

L. F. RAE & SON (B 442). Manufacturers’ representatives food- 
stuffs, builders, household & electrical hardware, tools & chemicals. 


DURBAN, S. A. 
HAROLD J. DRINN (PTY.) LTD. (B 560). Mechanical & electrical supplies. 
Domestic & commercial electrical appliances. Power plants, switchgear, electric 
motors, cables, conduit & accessories. 
LAGESSE & CO. (PTY.) LTD. (B 2607). Export all grades of min- 
erals, chrome ore, manganese ore, graphite, mica, etc.; wine & spirits. 
Import timber, heavy chemicals, fertilizers, etc. 
MONTAGUE BLUNT & CO. (B 2503). Seek direct factory representation in- 
terior decorations, plastics, indoor transport & similar lines. Wrappings pack- 
ages, packings; also interested timbers & offer for export copra, copra oils & other 
African products. Large interests in East African Territories. 
REGENT PHARMACY (PTY.) LTD. 399 West St. Cosmetics, toilet requisites, 
chemists’ sundries, fancy goods, proprietary medicines. 
D. STRANACK & PLOUGH (PTY.) LTD. 491 West St. Radios, washing ma- 
chines, refrigerators, all electrical household requisites, industrial & factory elec- 


trical plant, ete. 

JOHANNESBURG, S. A. 
BELL AGENCIES (B 113). Factory representatives seeking direct 
British, Canadian & American factory representation engineering 
equipment, tools, hardware, woodworking machinery, electrical appli- 
ances. Agents in all leading centers. 
HERBERT E. BOWEN CO. (PTY.) LTD. Exclusive distributors 
advertising specialties, South & Central Africa. Write Box 339, 
Route 2, Newberg, Oregon, U. S. A. 


CHARTER ENGINEERING CORPORATION (PTY.) 
LTD. 813 Maritime House. Diesel & Diesel Electric power 
plants & equipment, Diamond drilling equipment. Mine & mill 
ore recovery equipment. Connections with mining houses 
throughout Southern Africa. 

FILLERYS (PTY.) LTD. (B 6560). Sales agents, distribu- 
tors—head office Johannesburg—16 branches covering Southern 
Africa, including Belge Congo, Southwest Africa, Rhodesias, 


Branches Johan- 


Throughout South Africa. 
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Associated companies London, Cairo, Bombay. Specializing in 
agricultural, industrial implements and household appliances. 
GERALD S. GUNDLE (B 5173). MANUFACTURERS’ 
REPRESENTATIVE with offices covering Union, Rhodesia & 
Portuguese East Africa, interested only in direct factory rep- 
resentation. Apply Barclays Bank, New York, concerning 
ability create, maintain, foster sales & uphold factory prestige. 
HILL & MURRAY LTD. (B 3070). Proprietary medicines, toilets & 
cosmetics, grocery & household requisites. Ethical & professional 


products. 
IVAN GITLIN & CO. 100 President St. Cotton & rayon piece goods specialists. 
Representation desired from manufacturers & converters only. 


P. W. JENNINGS PTY. LTD. (B3543). Also at Cape Town 
(B 198). Equipped to represent you throughout South Africa 
as exclusive manufacturers’ representative on commission basis. 
Household equipment novelties, electrical appliances, building 
specialties. Direct factory representation only required. 

B. OWEN JONES LTD. (B 2933). Chemicals, heavy industrial, 
pharmaceutical, laboratory reagents: general laboratory supplies: 
optical, scientific control, medical & surgical instruments: photo- 
graphic requisites: steel works & foundry supplies. 

LENNON LIMITED (B 8389). Wholesale manufacturing & retail 
chemists & druggists. (Est. 1850.) Branches throughout South 
Africa & Rhodesia. 

LIBERTY AGENCIES (PTY.) LTD. (B 6019). Branches 
Cape Town, Durban, Bulawayo. Manufacturers’ representa- 
tive & distributors for Southern Africa. Direct factory repre- 
sentation only desired, all under specialized departments. 
LINDEX SOUTH AFRICA (PTY.) LTD. (B 4383). Offices in all cen- 
ters seeking representation for piece goods, ready-made textiles from 
manufacturers, converters or mill agents. 

KENNETH R. MENTZ (B 7592). Also Cape Town, Durban. 
MANUFACTURERS’ REPRESENTATIVES desirous con- 
tacting MANUFACTURERS of cotton, rayon textiles, soft 
furnishings, rugs, carpets, proprietary grocery & confectionery 
goods, industrial raw materials, sporting goods. References: 
apply Wilson Bros., Box 772, Chicago. 


MIDDLE EAST & AFRICA TRADING CO. PTY. LTD. (B 8754). 
Sales coverage Africa and Rhodesias. Only direct representation 
desired. Steel mills, wire, piping, building materials, agricultural 
machinery. 

V. PRENDINI (PTY.) LTD. (B 8835). Desirous representing textile manufac- 
turers. References Chemical Bank, 165 Broadway, New York. 

SILVERS MOTOR SUPPLIES (PTY.) LTD. (B 5988). Automobile 
parts, accessories, garage equipment, tools & machine tools. Associ- 
ate companies: General Spares & Accessories Pty. Ltd., Pretoria, Tvl. 
Wholesale Motor Supplies Pty. Ltd., Bloemfontein, O.F.S. 

SOUTH AFRICAN DRUGGISTS LTD. (B 5933). Wholesale chemists, 
manufacturing druggists, opticians, photographic dealers: fine, in- 
dustrial, pharmaceutical chemicals. 

H. E. TEIFEL & CO. (B 9487). Industrial raw materials, paper, cardboard, cot- 
ton yarns, textiles, timber, plywood, chemicals, canned goods, manufactured 
products, steel, tinplate. 

EKS & SON PTY. LTD. (B 3842). 

factory representation. Commission basis. 
goods, hosiery, domestic glassware, cutlery, etc. 
Africa & Rodesias. 
WINMORE DISTRIBUTORS PTY. LTD. (B 8994). Spe- 
cializing distribution for domestic & overseas manufacturers 
require exclusive representation on stock basis, novelties, bazaar 
goods, fancy goods & domestic hardware. 


PORT ELIZABETH, S. A. 


JENNINGS A. E. & SON (Blo). Builders’, merchants’ hardware & tools. 
prietary groceries & foodstuffs. 
E. J. NARRAMORE. 100 Main St. Builders & domestic hardware, tools, iron- 
mongery, sporting goods & all gardening requisites. 


RHODESIA, S. A. 


AFRICAN COMMERCIAL CO. LTD. (B 1108), Salisbury. S. R. Manufacturers’ 
representatives & distributors covering the Rhodesia, Nyasaland, Beira & Belgian 
Congo handling fashion goods, sport goods, household goods, groceries, patent 
medicines, stationery, hardware, building material, etc. 

H. BERSIN & CO. (B 1528). Salisbury. Invite inquiries for representation in 
Northern & Southern Rhodesia, Nyasaland, Portuguese E. Africa from manufac- 
turers textiles, groceries, canned foods, confectionery, electrical household appli- 
ances, machinery. hardware, timber, stationery & office equipment. 

H. GALANTE (B 380), Salisbury. Inquiries invited. Textiles, enamelware, 
hardware, groceries, timber, household goods, men’s & ladies’ wearing apparel, 
pence goods, branches Rhodesia, Belgian Congo, Portuguese East Africa, Tan- 
ganyika. 
ROBERT R. TRUSCOTT & CO. LTD. (B 1057), Salisbury. Sales organization 
covering Southern & Northern Rhodesia, Nyasaland, Belgian Congo, interested 
wh aaa all branches of trade. Also at Bulawayo, Ndola & Elisa- 
beth ville. 


Interested in direct 
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Gummed Tape Discovery 
SAVES PACKAGING TIME 
CUTS sEALING costs 


of 
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and what it 


means to you 





WRITE For FREE BOOKLET 

Shows You how GP Adhesive 

Makes Gummed Sealing 
Tape Better Six Ways! 


Sterling “Tread” and Trojan gummed sealing 
tapes made with GP Adhesive save packaging 
time and cut sealing costs. These tapes made with 
GP Adhesive have quick stick, long wet tack, 
permanent adhesion, long pre-use life span, clean 
odor and mold resistance. 

Insure safe delivery of your merchandise — 
seal your cartons with Sterling “Tread” or Trojan 
gummed tape made with GP Adhesive. 


TRY IT FREE! 


Act now—in addition to free booklet, 





try a 
FREE sample roll of Sterling ‘‘Tread'’ gummed 
tape (super-standard) or Trojan gummed tape 
(standard). Specify your choice. Write The 
Gummed Products Company, Dept. 314, Troy, 
Ohio, today! 

Seal it RIGHT with gummed tape 





PRODUCTS company 


TROY, OHIO ° MILLS 


@ Cleveland @ los Angeles 
hie © St Lovis 





OFFICES ° 
@ Cincinnati 
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‘When you think of gummed products, 
think of GUMMED PRODUCTS” 
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by licensing officials in interpreting ex- 
isting and future regulations. This will 
relieve his difficulties considerably. 
One of the larger exporting firms 
that is interested not only in understand- 
ing export control regulations but also 
in developing new business has already 
transferred a member of its staff to 
Washington and has embarked upon 
a carefully planned campaign of prepa- 
ration and organization. The program 
may be of interest to other exporters. It 
follows four general lines of approach. 


Lines of Approach 


1. The first step has been to obtain all 
available data regarding potential busi- 
ness under Marshall Plan financing. 
To that end contacts have been de- 
veloped and are being maintained with 


| the Departments of State and Com- 


merce and with any other source of in- 
formation regarding the breakdown by 
commodity items and by countries of 
the estimated requirements of steel and 
machinery under the recovery program. 
It may be some time before these figures 
are released in final form but mean- 
while preliminary material is available 
and the exporter has unearthed some 
valuable base material. 

2. A second line of approach has 
been through the Export-Import Bank, 
which has made large loans abroad for 
the purpose of acquiring production 
equipment and raw materials. The 
Bank is not free to disclose the itemized 


purchase schedule against which credits 
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* Portraits Painted 


BUSINESS FOUNDERS 


from photographs, snap- 
shots from any surface picture. Specializing in portraits 
of men, American business founders, past and present 
presidents, ete. All portraits are painted subject to uncon- 
ditional satisfaction (no explanation or excuse needed) or- 
no-charge and no obligation. Write for circular ‘‘The By 
Product of Restorers of Paintings’ and names and addresses 
of business firms, banks, insurance companies, universities, 
ete., who recently have accepted our portraits. 

C. FRITZ HOELZER( Conservator of paintings since 1909) 
P. O. Box 13, General Post Office, New York 1, New York 


( Life-Like ) 
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27,750 Presidents 


There are 27,750 company presi- 
dents reached by DUN’S REVIEW 
each month. A name-by-name 
analysis shows that they ar 
the heads of active compar 
throughout industry and business 
In addition, within an avera 
total edition of 75,000, 
19.500 Owners, Partners 
Chairmen: 3.000 Vice-Presidents : 
2,250 Treasurers; 3,000 Secreta 
Detailed breakdown of 
circulation, by titles, type and size 
of business, available 





ries, etc 














HANSEN 
DRVE TACKERS 


IT’S no trick with Hansen! Balanced Drive 
does it! Simply grip the Tacker handle, in 
zip-zip-zip style—and down go labels, out 
go shipments, up goes production with faster 
assembly. 

Choose the Tacker model and size Staple 
best suited to your needs. Thirty-six dif- 
ferent models of Tackers and Staplers; 
eighty sizes and widths of staples, All, com- 
bined with Balanced Drive, to speed 


output or shipments, and cut costs. 














[HANSEN] A.L. HANSEN MFG. CO. 


5019 RAVENSWOOD AVE CHICAGO 40 Itt 
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INE TOOLS for fine work. With this idea foremost, Security Steel 
i. Corporation called upon its years of experience and 
research to build the CRESTLINE Secretarial Desk . . . to create a piece 
of office furniture with a matchless appearance and a new work-ease efficiency 


designed into its every part. For those who demand the best, remember: 


For an individual unit or a complete office installation 


... look first to the finest... to Security CRESTLINE. 


SECURITY STEEL EQUIPMENT CORPORATION «+ AVENEL, NEW JERSEY 





Dun’s ReEvirw 67 Aprit - 1948 








What an employee thinks about is 
a matter of grave concern to the 
man who meets the payroll. 

The worker who thinks his 
company is wasting time or ma- 
terials by old-fashioned methods 
will never be a good producer. But 
where the company is constantly 
seeking improvement through a 
Suggestion system that means busi- 
ness—there you have a different 
story. 

Improved worker morale is just 
one of the many benefits of a 
Morton Suggestion System. Actual 
cash profits are produced in almost 
every case so that the system costs 
less than nothing. Drop us a 
line and let us tell you the 
whole story, proved by 
10,000 installations. 


MORTON. 


MANUFACTURING CO. 





were granted but will in most cases 
furnish general information regarding 
the nature of the projects and the names 
of the beneficiaries with whom corre- 
spondence or other contacts may be 
established. 

3. The International Bank has also 
made loans to France, Holland, and 
Denmark. These are bank-to-govern- 
ment operations, although in most cases 
the actual transactions for the purchase 
of goods are carried out through private 
enterprise. The Bank will doubtless 
grant further credits to other countries 
and a certain amount of information 
regarding the general nature of the pro- 
jects will be obtainable. 

4. Contacts are also being built up 
and maintained with all of the embas- 
sies and economic missions for the pur- 
pose of obtaining leads as to possible 
purchases under the Marsha)) Plan and 
information regarding requirements 
and special projects outside of the re- 
covery program. It should be borne in 
mind that the foreign missions will 
probably play an important part in 
sponsoring transactions to which they 
attribute a high priority and that their 
endorsement will carry considerable 
weight with the licensing authorities. 

This exporting concern has already 
developed what it considers to be some 
interesting business and is satisfied that 
its approach to the problem will pay 
off in results. 


Smaller Exporters’ Chances 


It is apparent that smaller exporters 
cannot afford to undertake such a com- 
prehensive campaign, but by maintain- 
ing contacts with Washington and by 
making occasional visits and tapping 
competent sources of information they 
should be able to improve their posi- 
tion materially. 

Most exporters are extremely fearful 
that sooner or later all Marshall Plan 
purchases will be made on a govern- 
ment-to-government basis and that pri- 
vate business will be eliminated. It is 
impossible to make dogmatic predic- 
tions at this time but all indications are 
that while certain bulk transactions 
such as wheat, raw cotton, fuel, and 
fertilizer may be handled through the 
respective governments, steel, agricul- 





tural machinery, and industrial equip- 
ment will be purchased through nor- 
| mal areas of trade. 
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PORTRAITS, 


PORTRAIT CENTER OF AMERICA 





Your choice of today’s 
foremost portrait painters 


FAMILY PORTRAITS 
OFFICIAL PORTRAITS 


MINIATURE PORTRAITS 
PORTRAITS FROM 

PHOTOGAPHS | 

460 PARK AVE., NEW YORK 


Lois Shaw Helen Appleton Read 
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La 
PONTON’‘S 
LIVE LIST ROUTE 


The nation's ovtstonding list service is 
your fastest route to bigger business 
@ Live prospect lists made-to-order 

for your job No shelf-stale lists 

sold! 

Speed, accuracy and service un 

rivalled! 

Lists in any form or breakdown 

desired! 

63 years of productive list lead- 

ership 20,000 clients. Latin Amer 

ican lists a specialty Complete 
addressing and mailing facilities 
Most complete Mailing List Coto 
log published. Ask for Ponton’s 
famous LIST O’TRADES . 











“<>: fe | 
mm 
W. S. PONTON 


AT THE HEAD OF THE LISTS 
635 Ave. of the Americas, New York 11 


WaAtkins 9-5185, 6, 7, 8, 9 








THE MORAL OF THESE QUOTES IS THIS: 


NEW PLANTFINDER — 
FREE .. . Describes im- 
mediately available proper- 
ties — indexed, cross-indexed 
for your convenience. Write 
for free copy—to the address 
listed below—on your com- 
pany letterhead, please. 





Check us Hirst for Land, 


ants and Lquipment 


Your Requirements “Unusual”? 

““. .. what we have been able to do for our students . . . 
could not have been done without the understanding and 
co-operation of the War Assets Administration .. . your 
agency's handing of the entire matter has been outstand- 


ingly satisfactory .. .” 


— Educational Institution* 


Need New Facilities in a Hurry? 
“. . . delay might well have been disastrous. The 


handling . . . by your office has been... prompt and 
satisfactory .. .” 
— Tubing and Conduit Manufacturer* 


Want to Cut Your Costs? 
“, » » we have been able to operate this plant at a 


profit . . . our facilities are modern and efficient . . . 
resu)ting in Jower costs for us and... considerable com- 


petitive advantage.” 
— Steel Fabricator* 


Looking for a Branch Plant? 


“We are glad to recommend to our industrial friends, 
who might be looking for new facilities or additional manu- 
facturing space, that they first consider available surplus 
war plants.” 

— Automobile Manufacturer* 


*From purchasers of war surplus plants; names on request. 


Investigate Ready-built, Ready-to-occupy 


Production Facilities Available Now 


Hundreds of sound, well-built, modern manufacturing 
plants and other production facilities are available for 
immediate purchase or lease. Big, complete plants or small- 
space units, from coast to coast and border to border. 

Our nearest Field Office can tell you what and where 
these are, advise you how to bid on them, provide you with 
descriptive literature and other information. 

Phone, write or wire today. 


WAR ASSETS ADMINISTRATION 


OFFICE OF REAL PROPERTY DISPOSAL 





ROOM 1402, ‘‘1’’ BUILDING, WASHINGTON 25, D.C. 


Field Offices: 


Atlanta * Chicago * Cincinnati * Denver °* Grand Prairie, Texas 


Kansas City, Missouri 
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@ A specialized type of engineering 
service dedicated to the development 
and improvement of machinery and equipment for the 
Mechanical and Process Industries. The NORTH organiza- 
tion is fully qualified and equipped to handle complete 
design engineering projects including procurement and 
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The Emblem of Service 





into sideline activities, if the 


sidered worthy. Now, Grandsor ms to be liquidating all activities 
not directly contributing to producing a better and cheaper car at 
a profit. Were putting our money on Henry II. Maybe we can 
he Pp you in a similar prograr Conf dential consultations and in- 
spec without obiigati Thanks 


HETZ CONSTRUCTION CO. , 2425 w. Market St., Warren, Ohio 


The best name in industrial reclamation—Purchasers of Buildings, Land, Equip- 
ment, Materials, Intangibles, Milltowns, etc. 


AUCTIONEERS—APPRAISERS—LIQUIDATORS 
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“GREAT BRITAIN CALLING” 


THE FOLLOWING INVITE CORRESPONDENCE FROM AMERICAN CON- 
CERNS OR INDIVIDUALS WITH A VIEW TO REPRESENT OR TO BE REP- 
SENTED BY THEM; AND/OR TO BUY OR TO SELL PRODUCTS OR 
(THIS IS A PAID ADVERTISEMENT; FOR PARTICI- 
PATION, ADDRESS: W. W. DODWELL, BRADSTREET’S BRITISH LTD., 
ADELAIDE HOUSE, LONDON BRIDGE, LONDON, E.C. 4, ENGLAND.) 


RE 
SERVICES LISTED. 








M. CALDERON LTD., 227 Upper Street, Islington, London, IN. : 
and exporters of electrical goods specializing in equipment for permanent waving. 
Hair dryers of modern design, permanent waving machines and heaters for all 


methods, also setting hoods. 


Manufacturers 














—for Small Concerns Only 





If yours is a small concern, with a good 
product, and want to increase sales at low 
cost, COOPVERTISING is the ideal plan 


For $100 a month you get a complete pro- 
gram in national magazines or direct mail 
For detail ag te COOPVERTIS ING 21 W 
Wacker , Chicago 1, III. 
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Made from your negative or photo. 
Unsurpassed in quality at any price. 

NO NEGATIVE CHARGE—NO EXTRAS 
24-HOUR SERVICE ON REQUEST 
8x10's: ‘7.49 per 100; °55 per 1000. 

, Super-Huckster Photos (4x8): 29.50 per 1000. 

}: Postcards ‘23 per 1000. Mounted Enlargements (30x40): '3.85. 
Made under supervision of famous James J Kriegsmann , 


ANY PRODUCT PHOTOGRAPHED, ‘5 Up 


b DCorrfer is 168 Wes th 7 4 


‘WE DELIVER WHAT WE ADVERTISE "a 











U.S.A.’s LARGEST REPRODUCTION HOUSE | 
WE MATCH YOUR ORIGINAL TO A is | 
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Jose Rodrigues SERRANO & FS,, Lda, 


“A BOA NOVA“ 
P. O. Box: 8—Tel. Add.: RESSANO 
MATOZINHOS (PORTUGAL) 


PACKERS AND EXPORTERS OF ANCHOVIES 
AND SARDINES IN PURE OLIVE OIL 


BRANDS: SERRANO—BOA NOVA— 
ALTA CLASSE—ORGUEIL 
















PLASTICS 


GE 
LUCITE and @: 
PLEXIGLAS bd 
FIXTURES e ADVERTISING DISPLAYS. 
AVAILABLE FOR EXPORT ALSO. 
plus 
Custom Fabricating, Injection Molding 
NO JOB TOO LARGE OR TOO SMALL! 


WRITE TODAY FOR CATALOG 
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“MODERN DESIGN ON DISPLAY” 
NO OBLIGATION, OF COURSE 


ROGER KENT COMPANY . 
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SHAREHOLDERS 


(Continued from page 16) 


bilizing strong public opinion against it. 

Thus it does not prohibit a director 
from dealing in the shares of his com- 
pany in any way, but it requires him 
to notify the company of all transac- 
tions in which he has a_ beneficial 
interest and it provides that these shall 
be entered in a register which shall be 
open at the annual general meeting. 
If this shows that he has purchased a 
large number of shares shortly before 
the declaration of an unexpected divi- 
dend, it is unlikely that he will be re- 
elected. Walter Bagehot, the political 
economist, once said that in England 
public opinion could be relied on to 
achieve results which could only be 
secured by statute in other countries, 
and it is on this theory that Section 37 
is based. The English provision is not 
nearly so strict as is Section 16 of the 
Securities Exchange Act, 1934, nor is 
it as wide as it does not cover officers 
and principal stockholders. 

The 1g29 Act provided that directors’ 
fees should be published in the ac- 
counts, but this has proved of little 
value as there was no requirement that 
any special payments made to them 
need be shown. Asa result, the share- 
holders have had no idea what the 
actual costs of management have been, 
for these could be distributed among 
other items. The 1947 Act provides 
that the accounts shall show the aggre- 
gate amount of the directors’ emolu- 
ments, pensions, and compensation in 
respect of loss of office, and that the 
emoluments must include any pay- 
ments made by a subsidiary company. 

It is interesting to note that this sec- 
tion covers the aggregate amount of all 
payments to directors and does not 
require a statement concerning the 
amount received by each individual 
director. This was criticized in the 
debate in the House of Commons, but 
the answer given was that the share- 
holders are only interested in deter- 
mining whether or not the managerial 
costs are reasonable, and that a state- 
ment of individual payments would 
be an undue invasion of each director’s 
affairs. In this connection it must be 
remembered that in England no dis- 


| closure of an individual’s income is 








* 238,772 Males of Freedom »: 


From the lonely whistle of a night freight passing through a hamlet on the 
great plains to the noise and bustle of multi-tracked city terminals, steel 
rails stretch the length and breadth of America, providing a continuous free 
flow of passengers, produce and materials. 

Hard-working, free Americans have veined our country with thousands of 
miles of railroad tracks. On these tracks they have placed constantly improved 
equipment .. . until today all of us are served daily, either as passengers 
or through the products that railroads bring to our homes and industries. 
The American Insurance Group, through its 10,000 agents and brokers, like- 
wise gives a highly developed, daily service to the homes and industries of a 
free America, by providing ever-improved and ever-expanding quality pro- 


tection against loss. 











Newark, New Jersey 


The American Insurance Co. - Bankers Indemnity Insurance Co. - The Columbia Fire Insurance Co. - Dixie Fire Insurance Co. - The Jersey Fire Underwriter 
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Sales Executives 


Do you havea 
“WORRY LIST"? 


Most sales and credit man- 


agers do. And usually their 
biggest worry is how to in- 
crease sales without increas- 
ing credit risks. 

Here may be the solu- 
tion you’ve been looking 
for. Have your distributors 
arrange a bank loan on their 
unsold merchandise, right 
where it stands, using our 
warehouse receipts as secur- 
ity. Then, they can pay cash 
for their purchases, and your 
company won’t tie up large 
sums of money in outstand- 


ing accounts. 


FOR COMPLETE DETAILS, 
USE THE COUPON BELOW 


DOUGLAS-GUARDIAN 
WAREHOUSE CORPORATION 


50 Broad Street, New York 4, New York 


Please send me booklet ‘‘Profits on your 
Premises” which tells how distributors can 
borrow on inventory. 


Name of your company 
Address a 


Your name and title___ 








ever made by the Treasury, even to 
another Government department. 

In England there is no such body as 
the Securities and Exchange Commis- 
sion, all powers in regard to companies 
being in the hands of the Board of 
Trade. In the past these powers have 
been very limited, with the result that 
no investigations could be made on the 
motion of the Board of Trade even 
though there were strong grounds for 
believing that frauds were being com- 
mitted. The 1947 Act has altered this 
by giving the Board the power to act 
either on the application of a certain 
number of shareholders, or if it appears 
that there are circumstances suggesting 
that the business is being conducted for 
a fraudulent or unlawful purpose, “or 
in a manner oppressive of any part of 
its members.” The last clause is of 
particular importance because the 
evidence given to the Cohen committee 
showed that minority shareholders, 
especially in small private companies, 
had frequently been treated in an un- 
fair manner by the majority, and that 
under the existing law it had been im- 
possible, for them to take any effective 
action. 


Nominee Shareholding 


Power is also given to the Board of 
Trade to require information as to 
persons interested in shares or deben- 
tures. Any person who fails to give 
such information shall be liable to im- 
prisonment not exceeding six months 
or a fine not exceeding £500. This 
section is a compromise provision in- 
tended to cover the hotly disputed 
problem of nominee shareholding. In 
recent years, it has become the practice 


| in England to place shares in the name 
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THe BaroMETERS 


The Dun’s Review Regional 
| Trade Barometers, including back 
| figures by months from January 
1939; by years from 1935, adjusted 
for seasonal variation and unad- 
justed, together with additional ma- 
terial, are available in pamphlet 
form. They measure consumer buy- 
ing for 29 regions of the U. S. and 
for the country as a whole, aiding 
sales, executives in analyzing sales 
and adjusting quotas. 
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A YARDSTICK 
FOR EXECUTIVE 
INCENTIVE PLANS 


Right at this time directors and 
chief executive officers are ask- 
ing such questions as these— 


® How much is a particular 
executive or group of ex- 
ecutives worth to the 
company? 


@ How should executives be 
compensated? 


® Should they share in the 
profits? If so, to what 
extent? 


The pamphlet entitled “A Yard- 
stick for Executive Incentive 
Plans,” which we will send on 
request, discusses the whole 
subject thoroughly, including 
the fundamental concept of in- 
centive plans, general purposes, 
common pitfalls and difficulties, 
individual and group incentive 
plans, distribution of incentives, 
tami and tax prob- 
ems. 


BUSINESS RESEARCH 
CORPORATION 


Dept. 4DR, 79 W. Monroe St., Chicago 3, Ill. 





MISSUUH 


1947 





More and more the State of Missouri 
is proving to be an advantageous 
location for industries. In outstate 
Missouri alone .. . not counting St. 
Lovis or Kansas City... 125 new 
manufacturing industries of a wide 
diversity were established in 1947. 
Missouri does not claim everything. 
But it may have just the advantages 
you are looking for in the location 
of a factory or branch. 

WRITE on your letterhead for a new 
Industrial Brochure full of Missouri 
facts and figures... or we will gladly 
furnish information on your particu- 
lar industry. 

MISSOURI DIVISION of 


RESOURCES and DEVELOPMENT 
Jefferson City, Mo., or 
1809 G. St. N.W., Washington,D.C. Dept. 71R 








Making the Ocean a Test Tube 








... t0 bring you better products 


INCO goes down to the sea...to get 
the ocean’s own verdict on metals 
and alloys. 

Here, at Kure Beach, the Atlantic 
has been made a giant test tube for 





at Kure Beach, N.C. 
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studying the corrosive attack of salt 
water and salt air. 

Many differen: tests are made on 
thousands of metal specimens. Each 
is carried out under natural condi- 
tions expected in service. 

The picture above shows metal 
panels immersed in the ocean’s own 
brine. This type of test shows how 
well the metal resists corrosion, and 
also whether it retards the growth 
of barnacles and other marine life. 

In other tests, metals are exposed 
on racks to salt air and salt spray, 
or whirled through the water at high 
velocity. 

These and other tests often take 


months...sometimes years. But the. 


object remains the same: To dis- 
cover which metal or alloy is best 


suited to a specific task. 
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Just one of the many ways Interna- 
tional Nickel helps manufacturers 
bring you better products, with a 
hand from Your Unseen Friend, 
Nickel. “Unseen,” because it’s usually 
combined with other metals. “Your 
Friend,” because it serves you every 
day. 


* * 


Write for your free copy of “The 
Romance of Nickel.” This illustrated, 
60-page booklet tells the story of Nickel, 
from ancient discovery to modern-day 


use. Address Dept. 47x. 


THE INTERNATIONAL NICKEL COMPANY, INC. 
New York 5,N.Y. 


“tts, Nickel 


TRACE MARE 
..-Your Unseen Friend 


© 1947, T.1.N. CO, 














How many dogs 
in your order file 7 


Dogs in your backlog always put the 
bite on you when you least expect it. 


Worst of all are the mongrels that 
chew you where it hurts most. Like 
the orders from an industry, trade or 
territory that is most vulnerable to a 
slump. And the orders for your weak 
items that hobble production and 
hike costs of your strong items. 

Back orders that can trip up the 
continuity of your business in the 
months ahead are “sleeping dogs” 
that you just can’t afford to “let lie.” 

But how can you make them quick- 
ly accessible to analysis by product, 
customer, industry, territory or other 
category? 

Keysort cards and machines put 
all the facts at your fingertips fast 
and fresh ... when you need them 
most. Sales or inventory facts, cost 
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or control facts, production or per- 
sonnel facts... McBee makes them 
easily, quickly available. 

For 40 years, McBee has been a 
boon to auditors, accountants and 
management. Why not talk over your 
problem with a McBee man? 





KEYSORT is easv to learn, easy to use, 
requires no specialized job training... 
increases the individual work output 
without increase of individual effort. 


THE McBEE COMPANY 


Sole manufacturers of KEYSORT—the marginally punched card 
295 Madison Avenue, New York 17, N. Y.... Offices in principal cities 
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of a number of nominee companies as 
this may be a convenient manner of 
transferring securities if the beneficial 
owner is abroad or ill. There has de- 
veloped, however, a suspicion that this 
convenient method has been used for 
less laudable objects, such as the con- 
cealment of directors’ transactions, and 
that, in particular, it has prevented the 
public from knowing who is in contro} 
of certain companies, the most impor- 
tant of these being one of London’s 
leading newspapers. 


Power There When Needed 


The Cohen committee made various 
recommendations, not unlike the pro- 
vision contained in Section 16 (a) of 
the Securities Exchange Act, 1934, but 
the debate in the House of Lords 
showed how difficult it would be to 
work them, and that an unfair burden 
would be placed on legitimate business 
in an attempt to catch a few dishonest 
men. The present section is intended 
to give power to the Board of Trade 
to break through the screen of nominee 
ownership whenever it is felt that this 
is in the public interest. 

The provisions concerning criminal 
prosecutions have also been tightened 
up. In the past not more than one 
or two prosecutions a year have been 
brought owing to the difficulty of proof 
and the heavy costs involved. The law 
now provides that all officers and agents 
of a company must produce to the in- 
spector all books relating to the com- 
pany, that the court may order any 
person to be examined on oath, and 
that the latter must answer all questions 
the court thinks fit. Apparently the 
witness cannot refuse to answer on the 
ground that his answers may incrimi- 
nate him. 

Perhaps the most remarkable pro- 
vision on this point provides that where 
a prospectus contains an untrue state- 
ment any person who has authorized 
the issue of the prospectus shall be 
liable to imprisonment for a term not 
exceeding two years or a fine not ex- 
ceeding £100, unless he proves either 
that the statement was immaterial or 
that he had reasonable grounds to be- 
lieve that the statement was true. In 


| ordinary criminal cases the burden of 


1948 


proving all material facts is on the 
prosecution, so that this new procedure 
which places the burden on the defen- 





NOTE: Direct all correspondence to these concerns at address given. 
Box number indicated by (B xxx). 
R. G. Dun & Co., P. O. Box 36, Lisbon, Portugal, and it will be forwarded 
safely to the advertiser. 





PORTUGAL CALLING 


The undermentioned Trade Representatives and Traders in Por- 
tugal are interested in establishing business relations WITH YOU. 


roe. 
In case of doubt address your mail c/o 














LISBON (Portugal) 
AGENCIA COMERCIAL & MARITIMA, LD4,, R. do Alecrim, 


45. Tel. Add.: Acomar. Ship, commercial, agents. 
ALBERTO SOARES RIBEIRO, LD“. (B 282). Packers and 
exporters trademark “Gizela” fish preserves. 
AUTO CARROCERIAS, LD4. (B 406). Importers of ma- 
terials for construction of automobile and bus bodies. 
AUTO-TRIUNFO, R. Santa Marta. Automotive distributors. 
Importers autos, trucks, parts, service equipment and tools. 
CARVALHO, RIBEIRO & FERREIRA, LD4., Rua do Ouro, 
140. Wines and brandies exporters. 
CIDIE (B 657). Import anilines, chemicals, drugs, steel, 
iron. Export Portuguese products. Seek agencies. 
DOMINGOS GONCALVES & C4., R. Arco Bandeira, 115. 
Established 1917. Importers-exporters general merchandise. 
ETAL, Rua Nova da Trindade, 1. Import metals, chemicals, 
machinery, scientific equipment. 
ESTABELECIMENTOS ALVES DINIZ & C+. (B 343). 
Add.: Aldiniz. Foodstuff importers and exporters. 
EST. JERONIMO MARTINS & FILHO, LD4,, R. Garrett, 23. 
Established 1792. (New York Office: 17 State Street, New 
York 4, N. Y.) Importers groceries, chemicals, stationery, 
perfumes, etc. 
FERNANDO POLLERI, Tr. Forno, 7, aos Anjos. Import all 
industrial requirements. Manufacturers’ representatives. 
FIGUEIRA & ALMEIDA, R. Madalena, 88. Established 1909. 
Exporters fish preserves. Desire foodstuff agencies. 
FRANCISCO BENITO & C4., LD4. Export olive oil, fresh 
and dried fruit, olives, garlic, paprika, Guinea pepper, etc. 
HENRY M. F. HATHERLY, LD4. (B 669). General mer- 
chants, colonial produce, saffron, ergot, codoil, drugs, brandies, 
wines. 
JOHN W. NOLTE, LD4. (B92). Imp.-exp. Packers, agents: 
— sardines, textiles, steel, nonferrous metals, general pro- 
uce. 
J. PACHECO CALE, LD4., Rua S. Juliao, 80, 3°. 





Tel. 


Tel. Add.: 


Calel. General agents. 

J. TINOCO, Rua do Amparo, 25-2°. Tel. Add.: Oconit. Gen- 
eral import and export, specially textiles. 

MANUEL OLIVEIRA GOMES, Restauradores, 13. Import 


wool tops, yarns-poplins, linings-silk and mercerized yarns. 
MAXIMO SILVA, LD4. (B 494). Shipbroker. Import steels, 
metals, machine tools, diesel engines, electrical material. 
MENDES & CAEIRO, LD4., C. do Ferregial, 2. Require rep- 
resentation typewriters, adding machines and office equipment. 
RADIO INDUSTRIAS, LD4., R. da Madalena, 85. Tel. Add.: 
Radustrias. Import radios, photographic commodities. 
RODRIGUES & BICHO, LD4. (B 736). Tel. Add.: Robi. Gen- 
eral agents. Importers of wool and auxiliary products, ship- 
ping tackle, foodstuffs. Exporters of wool textiles. 

SOC. COM. ALSORI, LD4., Cork Mfrs. Filigrees, herbs & 
spices exp. Iron, chemicals, office supplies & novelties mfrs. 
agents. 

SOC. COMERCIAL LUSO AMERICANA, LD4., Rua Prata, 
84 Export-import. Stationery, office equipment, all novel- 
ies. 

SOCIEDADE DE VINHOS & MOSTOS, LD‘. (B 563). Tel. 
Add.: Vimosto. Exporters of Portuguese wines and brandies. 
SOC. PERMUTADORA, LD4., Av. Liberdade, 190. Import 
metals, machinery, tools, chemicals. Export colonial products. 


STALL, R. Santa Marta, 57. Importer-distributor autos, 
trucks, parts, accessories, tires and service equipment. 
WIESE & C4., LD4., Rua do Alecrim, 12, A. Tel. Add.: 
Wieseco. Shipping, commercial, agents. 








MATOZINHOS (Portugal) 
ANT. & HENR. SERRANO, LDA. Tel. Add.: Dragao. Pack- 


ers and exporters of sardines and anchovies in pure olive oil. 
BRANDAO & C4., LD4. Tel. Add.: Varina. Canned foods 
and olive oil. Manufacturers and exporters. 

DIAS, ARAUJO & C4., LD4. (B 15). Sardines, anchovies 
and all kinds of canned fish. Packers and exporters 
SOCIEDADE DE CONSERVAS JOANA D’ARC, LDA. 
(B 16). Tel. Add.: Joarc. Packer, exporter fish preserves. 














OPORTO (Portugal) 


A. C. PIMENTA, LD4., R. Sa Bandeira, 283. “Cotton agents. 
Artificial silk and textiles. Electric home appliances. 
AUMAFECA, Rua Entreparedes, 16, sala 15. General agent 
for own account. Import and export. 

CRISPIM CORREIA PINTO (B 136). Import. Healds, 
flat steel, heddles, needles knitting, machinery textile, ring 
travellers. 

DROGARIA MOURA, LD4., Largo S. Domingos, 101. Import 
industrial chemicals, pharmaceuticals, drugs, paints. 
BENIGNO DELGADO & FILHOS, LD4., R. Estacao, 8. Exp. 
Tartaric raw materials, cream tartar, ergot of rye; Imp. 
Woods, hides. 

ESPECIALIDADES ELECTRICAS, LD4., 710 Rua Fer- 
nandes Tomaz. Electric motors, household appliances, medi- 
cal apparatus, specialties. 

INTERNEX-IMPORT DISTRIBUTORS, Sto. Ildefonso 25. 
Electric home appliances; laboratory apparatus, chem. re- 
agents. 

J. ROCHA, LD4., R. Passos Manuel, 166. Importers of radios, 
refrigerators, electric ovens and medical electricity. 

LEMOS & FILHOS, LD4., Praca Carlos Alberto. Import 
pharmaceutical specialties, perfumes, beauty preparations. 
MANUEL FREDERICO, Rua S. Antonio, 57, 1°. Seeks 
agency Portugal, Portuguese Africa general merchandise. 
MARTINHO & C4., LD4., Trav. da Fabrica. Accept agencies 
of surgical & hospital instruments. Pharmaceutical products. 
REPRESENTACOES ANGLO-LUSITANAS, LD4., Praca 
da Batalha, 90. Tel. Add.: Ralim. Building and chem. prod- 
ucts. 

TASSO DE SOUSA, MAGALHAES & C4., LD4., R. Firmeza, 
476. Motor cars, trucks, accessories, etc. Genl. agents and imp. 
TELES & C4., LDA, R. S4 Bandeira, 69. Tel. Add.: Brasileira. 
Importers all food and pastry products. 

UNIVERSAL, SOC. ACOS MAQUINAS & FERRAMEN- 
i ss LD4., R. Sd Bandeira, 534. Imp. machines and tools for 
industries. 











VILA NOVA DE GAIA (Portugal) 


MIGUEL DE SOUSA GUEDES & IRMAO, LD4. 
Proprietors Alto Douro. Export Port Wine, brandy. 
SPIR. SOC. PORT I. & REPRESENTACOES, LD4. 


porters iron, steel, wire, tubes, small tools, machinery. 





Est. 1851. 


Im- 





PLEASE: READ WITH ATTENTION EACH ONE OF THESE ADVERTISEMENTS 


Hh MANY OF THESE MAY 


OFFER YOU A GOOD BUSINESS OPPORTUNITY 
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Good employee morale is one of the in- 
visible signs of successful operation—and 
if your plant doesn’t have it your produc- 
tion figures will often show it! Many fac- 
tors enter into good employee morale, and 
one of the most important is modern, 
easy-to-operate machinery which simpli- 
fies the worker’s task and encourages striv- 
ing for high production figures. The Deni- 
son MuttipREss has proven its ability to 
give higher production with less scrap loss 
and less operator fatigue—resulting in 
better quality finished pieces. Many users 
report workers actually compete to be 
assigned work on this bench-size hydraulic 
press, because of its oil-smooth HydrOILic 
action and ease of control and operation. 


Our new booklet, “MULTIPRESs, and 
How You Can Use It”, is packed with case 
histories from almost every industry. Each 
clearly shows the vast improvement of- 
fered by the MULTIPRESS way, over old 
fashioned, time-wasting methods. You'll 
quickly see how Muttipress will lower 
your manufacturing costs. Just fill out the 
coupon and clip to 
your letterhead — your 
free copy will be sent 
by return mail. 


MULTIPRESS * 


ANOTHER 
Lic 
PRODUCT 


T. M. REG. U. S. PAT. OFF. 







* 


er Pt eeeeeoreseeeeseoeeeece ee 


e 
4 Mail Coupon for fact-filled booklet . 
: THE DENISON ENGINEERING CO. ; 
° 1160-90 Dublin Road . 
* Columbus 16, Ohio : 
* Without obligation, please send me a & 
x copy of "MULTIPRESS, and How You Can e 
° Use It”, ° 
e * 
A a . 
: Company...... " 
; Address : 
Ei City..... a ee : 


. 
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dant is a revolutionary one. It was 
felt, however, that it was justified in 
these circumstances because in the past 
it has been exceedingly difficult to prove 
fraudulent intent except in the clearest 
cases. 


New Prospectus Provisions 


On the whole the provisions of the 
1929 Act concerning the matters that 
have to be included in a prospectus 
have proved satistactory, but in one or 
two instances they have been tightened 
up by the present Act. The Cohen 
committee was, however, careful not 
to require too great detail as it was 
afraid that English prospectuses might 
come to resemble the bulky documents 
which American business corporations 
have to issue under Schedule A of the 
Securities Act, 1933. A few of these 
were produced in evidence as a warn- 
ing to show what might happen if the 
requirements were too stringent. 

The most interesting new provision 
concerning prospectuses makes ac- 
countants, valuers, and other experts 
whose reports are, with their consent, 
reproduced in the prospectus liable to 
subscribers for any untrue statements 
in their reports. In the past it has been 
held by the English courts that experts 
were not liable to the subscribers, hav- 
ing been employed not by them but 
by the promoters or the company itself. 
As the promoters or the company could 
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“Buzzer? Didn’t you say when she came in 








of industry and 
finance for its 
incomparable 
hospitality 





FRANK E. WEAKLY, President 
WASHINGTON, D. C. 











41,700 MANUFACTURERS 


DUN’S REVIEW REACHES 

THE PRESIDENTS AND TOP 

EXECUTIVES OF 41,700 MANU- 
FACTURERS. 














I should push the old buzzard?” 
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Get New Accounts 


and increased sales with our up-to-date 
100% guaranteed accurate 


MAILING LISTS ON LABELS 


pre-addressed on gummed-perforated 
white labels for Paya quick application 
to mail matter. retyping necessary. 
Save time and money with our low cost 
MAILING LISTS ON LABELS. 


IMMEDIATE DELIVERY: 


Type of LIST wt, pao 
Pi iS A plete 


5-1.00 Chain Var. Stores Hdars . rrriiy $5.54 
General Mdse. Chains — -- (1641) = 6.32 
Drug Chain Buyers’ Hdqtrs -- (1755) 6.75 
Jewelry Chains Hdqtrs ........ ( 723) 3.85 
Women’s Special Chains Hdqtrs ( 511) 3.85 
Grocery Chain Headqtrs ....... (2190) = 8.43 


Hardware Chain Stores Hdqtrs .( 750) 3. 
Auto Supply Chain Stores Hdats ( Port 3. 
Furniture Chains Hdqtrs ...... (915) 3. 
Theatre Chains Hates Rane ot (515) 3 
U. S. General Exporters ....... (5405) 20 
Hardware, Wholesale Houses ( 513) 3. 
Leading Department Stores ....(1989) 7 
Hardware Retail Dealers ..... (27,652) 104. 


© 00 00 > im 0 DD DD oo» 
RSM SSERSASRRGRAARS 


Army & Navy Strs (Not P.X.s) .(1733) 6. 
Jobbers of Dry Goods & Notions ( eo 14. 
Sporting Goods, Leese _ Tr . Ss) 3. 
Sporting Goods, Retail ........ (3748) 14. 
Cigar & Tobacco Dirs. Wholesale (2851) 10. 
Electrical Products Wholsle Dist pod] 9. 
Buyers for Summer Camps. ....(3850) 14. 
Toy Wholesalers .............. (1170) 4. 
a & Salvage Dealers 4. 


w 
= 
$ 


- (104 
1.00 Var. Independent Stores . (8291) 
Hotels 








2 
~~ 
a 
= 
- 
a 





Hospitals-Non Govt 16.02 
Colleges-Universities yx 
Gift Shops 21.20 


Check with order, please, or C. O. D. 


REACH ALL CO. Dept. 74 
209 East 2nd St., New York 9, N. Y. 
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ee Pines 


In the north-eastern corner of 
Alberta, Nature has created 
the most fabulous “sandpile” 
in the world. Along the 
banks of the Athabasca River, 
30,000 square miles of land 
contain billions of tons of oil- 
soaked sands. Tests have 
shown that these bituminous 
sands can yield an amazing 
number of valuable petroleum 
products. Your research, your 
plant methods, could unlock 
fully the oil reserves in this 
magic sandpile — authorita- 
tively estimated to contain 
more than ten times all the 
oil reserves in the world. 


AG-20 
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The U. S. Bureau of Mines estimates 
Alberta's oil-sands to contain 250 
billion barrels of oil. .23 per cent 
of this oil can be made into high- 
octane aviation gasoline; 17 percent 
into high quality motor gasoline. 
By-products include everything 
from road-surfacing to roofing 
products. The oil-recovery content 
is as high as 25 per cent-- a yield 
of from 100,000 to 125,000 barr- 
els per acre. 


Here, in the tar-sands 
of Alberta, is an unique opportun- 
ity for industry-- an opportunity 
and a challenge in the free land 
of free enterprise. 
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How to talk 
your way 
through 
inter-office 
barriers! 











EXECUTONE Intercommunication 
speeds your voice right through walls, 
doors and floors—really gets things 
done! A flick of your finger puts you 
in instant touch with anyone in any 
department! 


Executone’s voice-to-voice contact 
makes unnecessary the endless walk- 
ing, waiting — the time wastes and pro- 
duction delays so common in office and 
factory routine. It relieves switchboard 
congestion by eliminating “inside” 
calls. In time saved, efficiency gained, 
Executone soon pays for itself! 


U-L approved — unconditionally 
guaranteed! Over 100,000 successful 
installations. You'll want to know all 
about Executone...so fill out the 


coupon and mail it now! 


NCOCUIOMNE 


COMMUNICATION AND SOUND SYSTEMS 


ae See ee ee 








| EXECUTONE, INC. Dept. D-4, "1 
i 415 Lexington Ave., New York 17, N. Y. , 
| Without obligation please let me have 4 
| further information on Executone: I 
j ( INTER-COMMUNICATION 
{ [] VOICE-PACING & WORK MUSIC H 
i Name - E 
i Firm a Z I 
{ I 


CO Ee ee eRe oT 





SSS See 
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suffer no loss if the shares were pur- 
chased on the basis of the untrue state- 
ments, it followed that the experts went 
scot-free however careless they might 
be. 

Perhaps the most unsatisfactory 
branch of the law in the past has been 
that connected with the winding-up 
of a company. By filing a statutory 
declaration that they were of the opin- 
ion that the company would be able 
to pay its debts in full within a period 
of twelve months, the directors of a 
company were able to obtain a volun- 
tary winding-up, which meant that 
they could remain in control. It was 
in practice impossible to prove that the 
directors did not hold this opinion, 
however illusory the grounds on which 
they claimed to base it. 


Company Statement Required 


The 1947 Act now requires the 
declaration to be accompanied by a 
statement of the company’s assets and 
liabilities, and it also makes it a criminal 
offense for a director to make such a 
declaration if he had no reasonable 
grounds to support it. Here again the 
burden of proof is placed on the direc- 
tor if the debts of the company are not 
paid within the period stated in the 
declaration. It is believed that the 
number of voluntary winding-ups will 
decrease materially in the future. 

It is always difficult for the law to 
protect minorities because an adjudica- 
tion on this point may require the deli- 
cate balancing of conflicting interests. 
Theoretically the management must 
regard only the interests of the com- 
pany as a whole, and must not favor 
any particular group of shareholders, 
but in practice it is difficult to prove 
such favoritism or to know what to do 
if such favoritism is proved. The 1947 
Act has therefore given wide equity 
powers to the judge so that he may 


| do whatever is fair in the particular 


circumstances of the case. 

Any shareholder may petition the 
Court for an order on the ground that 
the company is being conducted in a 
manner oppressive to some of the share- 
holders. The Court may thereupon 
order that the company be liquidated, 
or that the petitioner’s shares shall be 


purchased by other members of the | 





company or by the company itself, or | 


that any other steps shall be taken to 
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Help Your Salesman 
Help Himself to BIGGER, 
BETTER VOLUME 


Off the press in Janu- 
ary 1948, this handy 
volume tells the sales- 
man at a glance essential 
facts about each of his 
prospects and customers 
—who they are, where 
they are, their line of 
business, approximately 
how much he ought to 
sell them. 


Significant Changes 
At All-Time High 


With more than 7,500 
changes of credit and 
sales significance report- 
ed daily during the past 
six months, the January 
Pocket Edition is more 
valuable than ever in 
planning and working 
the sales territory eftec- 
tively. 


For state list and order 
blank write or call the 
nearest office of 


DUN & BRADSTREET, Inc. 
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“FORGING AHEAD IN BUSINESS” 


Free to Every Ambitious Man 
who is Interested in His Business Future 





“Forging Ahead in Business” is as timely as 
the latest news flash—yet it deals wholly with 
fundamentals. 


Every man who is on the outlook for a fuller under- 
standing of the principles of business will want to read 
it; it will stimulate his thinking, and help point the way 


to earlier success. 


The Institute has put its thirty-nine years of experi- 
ence in the executive-training field into “Forging Ahead 
in Business.” The result is an authoritative handbook, 
a practical guide to steady progress, for those who 
recognize the need of a training program. 


Men of that type will appreciate its treatment of such 


vital subjects as ““The Law of Success,” “Specialization,” 


*The Four Divisions of Business,” “‘Certainties in 


Business,” “Principles.” 


The booklet was written for mature men only; men 
who seek—not a magic formula—but a sound, realistic 
approach to the problems they face in trying to improve 
their positions and increase their incomes. A program 
which has enabled thousands to accomplish those 
objectives is outlined in the sections describing the 


Institute’s Modern Business Course and Service. 


There is no charge for “Forging Ahead in Business” 
for the simple reason that it is worth only what you 
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make it worth. Some men glance through it. and toss it 
aside: others have found a fortune in its pages. In terms 
of your future happiness and prosperity, it may be the 


most important book you have ever read. 


If you are willing to devote one short evening to the 
study of a plan that has meant rapid progress to thou- 
sands of executives, send for “Forging 
Ahead in Business” today. Fill out and 
return the coupon below; your compli- 
mentary copy will be mailed to you 


promptly. 





ALEXANDER HAMILTON INSTITUTE 
Dept. 613,71 West 23rd Street New York 10, N. Y. 


In Canada: 54 Wellington Street, West, Toronto 1, Ont. 


ALEXANDER HAMILTON INSTITUTE 
Dept. 613, 71 West 23rd Street, New York 10, N. Y. 
In Canada: 54 Wellington Street, West, Toronto 1, Ont. 


Please mail me, without cost, a copy of the 64-page book— 


“FORGING AHEAD IN BUSINESS” 
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OHIO THUMB SCREWS 


Ohio Thumb Screws are made in sizes from 
10-24x 2 up to 12-13x4. Length is measured 
from under the shoulder to the end of the screw. 


In production quantities they are made with: 
Holes in wings for sealing wires, grooves in body 
for retaining rings, body full thread diameter, 
pilot end or cone pointed as shown in cuts. 


They are also made with low heads. 











Low Head Thumb Screw 


For samples and information write to 


THE OHIO NUT & BOLT COMPANY 


632 Front St., Berea, Ohio. 
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| | “Cut our shipping room costs $600 a 
| = | year,” claim users of Marsh Stencil 
| | Machines, Brushes, Inks! WPB, rail- Z 
| roads, truckers recommend stenciling! go 
| Easy to use, legible, permanent. Three Z-— 
| | sizes to meet Gov't Spec., 1”, 3/4”, 1/2”. MARSH & 
| { For sample stencil, shippers’ handbook Bay { 
| 40 pages in three col- | and prices, pin this to business letter- | 4 
| oP e a br yar, | head, with your name. \ Sel 
overs the history o “ = < 

| stencils freigh mark. | NARS STI MANES 

ing rules, ways o 
; aamlion, ink led | Belleville, Ill., U.S. A. 

new uses for stencils. | 
| Fullyillustrated, with | 
| detailed informa- | NZ ty 
| tiom on Marsh Sten- | 
| cil Machines & Sup- 4 T e 
| ape “ing yore | 

or your free copy. . a . - 
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bring the matter to an end. It has 
been pointed out that this provision 
may lead to “blackmailing” suits on 
the part of minority shareholders, but 
it must be remembered that the cost 
of litigation in England is so high that 
no one is likely to engage in it unless 
he thinks that the odds are in favor 
of his succeeding. 

As the 1947 Act occupies 136 closely 
printed pages, it has been possible to 
deal in this summary only with some 
of the major provisions. It is hoped, 
however, that enough has been said 
here to show how important and inter- 
esting this Act is. It does not purport 


| to be the last word on the subject. As 
| the London Times said in welcoming 
| the bill: “Experience shows that these 
| changes (in commercial and financial 


practice) have in the past demanded a 
major recasting of the law not less than 
about once in fifteen years.” The Act 
does represent, however, a non-partisan 


| effort on the part of the business com- 


munity, the legal profession, and of 


| Parliament to strengthen the already 


high credit and reputation of British 


| companies. 





WINNING TEAM 


(Continued from page 13) 


board submitted, only six were rejected 
by the senior board. This system served 
to encourage the youths in our business 
and the business benefited from their 
suggestions. The dignity of man for- 
mula did work with the young men. 
They liked it and proved it by showing 
results. 

When we turned to the factory group 


| to set up a board similar to that of the 


junior board of executives, the same 


| skeptics again said that it would not 


work with labor. We went ahead with 
our plan and organized a factory board, 
comprised of supervisory personnel. 
The factory board has the same dignity, 
respect, and authority as the junior 
board. We found that the factory em- 
ployee wanted consideration, tolerance, 
understanding, recognition, and op- 
portunity for advancement. All of these 
points had been stressed in the private 
enterprise speeches. The factory em- 





PHONE “EDIPHO: 
write Thomas A. B@ 
West Orange, New: 
Thomas A. Edisom 
Toronto 1, Ontariog 
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Secretaries’ speed and accuracy keep pace with 
executives’ speed and convenience... when the 
Edison Electronic Voicewriter adds electronic cor- 
rection to the recorded voice. Exclusive Ear-Tuned 
Jewel-Action rejects unnecessary low-frequency 


tones that confuse the transcriber . . . captures 


- word-sharpening high-frequency tones that other 


dictating machines miss. Efficiency improves... 
errors vanish. No other instrument matches Edison 
understandability . . . because only Edison has Ear- 


Tuned Jewel-Action. 
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This means that General Engineered 
Shipping Containers frequently come 
down the production lines with the 
product, as ‘“‘part of the product.” Result: 


of the 


FAMOUS QUOTES 


HISTORICALLY SPEAKING 





5) “I ONLY REGRET THAT I HAVE 
BUT ONE LIFE TO LOSE...”* 


GENERALLY SPEAKING 
L** * xx } 


“the container is part 
product” 








ployee also desired better wages and 
just hours, if he could earn them, and 
providing he also had a sense of security 
about his job. 

With the establishment of the factory 


| board of executives, a forty-hour week 


was put into effect, replacing the one- 
time fifty-six hour schedule. Surpris- 
ingly, production increased and our 
unit cost decreased. For the first time 
in four years our company shifted from 
“in the red” to “in the black.” We 
raised wages and gave vacations to 
everyone in the organization. 


Departure from Custom 


In 1934 regular rest periods were in- 
corporated in the morning and after- 
noon work schedules, because after 
experimentation we had found it pro- 
duced results. This departure from 
custom resulted in greater production 


_ and fewer mistakes and errors. The 


people were beginning to believe in 
private enterprise. They boasted about 
it to others. We disposed of time 
clocks and placed the responsibility for 
employee attendance and punctuality 
on the foreman. 

Let’s stop here—did it pay the com- 
pany and the employees? 

The returns to the company were 
many. Our business regained its viril- 
ity and all of us associated with it ac- 
quired a “new outlook.” Our profits 
increased sufficiently to allow us to 
establish a pension trust fund, a sys- 


i : . : J General General Ne p 
increased production, substantial sav- Wirebound Nailed Box tem of employee dividends, and paid 
Crate D, 


ings in space, materials, and man-hours. 

Furthermore, General Boxes are 
designed specifically for the product— 
whether it is large or small, odd-shaped 
or uniform, fragile or sturdy. We are 
specialists in designing compact, light- 
weight, extra-strong containers for 





General Cleated 


% 4 


lis A 








vacations. Stockholders and executives 
were, accordingly, earning their best 
incomes. The company’s sales volume 
this past year was approximately six 


times that of 1932. Financially our 


‘ Corrugated General business is healthy. 

hard-to-pack items. Container All-Bound Box M i h l h 
Write us today. Our engineers will be More important, the peopie who 
glad to help you solve your packing oe work in this free enterprise are believ- 
problems. New copy of “The General al ing in it and are talking about it. The 
Box” is just off the press. It is yours free | an new system has eased the administra- 

upon request. ~~ 

a tive burden of top management, and 
Nathan Hale (1756-1776)—Every school boy General | Pp. 0 | sharply reduced the turn-over of em- 
. * =f orrugate eneralift ; is 
remembers him as the hero of the American Aon Pallet ployees. Our personnel is made up of 


Revolution who said: “I only regret that I have 
but one life to lose for my country.” 





_ the finer type of employees. During the 
| difficult war period it paid exceptional 


dividends by keeping our employees 
happy here and they stayed rather than 


GENERAL BOX COMPANY .. engineered shipping 








| x xk**x kx J GENERAL OFFICES: . go to other plants at higher wages; un- 
534 N. Dearborn St., Chicago 10 | 
earborn icage 10 containers | excused absenteeism was held below 
DISTRICT OFFICES AND PLANTS: Brooklyn, Cincinnati 

Detroit, East St. Louis, Kansas City, Louisville, Milwaukee the 1 per cent mark. 

New Orleans, Sheboygan, Winchendon, Natchez. This system has worked during eras 
Conti tal Box Company, Inc.: , ‘ 2 , 
rma ll of depression, prosperity, war, and 
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~~ THE HOME 
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BALANCE SHEET 


December 31, 1947 


ADMITTED ASSETS 
Cash in Office, Banks and Trust cree eer a i ea eg eee 


United States Government Bonds . . on fig? Sl ePrase birents eee Weer iol Mest meeg 59,492,297.55 
Other Bonds and Stocks .. . ey ER ee eae’ eee ee eee 64,539,027.59 
Investments in Associated Companies ES Oa et a a eee ee Mee 24,963,562.47 
Real Estate . . = Ae ATs canes Kar Weed ants tere Cae Werk ce 3,984,382.15 
Agents’ Balances, Less Than 90 Days te Sy eed? 8 a 9,904,935.42 
Reinsurance: Hecoverable‘on Paid Losses . . 2 26s % % 4 ee 6 Uw le © fee 2,796,195.95 
Other Acimitted: Assetal <0 sya eee, bn? ate eee one mn ie rte ae oe ee. es 1,886,092.82 





Total Admitted Assets . . . . «© « « © «© © © « « « $193,896,657.82 


LIABILITIES 
Reserve for Unearned Premiums . . . : « « « « «© «© «© «© «© «© «© «© «© © » 6§ 9E475,696.00 











Resetve ew hassel ec ee ie, eh Tees A alee ae Secs 23,904,922.00 
Reserve for Taxes . . Sy es Bw ae a 3,720,000.00 
Liabilities Under Contracts with W ar r Shipping Administration ae ee 3,718,542.91 
RLGHISUEaNCE! MLCSCEVES: 62547 6 a) a. “%% Yee SRI ele eee came, cere 1,650,557.00 
Otters i iamiitiosn NI fc. ge om veer fee ce ee se RR OL see 2,746,852.05 
Total Liabilities Except Capital . . . . . . . . . . $127,214,569.96 

CN i si5.) Hossa ehh 2 ky ta we, ke oe eee ee te ee 

Surplus... oe were ee io Oe 
Surplus as teamed Policyholders ae ne en oe ee eee i rm we 
Co , : 3 .  $193,896,657.82 


NOTES: Bonds carried at $5,391,045.38 amortized value and cash $50,000.00 in the above statement 
are deposited as required by law. All securities have been valued in accordance with the requirements 
of the National Association of Insurance Commissioners. 

Canadian Assets and Liabilities have been adjusted to the basis of the free rate of exchange. 








DIRECTORS 

Lewis L. CrarKeE Gorvon S. RENTSCHLER Guy Cary Rosert W. Dow.inc 

Banker Chairman of the Board, Lawyer President, City Investing Co. 
Cuartes G. MEYER National City Bank of New York Haroip V. SMITH Georce Gunp 

The Cord Meyer Company : LE Prestdent President, Cleveland Trust Co. 
a pan) werner Herc iinuny  Comen residen evelan rust Co 
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airman, f' EoRCGE McANENY Manufacturers Trust Company bergen ie 
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Dennis, Mass. Title Cuarantee & Trust Co. Atlantic Coast Line Railroad Co. Vice President & General Counsel 
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BUSINESS IN MOTION 





To nur Colleagues on oil a iaatsitiaiias iii. 


To most people, copper is just copper, 
and a familiar metal that can be hand- 
some as well as useful. Revere, how- 
ever, offers no less than six different 
coppers, each one having special qual- 
ities that set it apart from the others. 
One of these is Free-Cutting Copper, 
which can be much more easily and 
quickly machined than any other type 
of the metal. It is therefore an ideal 
material for the manufacture of ma- 
chined parts requiring the high elec- 
trical or heat conductivity of copper. 
However, the metal is the highest 
priced of the six coppers, in cents per 
pound, and for that 


Parts C & D: Both were redesigned, 
to eliminate a facing operation for- 
merly required, now unnecessary due 
to the smooth surfaces produced in 
Free-Cutting Copper. No direct com- 
parison is possible, but estimates are 
that these parts are being made four 
times as fast as they could be in Elec- 








trolytic. 

In general, this customer found 
that there is a saving of at least 25% 
in machine time when using Free- 
Cutting Copper. Another important 
factor is worker enthusiasm; they like 
the metal because they no longer have 

to keep a constant 





reason its economy is 
often questioned. 
That this ‘‘ex- 
pensive” copper is 
actually the most 
economical, when 
machining is in- 
volved, has been 
proved many times. 
For example, a com- 
pany manufacturing 








close watch on the 
work to see that the 
turnings do not be- 
come tangled with 
the moving parts of 
the machine. 

Thus it can be 
seen that Revere 
Free-Cutting Cop- 
per, though seem- 
ingly expensive per 








electrical parts and 

equipment tried Revere Free-Cutting 
Copper first on a test basis, and then 
in standard production runs. Here are 
some results: 

Part A: 5,760 pieces produced in 
19.6 hours with no machine down- 
time, as against 10,425 pieces in Elec- 
trolytic Copper run in 66.6 hours with 
11.8 hours machine down-time, plus 
use of three sets of dies. Saving per 
thousand, $1.81, including material 
and labor. 

Part B: Saving per thousand, 77¢, 
including the material difference and 
direct labor. In addition, a saving of 
18% in machine down-time. 


pound, is actually 
the most economical where machin- 
ing is involved. In other words, we 
have here another example of the fact 
that “the best is the cheapest.” Sup- 
pliers in every industry offer mate- 
rials at varying prices, and it is sug- 
gested that no matter what you make, 
nor from whom you buy, it will pay 
you to investigate what is really “best” 
for your purposes. Price is not neces- 
sarily a guide to true economy. If 
you will permit your suppliers to 
study fabrication processes and end 
uses, perhaps from such mutual col- 
laboration will come new ideas for 


reducing costs. 


REVERE COPPER ann BRASS INCORPORATED 
Founded by Paul Revere in 1801 


> aa 


Executive Offices: 
230 Park Avenue, New York 17, N. Y. 
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, peace. Some five hundred companies 
| have adopted either a part or all of our 
| flexible plan. It is democracy at work. 


Less than a year ago, our company 
put multiple management to a stern 
test when we acquired the A. Schilling 
& Company of San Francisco, Cal., a 
sixty-eight year old house of respect and 
integrity in the spice, extract, and cof- 
fee business. Overnight we practically 
doubled the size of our combined busi- 
nesses, making it necessary for our 
management to blend together two 
separate Companies on opposite sides of 
the country with all the allied problems 
of inventory, sales, territories, and so 
on, The transition was accomplished 
without difficulty and the employees’ 
reaction is most favorable to the new 


system. 
This Plan’s Intangible Profits 


A senior board, which is made up 
entirely of active executives, is func- 
tioning as does our senior board in Bal- 
timore, and a junior board of executives 
is now an active part of the Schilling 
management. We have refrained from 
interfering with the administration of 
the company. Their president is the 
same gentleman who was president at 
the time of the merging of interests. 
During the time they have been part of 
our organization, their sales and earn- 
ings have reached new heights. This 
is additional proof of the intangible 
profits derived from a sound human re- 
lations formula, supplemented by a 
plan of operation. 

There is an adage that faith begets 
faith and fear begets fear. The “dignity 
of man” formula produces faith; and 
with faith, fear goes out the window. 
We hid nothing, with the exception of 
product formulas, from our employees. 
Monthly meetings were held for all em- 
ployees for the purpose of keeping them 
posted on production, profits, and our 
human relations program. At this time 
we have outside speakers on national 
questions, too. Our employees have 
come to feel that this is their business 
and not a business belonging to execu- 
tives alone. 

Numerous honors have been be- 
stowed upon our nation, and we are the 
world’s wealthiest country from the 
standpoints of resources, prestige, and 
production. Other nations, jealous of 
us, must be convinced that only under 













Watch out for cost-heavy systems. They're a 
very tough rival for profits! Such controllable 
costs can be reduced by simplifying operating 
procedures in every department. 


EXAMPLE: Here’s how a manufacturer real- 
ized big savings on Personnel Administration: 


| Increased productivity and improved morale 
by use of comprehensive job specifications and 
visibly signalled records controlling promotion 


and rate adjustments. 


2 Reduced unemployment insurance costs through 
positive control of layoffs, based on Kardex 


with KARDEX 
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employment records with Graph-A-Matic sig- 
nal control. 


3 Reduced payroll preparation costs by use of 
economical Multi-Matic for simplified posting 


of all payroll records at one writing. 


Whether costs are high in personnel adminis- 
tration... sales... production . . . or ledger 
. . . Remington Rand simplified systems can 
up your profits by reducing controllable costs. 
For free 96-page analysis, Graph-A-Matic 
Management Control, write Systems Division, 
315 Fourth Avenue, New York 10, New York. 


Reminglon Rend 
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New outfits for the Hiawathas 





Hiawathas sewe 





Chieago ¢ Milwaukee 
St. Paul ¢ Minneapolis 
Butte ¢ Spokane 

Seattle « Tacoma 
Des Moines ¢ Omaha 
Sioux City e Sioux Falls 
and 60 other stations 








Within a few wecks the AM and PM ‘Twin 
Cities Hiawatuas will step out with new 
equipment, There'll be squeals of delight from 
the HtawaTua tepee. 

And no wonder! Coming will be brighter, 
handsomer coaches . . . radio equipped Tip 
Top Tap cars... diagenal-seating dining cars 
... luxurious parlor cars with, for the first 
time, glass-roofed Skytop Lounges. 

During 1948, The Milwaukee Road will 
enlarge and re-equip its Hiawatua fleet. More 
new passenger train cars will be placed in 
service than on any other western railroad. 
H. Sengstacken, Passenger Traffic Manager, 
808 Union Station, Chicago 6, Illinois. 


Chicago, Milwaukee, St. Paul & Pacific Railroad 


| 








LETTERH EADS /:: lowest prices 





ee oe 


Our mass production method gives 
you highest quality letterheads 
at prices far below those you are 
accustomed to paying. Let us 


FRE 


YOUR LETTERHEAD 


We design a new letter- 
head—or re-design your old 
one free. All work created 
by our artists who special- 
ize in letterhead design. 
Send letterhead today. No 
cost or obligation. 


prove this. 


head 
plete 


money saving facts. 


SPECIAL NEW DESIGN FOR 


Universal Lithographing Co. 


4301 


C) Please instruct your letter- 


he 


enclosed letterhead. 


Name 


tnolhed olincnns 
Just pin your letter- oom ee 
to coupon below for com- 
details, quotations, and 


TE yeawie. 

DIVERSEY BLVD., DEPT. 24, CHICAGO, ILL. 

(J Please quote prices on____ 
thousand letterheads like sam 
ple attached. 


ad clinic to redesign our 
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our system—that of a free democracy— 
can any man rise to the heights of his 
destiny; and that enlightened private 
enterprise can cloak him with the 
dignity of man better than any other 
system on earth. Men, for centuries, 
have sought this rainbow. 

The dawning of a new day in human 
relations will contribute more to indus- 


| trial peace than all our enforced labor 
| Jaws and courts and will help offset 


fears of our atomic might. Science has 
surged ahead of social understanding 
because we have been lacking in “hu- 
man engineers.” Industry, with the aid 
of sound human relations policies, can 
contribute much to world peace by giv- 
ing to the individual the full dignity 
of man. 
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“Halland Calling 





The undermentioned Trade Representatives and Traders in Holland are interested in establishing business relations WITH 
YOU. Direct all correspondence to these concerns at addresses given. This is a paid advertisement, 





ALHAMEX, Berkenrodenlaan 20, Amsterdam, Zuid II, Cable ; Alhamex, 
Amsterdam. Minerals, metals, chemicals, residues, semi-finished 


products. 
ANKER EMAILLEFABRIEKEN N. V., SOEST-HOLLAND. 
ENAMEL WORKS. 
[LANUFACTURERS OF pore KINDS Ss KITCHEN Cons AND 
HOLL LOWWARE. Al QUALITY. “WHITE CAT” 
BE {CKELMANS & NISSE 'N, JAN LU YKE: NSTR2 AAT “6d, AMSTER- 
DAM. CABLE: QUO’ TATION. IMPORTERS, EXPORTERS, 
ACTIONS. AL AGENTS SPECIALIZED FOR COMPENSATION = RANS:- 
VAN DEN BOS HANDELSCOMPAGNIE, 105, Parkstreet, The Hague 
(Holland). Export department offers foodstuffs and all special Dutch 
products. Import department asks for sole agencies foodstuffs. 
(. VAN DER BURG & ZONEN, Viaardingen. Exporters of selected 
Dutch herrings all over the world. Soones wanted. Manufacturers of 
wooden barrels of any capacity and also of staves, headings and hoops. 
CHEMPHAR’ CHE MISC H PHARMACEL UTISCHE H: ANDEL MY., 
228 Keizersgracht, P. O. Box 657, Amsterdam-C. Importers and 
RE. turers. Representativ es of chemical and pharmaceutical prod- 


ucts. 
N. V. DAARNHOUWER & CO'S HANDELMAATSCHAPPIJ, Heeren- 
gracht 223-225, Amsterdam. General exporters to all parts of the 


world. New connections solicited. 4 
H. pbEN DONKER, a: v. Box 274, Rotterdam. We want agency in raw 
and manufactured emicals, also in gums. wax, rosins, ete 
DONOR TRADING COMPANY, P. O. Box 3001, Rotterdam-N. “ Whole- 
salers—importers—exporters of camping, sporting, shooting articles, 
cutlery, leatherware 

Cc. VAN ORP. & ZONEN, Viaardingen, Holland. Cables: Vandorp 
Vetteoordskade Vlaardingen. Exporters of Holland-Herring since 1891, 
Agents wanted. 
JAC. DEN DULK & ZONEN (Est. 1871), Scheveningen. 
address: “Visch.” Salt and smoked herrings. Finest quality. 
ADRIANUS VAN DEN EELAART, Schiedam (Holland), Korte Haven 
25-29. Distillers and liqueur manufacturers since 1697. Where not 
represented importers and agents demanded. 
ALPH. ELSENBURG LIMITED AMSTERDAM C, N. Z. VOORBURG- 
WAL a 167. WHOLESALERS, AGENTS, IMPORTERS, EXPORT- 
ERS OF WOOLENS, COTTONS, RAYONS, FURS, HABERDASHERY. 
THE MOST UP-TO-DATE- FIRM IN THE NETHERLANDS. 
E LSENBURG'S INDUSTRIAL TRADING cY.. DAM 2A. AMSTER- 

DAM. OFFERS RUG RPETS. MOQUETTE FLOOR COVER- 
INGS, FURNISHING PABRICS, WOOLEN, WORSTED, AND ART. 
SILK PIECE GOOD : 
ERIKS’ PAKKING ‘4 “RUBBE R, Alkmaar, Holland. The best intro- 
duced firm in Holland for high quality packings jointings, and sundry 
goods for engineer's use, invites offers and quotations for specia] or 


Fo {products for industrial use. 
“EUROPE” Intern. Pee turing and Trading Cy. Ltd., Amsterdam, 


Keizersgracht 285-287. Cable: Admistra Amsterdam. Manufacturers 
of hardware and costume dolls. Exporters of Dutch cigars and tobacco, 
Senever and liquors, textiles and dyestuffs. Importers and agents 


demanded. 
FORUM-BANK., N. AL: Amsterdam, Heerengracht 444, 
Amsterda ock Exchange. 


bankers, membe rs 
Import and export 


Cable 


Merchant 


of 
DE GROOT, Porvatent 4, Utrecht ™ Holland). 
of ladies’ novelties. 
Shoe machinery, electric motors. tools and all articles for shoe- and 
leather-ind. Offers to T.A.B., P.O.B. 264, ’s Hertogenbosch, (Holland). 
G. HOOGERWERE, Vlaardingen (Holland). Cable address: Egooh. 
Salt herrings. Export to all countries since 1869. 
E. HUNEUS, Baarn (Holland). Representative for Holland of Fran- 
color, Paris, and Etablissements Kuhlmann, Faris. 
N. V. IMPRIMEX INDUSTRIE- Producten Im- en Export, Amsterdam 
Heerengracht 554a. Manufacturers representatives, importers an 
exporters of iron- metal- and woodworking machines, technical goods, 
iron- and metal semi-products. 
INDUMEX TRADE CO., Spuistraat 210. Amsterdam. General im- 
porters—exporters, railway materials, iron, steel, industrial products, 
motors, machinery, medical furniture, etc. Representations wanted for 
tool machinery, electric and diesel motors. 
KAHA., N.V. BUTTON WORKS, HEERENGRACHT 20, AMSTERDAM. 
BUTTONS AND BUCKLES. 
KALKER NORDEN, Prof. Tulpstraat 6. Amsterdam. Established 1850. 
Telegraphic address: Kalnord Amsterdam (Tanner's Council Code). 
Raw hides and skins. Import, Export and Commission. first class 
selling agents demanded. 
KOELR: Gravenstraat 22, Amsterdam, Holland. old 
established firm in Holland. interested in domestic and commercial 
machinery, refrigeration, washing machines, radio sets, records, etc. 


HANDELMAATSCHAPPIJ, Established 1775, 
Vlaardingen, (Holland). Lxport of salted and smoked herrings. 
KWANTEN. Postbox 205, ’s-Hertogenbosch (Holland). Chemicals, 


Shoe-dressings, Athlete’s Footpowder. 
MERREM & LA PORTE, N. V., Amsterdam. Technical office since 
Iron and steel, non- 


1870. General importers and exporters. 

ferrous metals, technical good 

MICHEL’ WASFIGUREN- EN. INSTALLATIE MAGAZIJNEN, 
Huidekoperstraat 25-27. Amsterdam (Holland). Manufacturers and 
exporters of high class display mannequins in hardened composition 
with inserted natural hair, . 

For publicity in Holland, three leading magazines: 

“Moeder & Kind”—“Victorie”—“Film & Theater.” Publ. Cy. “De Inter- 
nationale Pers.’”” Heerengracht 545-549, Amsterdam-C. 

DE MUINCK & CO’S. Handelmaatschappij, Amsterdam, Kloveniers- 
burgwal 47. Cable: Muncomij. General exporters and ‘importers. 
V. S. OHMSTEDE, PAULUS POTTERSTRAAT 4, AMSTERDAM, HOL- 
LAND. Importer and distributor of tool machinery exhibiting, April 
and September, Industrial Fair in Holland seeks agencies for lathes, 
millers, grinders, surface grinders, sheet working machinery, polishing, 
and grinding machines, Annual (1947) turnover $600,000. 

H. ONKENHOUT, Keizersgracht 254, Amsterdam (Holland). Cable 
address: HAKON, msterdam. Importers and exporters non-ferrous 
patton steels, tools, hardware, etc. 

“PENTO” COSMETIC, Gieterstraat 5-7, Amsterdam-C, Cable 


address: Pento, Manufacturers of all kinds of cosmetic products, i.e. : 


C, KORNAAT'S 


Toothpaste, shaving cream, powders, creams, lipsticks, lotions, 
brilliantine, haircream, shampoos. 
K. F. PETERS—CHEM. & PHARM. PRODUCTEN, Amsterdam. 


Cable address: Anorga. Are open for suitable products—as manu- 
facturers’ representatives—in the following lines: Chemicals (for 
tee hnical use), plasticizers, a etc. 

J. POLAK’S ENGROSHANDSE KL : 

AMSTERDAM-C (HOLLAND). ’ WHOLE Ob SALERS, EXPORTE RS AND 
IMPORTERS | FE WOOLENS, 


COTTONS, SILKS, RAYON AND 
OTHER PIECE G¢ 


FIRMA E MIE L DE LAAY, Damrak 53, Amsterdam (Holland). Tele- 
grams: EMIRA, Amsterdam. Exporters and importers of rags for 
textile manufacture and paperstock, wiping rags, used clothing, over 
issues, manufacturers and exporters of flocks for upholstery and of 
regenerated wool for respinning. 

RENO HANDELMAATSCHAPPIJ_N. V. (Reo Trading Co. Ltd.), 


Amsterdam, 35 Yeteringschans. Importers of medical and surgical 


goods of all descriptions. electromedical and X-ray apparatus, glass 


VENTERS-BURGWAL 19 


bottles and laboratory glassware. Invites offers from U. 8. A. and 
‘anada. 

ROBA Metallurgische Bandemnnates happij N.V. van Baerlestraat 76, 
Amsterdam (Holland). Cable address: ROB: ASCRAP. Wholesale 


dealers, importers and exporters. Iron and steel, non-ferrous metals, 
ore, chemicals—iron and steel, ferrous and non-ferrous metals sc rap. 
RUTTEN’S DISTILLERY, P. O. Box 26, Schiedam, Holland. Manu- 
facturers of the famous paid Old Geneva “The Black Prince” Schiedam 


revine T liqueurs and d 

F. VAN DE R SLOOT, Amsterdam (Holland), N. Z. Voorburgwal 96, 
est. 1895, importers and agents in gent’s hats, ties, collars, ete., want 
connections with manufacturers various countries, also compensation 
business. 

DR. E. J. SWAAB’S VEREENIGDE FABRIEKEN, Groenburgwal 39-43, 
Amsterdam. Manufacturers of all cosmetic artic les as well as parfums 
and lotions. French style, delivery exclusively for export, in bulk 
package designed for packers. 

BE. & L. bE SWAAN. Wittenburgergracht 1-3, Amsterdam. Cable 
address: Swanex. General importers and exporters for the U.S.A. 
and Mexico. We are interested in new connections. 

TECHNISCHE HANDELSONDERNEMING E&.T.A.H., A. RUTTEN: 

Bachstraat 17, Amsterdam (Holland). Want to represent or have sole 
selling rights for Holland in the line of electrical and radio equipment. 
TRANSANDINE HANDEL MAATSCHAPPY, Amsterdam Heerengracht 
106. Cable address: ‘‘Habilitas.” Merchant bankers, members of the 
Amsterdam Stock Exchange. 

WALDORP RADIO LTD., Leeghwaterstrat 120, The Hague, Holland. 

Manufacturers of electrotechnic housekeeping apparatus want to get 
into touch with factories in the United States which are interested 
in co-operation for the manufacture in Holland. 

L. F. WILL & CO., Amsterdam. Cable address: Willchemie. Estah- 
lished 1924. Chemicals, solvents, plasticizers, pharmaceuticals. 
(Sister company in Brussels.) 

VAN DER WOUDE & FABISCH, Amsterdam. Rokin 30. 
iron and steel, light railway material, non-ferrous metals. 
to represent American mills or first class exporters, 


Wholesalers 
Wants 








HANDEL-MAATSCHAPPIJ 


H. ALBERT DE BARY ¢.C9. nv. 
MERCHANT-BANKERS 


AUTHORIZED FOREIGN 
EXCHANGE BANK / 


COMPLETE 
BANKING SERVICE 


IN CONNECTION WITH IMPORT 
AND EXPORT TRANSACTIONS 














CAPITAL AND RESERVES FL. 23 MILLIONS 


Joden Breestraat 14 
AMSTERDAM, HOLLAND - HEERENGRACHT 450 














MANUFACTURERS 


TIES [ __\ SCARVES 


REGISTERED TRADEMARK 


EXPORT ALL OVER THE WORLD 
Amsterdam, Holland 
Cable Address: DASLUCKY 





LOBO & WUNBERGEN 


Incorporating J. van Breukelen 


2 Prof. Tulpstraat 
(opposite Amstel Hotel) 


AMSTERDAM, HOLLAND 


Cables: LOWYCO, Amsterdam 


Import Department since 1927, 
automotive —industrial— and con- 
nected fields. 

Export Department vast export 
experience. 

Special organization adapted to 
Guided Economy System. 

WANT TO EXTEND CONNEC- 
TIONS. 

Offers and enquiries invited. 




































Since 1899 


For banking service and assistance 
in developing trade in the West 
Indies, consult The Royal Bank 
of Canada. This bank has been 
established in the West Indies 
since 1899, and today operates its 
own branches throughout Cuba, 
Puerto Rico, Haiti, Dominican 
Republic and the British West 
Indies. Officers in close touch with 
local conditions are in a favoured 
position to serve you well in their 
respective areas. Our West Indies 
facilities are available to you 
through your own local bank. 








j HEAD OFFICE — MONTREAL 
fl New York Agency — 
68 William St., New York 5, N. Y. 


THE ROYAL BANK OF CANADA 


ASSETS EXCEED $2,000,000,000 





















Most likely to succeed”. . . was the 
forecast for Freddy in the Senior Year 
Book ... And Freddy succeeds in bending 
the ears of the girl friend by phone almost 
every morning . . . Because Freddy hasn’t 
a darn thing to do until the mail reaches 
him—around 9:45 a. m.! The firm could 
give Freddy and everybody in the office 
better work habits...with a PB MailOpener! 
The MailOpener is a small marvel of 
protected rotary shears that open hundreds 
of envelopes a minute without damage to 
contents ... handles envelopes of varying 
thickness ... more than pays for itself in 
time saved. For demonstration, call the 
nearest Pitney-Bowes office ....or write 
direct for illustrated folder... 








@TTNEY-BOWES, tra 


PENER © 


MAIL 


A PRODUCT OF 


O 


PITNEY-BOWES, INC., 1543 Pacific St., Stamford, Conn. 


... originators of the postage meter... Offices in 68 cities in U.S. and Canada 





Dun’s REvIEW 88 APRIL 


33 Af . , /, 
Md, CIWIKS Index 
(Advertising agency—atalics) 


A. P. W. Propucts Company, INc. 

Wor. Bi. REMIBGION, [86 i6. os vos deccccievedcteveses 
AnrenD, D. H., Co., INCoRPoRAtED 
ALBERTA, INDUSTRIAL BOARD OF 

Harold fF, Gilametd 2 Bib ic< ctsivcn evs: vctstsevececars 
ALEXANDER HaMILtToN INstItuTE 

She GeOCRes ROVE IAS. céiss sss wxseesae 4 and 
AMERICAN Brake SHOE CoMPANY, THE 

Fuller & Smith & Ross, URC..0cccrccsscssccccscoes 
AMERICAN INSURANCE Group, THE 

Kenyon-Baker, Ce 
ANCHOR Post Propucts, INc. (Anchor Post Fence Div.) 

VanSant, Dugdale & Co., 
ARABOL MANUFACTURING Co., THE 

Doyle, Kitchen & McCormick, Inc........0c00+ 0 
““AUTOMATIC™’ SPRINKLER CORPORATION OF AMERICA 

WC A TONES. TOE acidcucpke xc aks eases to cotne 








Bankers Box CoMPANY 

M. Glen Miller, Advertisimg.ccccccccccccccscseses 
Bankers Trust COMPANY 

Cowan & Dengler, Incorporated. .....0000000e0008 
BeecH Arrcrart CoRPORATION 

Eroun,, Wasey & Ceis Mie pisies 606 60 sa cies nes Cover 
BkAEMAR SOUTH AFRICAN AGENCIES.......+- 
Business RestarcH CorpoRATion 

SCORIHNO COPADOREY cna soci de dis hid ickas ivlade de 


CANADA CALLING 6. os.0s cocicescesicdinecees aman 52 and 
Caritton Horet 

Admasters Advertising, (26.6000 0c saccscascrvesence 
CuHast NaTionaL Bank, THE 

Albert Frank-Guenther Law, Ino.........000eeeees 
CHICAGO, MILWAUKEE & St. Paut RaiLroap 

Rocke, Waltsaws Si Clay | TH, 6 oon 55s beste events 
Curyster Corp. (Industrial Engine Div.) 

MUMNE AEOTHAGE IBC. bn a pees b vtican casts vcuedtes 
Ciark Equipment Co, (Tructractor Div.) 

Gebhardt and Brockson, [n€.e.cecceesecscecccceees 
CoMMERCIAL Crepit COMPANY 

Van Sant, Dugdale G C0.p TAGs ccseccisccecsicscale 
CONTINENTAL Can Co., INc. 

Batten, Barton, Durstine & Osborn, Inc....... Cover 
COoPVERTISING 

Js A. Binge): AAPTUAIG. «56 i6'00'06 evi bnBenntelee’s 
CRANE & COMPANY 

COUNIDE ES PENOO A vials. 064 std Seis ns xo Wee wees Cover 


DavipsoN MANUFACTURING CorPORATION 

AlmG6 BIGORS WHEE, TRG ise 6ccsevicccuchopetae ke 
Du BaARy, Ateet ie 10... Ws. Win accel dat cacthinees 
Denison ENGINEERING Co. 

W hetlet-Kigns & GORGi; JOC i 60i0c0 ves cvisesecdions 
DeWattr Propucts Corporation 

Witrich © NEE, BOC os ciivies 40:466 4 6id5 54 He ey COE 
Direct Matt Envecope Co., Inc. 

Newmark's Advertising AQency. .cccccccccceceeees 
Do/Mort CHair Company, INC 

MacDonald-Cook Company...ccccccsccsscseccecces 
DouGLas-GusRDIAN WareHOousSE Core. 

TRE MSTA ABGCEIOM GCOsa'e 60.5's veia's 0: ¢i ody nies ses 
Dura Prastics, INc. 

VGRRUOTE AGMCHIRIME 56.09 5 0:04:56 2 ib itis Fxld dos Gated 


EastMAN Konak Company (Industrial Photographic 
Division) 

]. Walter Thompson Company.....-..+ccceeceevee 
Esasco Services INCORPORATED 

Albert Frank-Guenther Law, Ine....... 0000 eeeeees 
Fpison, THomas A., INcorporatep (Ediphone iv.) 

James Thomas Chirurg Company, Iné.....++0+0005 - 
FourrasLe Lire Assurance Society oF THE LU. S. 

]. Walter Thompson Company.......e.csceccecees 
Erte Rattroap COMPANY 

TPE CRUE BIOMANG, « 6 3 acs 0s vicne awe eee eee 
Executone, Inc. 

The Joseph Katz Compamy..........ccsccccescces 





GarpNner-RIcHARDSON Co., THE 

Stockton, West, Burkhart, Ine........cescccccceces 
Grenxerat Box CoMPANY 

TRE DACRER COs i cine cca shake odisses ates setara« sie 
CRU AT ORICA CABRINI oink go ea pidicess.< dr aseeusncere 
GUARANTEED PICTURES OF ARGENTINA. ....-.-000ee0eee 
Guaranty Trust Co. or N.Y. 

Albert Frank-Guenther Law, Inc.......0ccececeeees 
GuMmmMep Propucts Company, THE 

Hugo Wagenseil & Associates....ccccccscccceseces 
GUNN Furniture COMPANY 

HOVERS, MEG eve e 060s Hoewech Vis cov see mi csseeees 


Hansen, A. L., Mra. Co. 

J. M. Haggard AGGIE. 60.060 bce cecercscsevenss 
Heriz Driv-ur-Se_r STATIONS 

Campbell-Ewald Company, Iné......00eeeeeseeeeee 
Hertz Construction Co. 

Meek, & Thomas (blac occa cs ov ok 60 60 6000s 6a0% 
Hoeuzer, C. Fritz.....2- eee 
HOLLAND CALLING......6+ 
Homer Insurance Company, TH 

Albert Frank-Guenther Law, Inc.....00...cceeterees 
Horn, A. C., Co. 








Peck Advertising Agency, InC.cccccccccccccecseces 


1948 





87 


76 


66 
26 
70 


66 
8- 














US'S Steel helping me to launder a shirt! 





@ United States Steel Corporation makes a 
good many other things besides steel. 

For example, the heat in many United 
States Steel plants is being used to make 
steam which generates electric power. That 
power helps to supply thousands of homes 
m the neighboring communities with elec- 
tricity. 

In another community, surplus gas from 
coke ovens supplies 125,000 people with 
cooking and heating gas. 





...t0 broil some chops! 


...t0 grow bigger tomatoes! 


In Birmingham, Alabama, there is an- 
other example of such service. The scientists 
of the Tennessee Coal, Iron and Railroad 
Company have found that the open hearth 
slag is an excellent soil conditioning material. 
So today, T.C.I. has a whole department 
making this soil conditioner, and shipping it 
all over the South to improve crops. 

These activities are examples of how in- 
genuity has created new ways for United 
States Steel to help serve the nation. 


UNITED STATES STEEL CORPORATION SUBSIDIARIES 
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“OUR CLARK 
FORK TRUCK 
TRIPLES 
STORAGE AREA” 


‘'Two men in the car and one on the 
fork truck can unload a car of canned 
oil and stack it ceiling-high in less 
than two hours. We investigated 
several makes — and selected the 


Clark.’’ 
J. D. Wooten 
THE MID-SOUTH OIL COMPANY 
Memphis, Tennessee 


Experiences like that are occurring every 
day, everywhere, in almost every 
industry — with extraordinary benefits in 


lower costs and better satisfied workers. 


Use Clark’s unparalleled 
experience as your own 
—a world-wide organi- 
zation of trained men 
makes it quickly avail- 
able to you. Consult 
Clark! 


CLARK Fork trucks 


AND INDUSTRIAL 4% TOWING TRACTORS 












K EQUIPMENT COMPANY, TRUCTRACTOR DIVISION, BATTLE CREEK, MICHIGAN] 
PRESENTATIVES IN PRINCIPAL CITIES THROUGH OUT THE WORLD, 
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Canned food still good after 92 years! 

Canned food left by an English explorer 

in 1852 was discovered in the arctic in 1944. 

The cans had resisted repeated heavy freezes 

and thaws; their contents were still wholesome! 
Bw. aaa : 





Free insurance for every employee! 


Continental provides employees with 
liberal life insurance, benefits 
for surgical operations, 

and weekly sickness and 
accident benefits! 





What do people eat in the arctic? 
In the desert? In other far-off spots? 
Surprisingly enough, they eat well- 
balanced foods — thanks to the con- 
venience and safety of cans. Standards 
of eating have been immeasurably raised 
by the miracle of canned foods — 
and we are proud of the part we 
play in this great industry. 

Continental also makes plastics, 
fibre drums, paper cups 
and containers, and bottle 
caps. More reasons why we 
say "the bigger the family “i 

" 

Lunch is served—on the job! Old superstition exploded! salina 
Mono cups were used for first The United States Department The bigger the family... 
all-paper in-plant feeding of Agriculture says it's 
20 years ago. Today, 9 million perfectly safe to leave food 
workers eat on the job. (Mono in an opened can. (Just keep CONTINENTAL can COMPANY 
cups are made by Continental.) the can cool and covered.) the better the service 








Scientist, merchant, artist... 


Gl {4 fo, eeie 
































Cecil Hagen, Houston consulting geologist, flew his 4-place Bonanza 
20 hours his first week of ownership. Covered ‘‘3.000 miles, 
which would have taken 3 times as long by other means of travel.” 
The whole U. S. is now his operating territory. He personally watches 
various operations without hiring more men as in the past. 


Bonanza-owner H. C. Bowers, retail furniture dealer of 

Salt Lake City, can now make all those buying trips he should 
have been making . . . and didn’t. Has more time at the store, too. 
Increases out-of-town sales by flying customers to the home 

store. Bonanza travel pays ...in many ways! 


Opera star Mona Paulee makes a 40,000-mile concert 
tour—on schedule—with the greatest of ease. “Only way 
to maintain that strenuous schedule is with our 
Bonanza,” she says. Dean Holt, her husband- 
accompanist, does the flying. “Gives us time to hunt, 
fish and meet people.” 


Apply Bonanza Transportation to your Business 


This comfortable, fast, amazingly quiet plane was engineered with one 

purpose in mind: to cut the waste out of your business travel. Top spond, +86 ah 

A note on your company letterhead will bring an informative brochure Cruising speed, 172 mph 
on “The Air Fleet of American Business.” Write today to Range, 750 miles 
Beech Aircraft Corporation, Wichita, Kansas, U.S.A. 


BEECHCRAFT 


BEECHCRAFTS ARE THE AIR FLEET OF AMERICAN BUSINESS ONANZA 


MODEL 











